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New England Shoe Manufacturers on Tour 


OR the first time in the industrial 

history of New England its leading 

shoe manufacturers will make a 

circle tour of the great shoe centers 

of the West. This trip has been 

organized by the “Boot and Shoe 

Recorder” so that New England 

shoe manufactures may get a personal knowledge of 

men and methods and a better appreciation of com- 

mon problems within the industry. A careful study 

will be made of the economic factors back of supply 

and demand and their relation to the price the pub- 

lic pays for shoes. This idea of shoe trade leaders 

joining in a co-operative research tour is indicative of 

the new spirit in the industrial relationship of the 
East and the West. 

The New England Shoe Manufacturers’ Business 
Tour will leave in private car from North Station, 
Boston, Sunday, January 7th at 6.00 p.m., the first 
stop being at Rochester, N. Y., where the party will 
be met by a delegation of Rochester manufacturers 
and taken on a tour of inspection of the women’s 
and children’s shoe factories at the Flower City. On 
Monday night the party will leave for Cincinnati, 
where not only will they inspect the Queen City’s 
best factories, but will be guests at the big banquet 
of the National Shoe Retailers’ Association. 

The party will arrive in St. Louis, Wednesday, 
January 10th, and following a reception by the trade 
organizations of this Western shoe metropolis, will 
inspect the huge factories and warehouses. The 
next stop will be at Chicago “‘the great central mar- 
ket,” January llth, and a program of unusual 


activity will be carried out in conjunction with the 
Chicago Association of Commercé and the Shoe 
and Leather Club. Thence to the great tanning 
and work shoe center, Milwaukee, where attention 


is expected to be devoted. exclusively to matters 
pertaining to shoe production, and without regard to 
Milwaukee’s fame in other directions. 

The party will next arrive in Akron, Ohio, Satur- 
day morning January 13th, for an inspection of the 
immense plants making substitutes for sole leather 
in the form of fibre and composition soles. 

Leaving Akron Saturday evening a short stop will 
be made at Pittsburgh, for that great iron and steel 
center serves as an index of industrial prosperity the 
country over. The party will then proceed to New 
York City in sufficient time to prepare for the An- 
nual Convention of the National Boot and Shoe 
Manufacturers’ Association. ‘“‘The Boot and Shoe 
Recorder” of Boston, under whose auspices the tour 
has been planned, has completed the details of the 
program and entertainment of the party. 

The party is assured a royal welcome and the 
opportunity to visit the factories, examine the 
methods, meet personally and be the guests of the big 
men in shoe and leather making in Rochester, Cin- 
cinnati, St. Louis, Chicago, Milwaukee and New 
York City, in addition to the opportunities en route 
to understand more fully their fellow New Englanders 
and their common problems. 

Great enthusiasm has been expressed in the West, 
which describes the plan ‘“‘as one of the best ever 
presented to the industry.” It may become an 
annual feature in the New England industry and is 
likely to lead up to return visitors by leaders in 
Western shoemaking. 


Why Rubbers Cost More 


The subject uppermost in the thoughts of shoe 
merchants this week has been the advance in prices 
of rubbers. Not that it was unexpected. quite the 
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Why Shoes Cost More 


Compiled by ‘‘Recorder”’ Research Bureau 


The following table has been compiled to illustrate the rapid rise in shoe costs. It shows the 
cost of a pair of shoes to retail at $3.50 in 1905, and the cost of a shoe of the same quality in 1912, 
March 1916, and December 1916, with the percentages of increases in the several intervals. 


March December 


1905 1912 1916 1916 
ES i ere ee oer err $0.60 $0.735 $0.92 $1.21 
0 EE ee ar ere re rr .28 .295 74 593 
I cules sees alk va bihcaaee eee 12 ll 14 185 
Dds... 4 cacrakin cee ua bet aka ee .09 1075 123 162 
INL 7s «55 unis bon yO adie aad ha ao ee ee 04 0425 .06 _ 08 
55a Pe Ce eer romney et ee EP .06 .06 07 .082 
Si CS oie Lie Wi ics baer 05 .05 .05 05 
IG ps a:'sc ow» ‘Ose hk Wa ek 0 So ae .057 .0625 075 .087 
ae ieee cased Are oe ae ee 044 0529 .06 .079 
Trimming...... rr eee rN nl .062 O77 .09 .102 
a ee Ee ERT Ee RT! Cer .602 .6144 .65 71 
I ns. 5 hare bikinc cs. b4,+awen Leeas ON a ee 173 .2158 .26 30 
Manufacturing Expense....................... .201 .2226 232 27 
$2.379 $2.6452 $3.104 $3.91 
SE EERE OT OEE Pe PPh eee 11% 30% 64% 
Increase over 1912........ ena e. Seam es eee ee me 17% 32% 
Sn I ion ins a he ane deeuhe wkd 26% 


their orders, and have delivered them share and share 


contrary. Every one knew that prices must go 
higher, and the only question was how high would 
they go? While some financial and stock jobbing 
papers announced most solemnly last week that the 
advance would be 10 per cent and possibly 15 per 
cent, readers of “The Boot and Shoe Recorder”’ 
were aware that such advances would be far too 
small. 

The President of a leading Western rubber concern 
is reported to have said that if nothing but rubber 
had appreciated in value, there would be no need to 
advance prices of footwear. But crude rubber cost 
is only one third the cost of making rubber shoes. 
(Another third is ingredients, fabrics, etc., and the 
remainder labor. In some factories labor has in- 
creased in cost and decreased in hours of work. In 
all factories labor is higher. Materials have in- 
creased 25 to 50 per cent, while overhead expenses, 
not counted in these thirds are fully 20 per cent 
higher. 

Every manufacturer has been “up against’’ the 
labor question, and this in more than one way. 
Munition factories have lured rubber workers away 
from their regular employment. Mills which ordered 
machinery were unable to get it. We know of one 
mill which should have had its additional machinery 
last April, which is still unequipped in its 50 per cent 


extension. There are others which would add to 


capacity were it not for similar handicaps. The 
manufacturers have delivered the greater part of 


- present. 


alike. They could do no better nor fairer. 

There are cities who claim that jobbers held back 
goods, with the intention of pushing them out at the 
new prices. Such a statement is foolish. Jobbers 
know the uncertainty of the weather. The snow on 
the ground may be the last of the season. The 
demand for rubbers may entirely cease in a week or 
two, though this is not likely. The rubber business 
is more or less of a gamble. Would jobbers who have 
thousands of dollars to pay within the next few weeks, 
refuse to sell rubbers which they have in stock, to 
pay these bills, when the weather might compel them 
to carry over their stocks till next Fall? Hardly. 

The retail demand for rubbers is excellent at 
And, in the great majority of cases, shoe 
merchants are able to sell their customers one style 
or another, if the evact style wanted is broken of 
sizes. It is the same way with jobbers’ stocks. 
There is no plenitude of any particular kind of rub- 
bers, but there is enough of some kind to take care 
of present demand, provided customers are not too 
particular. That such a condition is far from satis- 
factory must be admitted, but one thing is certain: 
—the present scarcity of rubbers will give dealers an 
opportunity to clean up their stocks in a way that has 
not been possible for many years, and in place of 
having large stocks of rubbers, on which bills are due, 
there will be few or none to carry over, and money in 
the bank to pay rubber bills when due. 
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A Dearth of New Style Ideas 


The Trade Is Waiting for the Real Leaders in Spring and Summer 
Novelty Footwear 


ZOME singular aspects of style show up 
as the new year comes along. Desire 
for novelties seems as great as ever; 
but there is a dearth of new ideas for 
Z novelties. Buyers fix styles more 
than ever. They fix prices, too. 
But price is merely an incidental 
when real styles are concerned. Manufacturers are 
showing fewer new styles in footwear than at the 
beginning of any previous year. They are waiting 
to hear from the buyers. 

A representative shoe man says, speaking of new 
aspects of style, ““We have a raft of styles, mostly 
old favorites, back for a return engagement. We 
await the coming of the buyer to Boston market 
who will bring the inspiration of the best selling 
new style for Spring and Summer of 1917.” 

“Isn’t that a singular aspect of style? Time was 
when manufacturers, at New Year’s were loaded up 
with samples of new style shoes, good, bad and in- 
different, for the Easter trade. This year at Jan. 1, 
they await from buyers news of the real classy styles 
for Easter. 





Letting the Buyers ‘‘Make 
Styles’’ 

Even more extreme is the case 
of a firm making shoes for the New 
York trade. It didn’t design a 
new style shoe and make a sample 
of it during 1916, it does not expect 
to do so during 1917. Its factory 
is full of orders. The secret of its 
style is this. It lets the buyers do 
it. Its customers are skilled in 
picking winners in the world of 
fashion. They know the curves of 
lasts, the slant of patterns, and the 
shades of leather, and the kinks 
that make the fashion. They sug- 
gest the style. The firm adds the 
shoemaking. Hence one of the 
smartest lines of shoes selling in New 
York. By the way, the head sales- 
man of the firm spends all his time 
in New York city, keeping pace § 
with fashion, as dictated by the 
buyers of shoes. He keeps on the 
observation post, where styles are 
hot, and he leaves the trench work 
to others behind the lines. 

Such singular aspects of style as 
these make their impressions on 
both merchant and manufacturer 





The blending of materials as fore- 

casted for Spring costumes is in line 

with the shoe style trend for the 

blending of.cloth and leather in 

uppers will be a feature of the sea- 
son’s offerings 


of shoes. Perhaps the chief impression is that style 
in footwear is an impression caught from the world 
of art, not made by machinery. Another impression 
is that the man who knows styles, especially in 
women’s footwear, must be in the front rank of trade 
through his very knowledge of style. 


Two Sides to Fabric Discussion 
Fabric is coming into fashion, or it isn’t? Manu- 
facturers say both. Buyers may take their choice. 
‘“‘T would surely like to make stylish fabric shoes,” 
said one manufacturer. “But from my customers 
I get no encouragement to make them. I have 
made up samples of fabric shoes, to show to buyers 
in January market. After that I will tell you if 
fabrics are to sell.” 
_ “Most certainly fabric shoes will sell,” declared 
another manufacturer. “‘We have bought yards of 
fabrics, and we are showing refined fashions in 
fabric footwear. They are bound to sell.” 


The Term ‘Refined Styles”’ 

Observe, Mr. Buyer, the use of the word ‘“‘refined.”’ 
The manufacturer said ‘‘refined”’ 
fashions in fabric footwear. In that 
word ‘‘refined”’’ is the inspiration 
of the success of a fashion of fabric 
footwear in retail stores. For if 
fabric shoes are refined, they will 
sell at a profit. But if they are not 
refined, they will prove a snare and 
a delusion to many a shoe mer- 
chant. They will fulfill the disaster 
predicted by tanners from the use 
of substitutes for leather in foot- 
wear unless quality is maintained. 

Boots make up the bulk of ad- 
vance order business. Boots will 
sell at Easter time, and perhaps in 
Summer time. But there is new 
interest in low cuts. Some thrifty 
manufacturers figure that leather 
may be saved through a fashion of 
low cut,shoes. Other manufac- 
turers figure that low cut shoes may 
be refined, and the trade generally 
benefited thereby, as it always is 
when styles are refined. 


The Course of Style in Shoes 

It may be worth while to trace a 
bit of the recent evolution in low 
cut patterns. Pumpscame. Colo- 
nial pumps ran their course and were 
dismissed because large bows and 
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buckles looked too heavy for these days of refined 
fashions and slim lines. Plain pumps came. Many 
of them were failures. The short vamp pumps did not 
hold to the feet, and the long vamp pumps cut the 
ankle because the vamps were not crimped. Lace 
oxfords vanished, and efforts to play them for a 
return engagement have not yet been successful. A 
lace boot is pretty and stylish, but it does not neces- 
sarily follow that alace low cut shoe is equally pretty 
and stylish. Sport oxfords had an inning. 


A Tendency Toward Straps 


The next probable development in low cut lines 
will probably be in pumps, the prettiest of low cut 
shoes. Its faults of fit, and of slip, will be remedied 
by the use of straps, not straps as plain as skate 
straps, but straps as fancy as those which grace the 
shoulder of my lady’s ball gown. There will be garter 
straps, and bracelet straps and twin straps. There 
will be other sorts of straps, for straps are one part of 
shoes yet to be refined by designers. So look for the 
trend toward straps for Summer. 


Association Meeting in Shoe Store 
The Real Way to Hold Meetings of Merchants 
And to Compare Methods 


The Rhode Island Shoe Retailers’ Association 
held a monthly meeting on Tuesday evening, January 
2, at the store of F. E. Ballou, at Providence. This 





E. B. PEARSON 


Manager of Sales, Converse Rubber 
Shoe Co. 


is the second one held at a store, all previous ones 
having been held at a hotel. The members feel 
that there is a more “homey” atmosphere in a business 
house, and will continue to hold their meetings at 
stores in the future. 
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President F. E. Ballou’s office in the second story 
of his Weybossett Street store is a fine one for his 
business, and certainly well adapted for such a meet- 
ing. The big desk and the roomy sample tables in 
no way interfered with the comfort of the score or 
more of members present. The pictures on the 
wall were reminiscent of outings of the old Nar- 
ragansett Shoe and Leather Association, the Rubber 
Club of America and the New England Shoe and 
Leather Association, while the portraits of Washing- 
ton and Lincoln, and the bust of Napoleon gave some 
hint as to the ideals of the owner. 

The speaker of the evening was E. B. Pearson, 
manager of sales of the Converse Rubber Shoe 
Company. His talk was on the cost of rubbers, and 
the reasons for the advance in prices. Manufactur- 
ers who years ago kept their affairs as secret as possible, 
he said, are now taking their customers into their 
confidence. He told that there were 40 different 
parts in a spading boot and 28 pieces in a short boot. 
Even a woman’s croquet has 12 pieces, and he not 
only showed these pieces but had a bright-faced, 
dainty young woman present to put these pieces 
together, so that the audience could follow the 
remarks of the speaker. 

Mr. Pearson explained the reason why rubbers 
have advanced. Cotton goods, which go into the 
making of boots and shoes have increased from 32 to 
44 per cent, cashmerette, used in garters and arctics 
are 41 per cent higher than five months ago, and 
manufacturers refusing to take orders except subject 
to possible still higher prices. He told of the per- 
centages of advanced cost of rubber, 29 per cent in 
9 months, while many ingredients used in com- 
pounding are from 30 to 50 per cent higher than six 
months ago. Labor has demanded and received an 
advance of ten per cent or more. Thus it is argued 
that a twenty per cent advance in prices is not only 
justified, but imperative. Mr. Pearson believes that 
every rubber manufacturer will sell the season’s 
capacity of his plant before May Ist, and will then 


‘call his salesmen off the road. He advised the 


dealers present to immediately mark up their retail 
prices, because the public expect it now. 

Geo. E. B. Putnam associate editor of the ‘Boot and 
Shoe Recorder’ spoke briefly, congratulating the 
members of the fraternal feeling manifested among 
them, and on the departure from the beaten track in 
using the stores as meeting places, rather than hotels. 
He echoed the sentiments of the principal speaker as 
to the policy of immediately marking up prices at 
the present time, and spoke of the advantages of 
associations, and the co-operation of dealers. 

President Ballou and Secretary Whitmore were 
appointed delegates to attend the National Associa- 
tion at Cincinnati the coming week, and the company 
then made a tour of inspection of the stock rooms, 
repair shop and the store itself of the enterprising 
host of the occasion. 
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The leather market has been quiet this week, 
having hardly gotten into its regular stride for the 
new year. The leather houses are not at all anxious 
regarding this, as stocks are very low, and receipts 
delayed, not only because the extra holiday business 
has caused a further scarcity in cars, but also because 
of the storms which are further delaying deliveries. 
Were trade conditions normal, this week would not 
have a busy one, and under present circumstances, 
it is but natural that business is reduced to a mini- 
mum. 

There is a continuance of export demand, however, 
although this is to a considerable extent interfered 
with by the difficulty of securing space for foreign 
shipments. A large amount of leather is due foreign 
customers, which it has been impossible to ship, and 
some which should have gone abroad has been sold 
to domestic manufacturers, dealers trusting to future 
receipts to fill foreign demand when freight space is 
available. 

Prices might have softened a little were the peace 
talk of a week or two continued, but under present 
conditions they are as firm as ever. Statistics seem 
to show that there can be no excess of leather under 
any conditions and if the war is to continue there 
must be a still further shortage. In fact, there are 
some in the trade who predict sole leather prices going 
up to $1.50 a pound if the European war continues 
another year, and the same thing will happen if this 
country becomes involved in the struggle. 

Sales have been made, during the week at the same 
prices named a week ago. No large transactions have 
been reported which would indicate that the trend of 
the market was either up or down. Next week is 
likely to be nearly as quiet, but leather men expect 
a renewal of business activity by the middle or last 
of the month. 

Sole 


While there has been some call for small lots, needed 
.for at once delivery, business has been quiet during 
the week. Still there is enough inquiry to indicate 
that the dullness is but temporary. Any reports of 
lower prices, when run down, are found to be tran- 
sactions of small amounts and job lots. The most 
prices are firm at last week’s quotations. Hemlock 
may be slightly lower, and we quote 57c. for No. 1., 
55c. for good damaged, 53c. for poor damaged and 
50c. for rejects. Union sole is in demand for export, 
though sole cutters are not purchasing. Light backs 
are held at 85 to 86c., medium 82 to 83c., and 78c. for 
heavy. Best oak bends 96 to 98c., and backs 86 to 
88c. Belting butts are scarce and held at 89 to 92c. 
Offal continues scarce. Hemlock shoulders 40 to 41c., 
and bellies 23 to 25c. Union shoulders held at 63 to 
65c., and bellies 30 to 35c. Oak shoulders 65 to 70c., 
and bellies 39 to 40c. 


Leather 
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The Leather Market a ae 


Upper Leather 


There has been but little movement in upper leather 
the week just closing. Prices are firm, but we hear of 
no advances, although some transactions in special 
lots of fancy leather have been reported as higher than 
our quotations, and some small job lots have been 
moved at slight concession. Taken altogether, how- 
ever, the market is firm in every desirable quality, 
stocks small, and dealers sold ahead. 

Calfskin sales have been few, most houses sold 
ahead. Black selections range from 70 to 80c., colors 
85 to 95c., and white from $1.00 to $1.10. Side upper 
leather very firm, with tan selections 40 to 55c., and 
black finishes 35 to 50c. Chrome finished splits are 
selling moderately to manufacturers who are endeav- 
oring to hold down cost of their low price shoes, prices 
ranging from 22 to 25c. a foot. Patent leather, quiet, 
but prices held firmly. Glazed kid showing fair foreign 
demand but little call this week from home manu- 
facturers. Fancy colors are expected to be in good de- - 
mand in a week or two. Some specialties are selling 
as high as $1.25 to $1.40 a foot. Sheep leather in 
buck finish, in light colors, is selling quite freely. 


Hides 


With cattle selling on the hoof at record prices’ 
there is little hope that hides can recede much, though 
now that the take-off is heavy-haired, some con- 
cessions are expected. Business has been quiet this 
week, so quiet that quotations on actual transactions 
are unobtainable, but holding prices are about the 
same or slightly lower than a week ago. New England 
steers are quoted at 27c. and cows at 25c. No. 1 Ohio 
buffs are held at 24 to 244c., and extremes 26 to 27c. 
Southern country hides are held around 24c., with 
no sales reported. 

The calfskin market, while very quiet, is held on a 
basis of a week ago, namely 45c. for Chicago cities, 
outside cities, 42c., and countries 38 to 40c. New 
York calfskin quotations are same as last reported 
—$5.00, $5.50 and $6.00. 


Advertised Prices Corrected 


In “The Recorder’ of December 2nd an error 
occurred in the make-up of the advertisement of the 
Metropolitan Shoe Co. of 78 Reade Street, New York 
City. The offerings, however, only were affected in 
the following particulars: 

No. 1007 should have been No. 1011. The price 
of No. 610 is correct, but the price of No. 611 should 
have read $4.00 and that of No. 613 should have been 
$3.50. 


These misquotations have created some confusion 
which this explanation should remedy. 
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A Sales Talk on Rubbers 


Just What Sort of Service Is Your Store Giving?---Sketches from Life 


>)FEW minutes ago, we returned from 
a shoe store on Woodward Avenue. 
Went for a pair of rubbers. Hadn't 
been in that store before and didn’t 
know the way around inside. 

First crack, we slapped up against 
an elevator. Discomfuddled us a 
bit; signified departments that we wot not of, for- 
sooth. Didn’t know if rubbers were sold on ground 
floor, upstairs, or where. 

A kind of Greek god in a 1916 suit sidled close. 
“Anything you wish?’’ and hiked away to the call 
of a customer before we could reply. We turned to 
another man; he half turned to hear a remark made 
by a store brother. 

“Keep rubbers?”’ we asked. “Yes, sir, take eleva- 
tor,’ and he too, was busy elsewhere before the words 
were fairly out of his yap. 

We climbed in. Elevator boys called “‘rubbers”’ 
and so forth at second stop. Weslid out and breathed 
relief. 





White Cuffed Salesmanship 


What then? Every blooming salesman busy, 
busy, busy. Nobody said “Just a moment, please.” 
Nobody seemed to know we were there. We loitered 
and sweat and swo—. No, we didn’t swear; we just 
stood there and thought things and got impatient 
and felt out of place and the likes o’ that. 


Finally a salesman approached. Saved! ‘Some- 
thing, mister)”’ ‘“‘Yes, rubbers.” 

He stood and eyed us two minutes. ‘What size 
shoes do you wear?”’ We didn’t remember. ‘About 


‘‘Wish toe rubbers or 
“We 


6's?” We couldn’t just say. 
storm?”’ We asked what difference in price. 
have ’em all prices,” he gushed back. 


RUBBER_ STOCK. SYSTEM 


We suggested he show us something. When we 
said it we weren’t in beautiful humor exactly. He 
proceeded to make the feeling worse. Fetched a 
rubber that was too long.. Then a second rubber too 
long. Then a third rubber too small. 

We put him down as a green clerk. | Our confidence 
began to slump then. Fallen into wrong hands, 
sure. He tried and tried to fit us. It showed am- 
bitious spirit. Somehow we didn’t care to be the goat 
to be practiced on. 

‘“‘Have you any tan colored rubbers?”’ His answer 
was, “No, sir, it’s hard enough to get black.” 


He Knew How to Sell 


We trounced out and went across the street and 
found a salesman that didn’t stop to ask what size 
or price or style. He guided our pedal onto a charted 
board and straightway produced a pair of rubbers 
that fitted. He was busy, too, when we entered, 
but thought far enough ahead to speak the just-a- 
moment signal. Before the moment expired he had 
another salesman looking after us. Before the other 
salesman was half started on us, he came over and 
asked how we were getting along, etc., etc. Didn’t 
butt into the game of the salesman who had us in 
tow. He simply appeared to take a man’s interest 
in our requirements. 

What reformation did that first store need inter- 
nally? The man near the elevator ought to have 
exercised business sense enough to tell us what floor 
the rubbers were sold on. Also he should have been 
all ears and tongue to us and not partly absorbed in a 
fellow storeman. That novice clerk (if such he was) 
ought to have been chaperoned by a seasoned sales- 
man to knit together the loose ends of the transaction 
and weave it into a whole piece of sales fabric. 


The Habit of Practice Fits 


The average customer does 






































not like to be practiced on. 
Feels he'd be safer in the hands 
of a salesman that knows his 
p’s and q’s. Customer isn’t 
there to offer suggestions; he’s 
































there to receive suggestions. 
And believe us, Uriah, he 
doesn’t a bit care to be de- 
layed and confused and kept 
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guessing. 

Let’s go back to that. ele- 
vator scene a minute. That 
was the place where we got 























Rubber Stock System, Explained on Page 41 


a bad impression to start with. 
We felt we had been a wee bit 
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ignored. Courtesy was somewhat absent. That was 
where Courtesy ought to have shown her first smile. 
It might have put us into decent humor. We would 
have gone on then in a more receptive mood. 

Yes, it was one of the store salesmen that stood 
by that elevator. He was, in a way, to blame for the 
failure of the novice salesman to sell us a pair of 
rubbers. For had we not been nettled downstairs 
we would have likely made allowances, and held in 
our petulance, and borne with the assumably new 
man. 

He Wanted Shoes—But! 


A man, on whose farm we spent Christmas, told 
us that he went to the city last Summer for a sojourn 
and shoes. A policeman directed him to a big dry 
goods store. The man got somewhat bewildered 
when inside. Said he went up to a clerk and asked 
him where he could find the shoes. Mr. Clerk was 
busy with a customer and simply pointed a finger. 

The man tried to follow the general direction, 
but got mixed and couldn’t find the shoes. He 
inquired of a second clerk who also raised an arm 
toward somewhere and said, “Over there by the 
stationery counter.’’ The farmer told us that so far 
as he could see all the counters were stationary; none 
of them moved. That was the way he took it, in 
his confusion. 

He did eventually run upon the shoe corner. He 
sat down for a fitting and didn’t feel just in cheerful 
sorts. The shoes didn’t look good to him then. He 
was mentally against those clerks that had so stingily 
handed out directions, and he didn’t feel right over 
his troublesome explorations on the floor, and to 
save him he couldn’t seem to view the shoes com- 
fortably. They were hand-in-hand with the un- 
satisfactory treatment those clerks had patronizingly 
proffered him. His respect went lame for the store, 
the service, the salesmen, the shoes. It all made a 
bad picture to his eye. It was all in the general 
picture. He said, “I may call again,”’ as an excuse to 
get away. 

The salesman that had shown him shoe after shoe 
was all right and courteous and painstaking. He was 
laboring under a handicap he was in no sense re- 
sponsible for. The man’s dander was stirred up by 
those first stony salesmen who pointed majestically 
in a general direction and said little or nothing to 
him. Ice! Polarity! Arctic circle! 


Where the Salesman Fits 
A store salesman is not a complete sales machine. 
He is only one cog in the big machine. He can’t run 
his wheel or transmission or motor nor any part 
unless his sales machine is all there in perfect working 
order. Part of it is missing or out of gear when other 
salesmen in the store fail to do their functions. That 


is, of course, if other salesmen come in contact with 
his prospect. 
Folks that come in to purchase add little store 
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episodes together. They get the answer and judge 
the store from that. 

Also folks come before a salesman either in a re- 
ceptive attitude or an I’ll-dare-you-to-sell-me atti- 
tude. They are sensitive to small impressions. If 
they meet with smoothness at front door or elevator 
it does a whole big lot to shape their attitude toward 


the salesman who afterwards handles them. 


Not a Cafeteria 


We'll say Sam Smith mosies into a store. He 
sees four salesmen rooted to their spots. They show 
eagerness and smiles on their maps. Would be so 
dee-lighted to sell him some shoes. But nary a one 
of them moves out of his tracks. They don’t jump 
forward to exhibit a particle of practical enthusiasm. 

“TI wonder if it’s a serve-self?”’ he mutters under 
breath. A shiver shoots through his fibres and it 
isn’t an advantage to the store. Something extra 
will have to be done after that to warm his chilled 
spine. -He was given a wrong start. 

Every stolid salesman in that bunch made it harder 
for another salesman to sell Sam Smith shoes. A 
path was paved to that sinned-against salesman and 
was paved with icicles, snow, ruts, ridges, stones and 
stumps. Caller bumped against them and remembers 
them and they hurt and he can’t get over his rough 
reception. It put him into an attitude—an attitude 
against, not for. Bum biz! Wrong start! It will 
require all the more argument to persuade him now. 

Does a store sell shoes? No. Does it sell shoe 
wearability? No. Does it sell shoe style? No. 
Then why no? Because customer is not absolutely 
certain he is buying wearability and style at the time. 
He knows they are called wearability and style, that’s 
all. 

What Customers Should Get 


What does he buy first of all? The answer is, 
store courtesy and assurance and belief. The factors 
he buys then are in the hands of the salesmen. He 
must be willing to confide in salesmen, in store 
honesty, in store friendliness and care. 

Is the shoe all right? It depends upon whether a 
well-thought-of store machine says so. It depends 
upon how caller regards the salesman on the im- 
mediate job. And his regard for that salesman 
should never be belittled by snubs or indifferences 
shown by other salesmen. Every salesman is a link 
in the finally forged chain. A chain is not generally 
stronger than its weakest link. If it does hold out, 
somebody has worked too all-fired hard to keep the 
chain intact. : 

Our subscribers and the clerks are welcomed to this 
department. Recite some of your own store ex- 
periences. Ask us to cover any particular phase of 
salesmanship. Regard this page as your own. No 
charge will be made. Your communication will be 
printed with or without your name, as you desire. 
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Display Windows Made Better 


‘“‘Recorder’’ Helps for the Window Man supplement- 
ing natural ability with new and _ practical 











Number One 


PERMANENT background of particular value for 
A shallow windows is shown in Number One, with ex- 
planatory diagram. 

The dominant feature is the circular structure built to the 
proportions of the window, which in this case are indicated by the 
dotted lines. Having built a suitable wood frame, cover it with 
composition or fibre board sheets on the convex side, thus making 
a structure that is light and durable, but do not cover up the rec- 
tangular space shown. This open space, the bottom of 
which should be about a foot below the line of vision when 
seen from the sidewalk, should measure about thirty 


ample, as a background for the shoe display, and then 
light up the curtain by concealed electric lights. 

The unusual effect will provide that “highlight,’’ the 
outstanding feature of display, that the good window 
man always works for. A window without something 
striking falls far short of its purpose; anybody can put 
shoes in a window; it takes an idea and the initiative 
to carry it out to make a real window display. 


The kernel of the idea in Number Two can be adopt- 
ed either as a full window display or as a display unit; 
the feature is the overhead lighting. These fixtures, 
which need be only as expensive as you wish, if you use 
a little ingenuity, are attached to background panels 
of extreme simplicity. These are obtainable in stock 
sizes from the fibre and composition board houses at 
a low price, or your regular background might be 
adapted to the purpose. From the top of the panels an 
ordinary electric socket should be suspended from some 
support, and to this socket a wire frame might be 
attached, covered with flowered silk or decorative paper, 
and with silk draped from the rim as shown. Directly 
under this a tall pedestal should be placed, carrying 
the feature of your shoe stock, and the selling value of 
this window will be enhanced if you allow the light to 
remain on all the time. 


The idea is one that may be multiplied into any number of 
units for any size window, and the display can be built up to 
fill the window properly through the use of window display 
fixtures graded in various heights, and arranged so that the 
display, from the floor to the top of the main pedestal “holds 
together” as a unit display. Only then does a window display 
attain its maximum power. Aim always at building a unit; 
never allow anything to detract from the central idea but rather 
make everything play up to it to enhance its selling power. 





inches high and of a width proportionate to the width of 
the structure. The framework should also be built to 
carry narrow fibre panels to create an illusion of thick- 
ness, as indicated, and this can be accentuated by 
putting in two small decorative columns. At the base 
of the structure two curved steps should be placed, each 
about ten inches high, to display properly a showing of 
the pretty boots in stock. 

This logically carries the eye from the display on the 
floor of the window, in the foreground, through to the 
highest point of the display, which will be shoes placed 
on the shelf in the background structure. Your leaders 











of the day or week can be shown on this shelf to the 
best advantage with an atmosphere of richness in the 
surroundings. About ten inches behind the opening 
hang, if possible, a curtain of rich colored velvet, of 

































































which not more than one and one-half yards would be 


Number Two 
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Show Card Ideas and Methods 


These weekly pages are helps for the card writer in show 
card ideas and their proper expression. 
originality. 


= = 


The key note is 


\ ad 





memmnanionns —_ 


OTE particularly the composition of this week’s card 
N ideas; the balance, the design, and the use of illustra- 
tion. Often you will see an illustration somewhere that will 

give you a card idea, if your mind is developed to note every- 
thing likely to make your work better. ‘Going to it’ then is a 
matter of proper phrasing and design. Last week’s “Recorder” 
cover furnishes the illustrations used in Number One. These are 
mounted on a gray quarter-sheet, the decoration being 
painted on in tint, and the lettering executed with a brush 


ment, and is desirable as a rule where illustration is used. 
Number Three’s motif is happily aided by an illustration 
from “Recorder” advertising, carefully cut out, pasted down, 
and then made a part of the whole by a simple feature in 
design. Such a card as this, with the minimum amount of 
reading matter will increase the attractiveness of a display. 
The alphabets used are easily and quickly executed, but the 


card writer who follows his book exactly is losing an advantage 


that can be gained by variation. A study of the variations in 








in white with black shading. 
A tint border is used to help the 
unity of the layout. In design- 
ing this card, readability was 
held as the principal thought 
and the simplicity of arrange- 
ment and lettering helps carry 
conviction. 

The daily newspaper was 
availed of in designing Number 
Two. The figure is carefully 
cut out and pasted on gray or 
neutral tinted quarter-sheet, 
shadows are painted in at his 
feet and the lettering is done in 


the same way as Number One. - 


The use of a border on show- 
cards is a matter of judg- 





Number Two 
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Number One 


“Copy” for window and 
show cards requires careful 
consideration. Oftimes these 
are the last guideposts on 
the road to a sale, and the 
best men in the store should 
collaborate in writing the 
“copy”? and executing the 
cards. What you say and how 
you say it are just as impor- 
tant in card writing and in 
your newspaper advertising 
as in the deportment of each 


man on the floor. 


these cards will be of assistance 
in doing better work in future. 
Another point to be noted is 
that the wording and arrange- 
ment shown can be used equally 
well in your newspaper adver- 
tising, illustrated with the cuts 
shown in the “Recorder’s” re- 
tail advertising service pages 
each week, thus avoiding the 
expense of special plates; while 
good things in the store’s news- 
paper advertising can well be 
adapted by the showcard man 


for his use also. The big thing 
always is to know and use an 
idea when you see it; the man 
who can’t do this is not giving 
value for his weekly envelope. 





Number Three 
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Cincinnati’s N. S. T. A. Delegates 


Wm. Hennessey, Chas. Auer, J. Jaffe, 
M. F. Thompson, W. E. Peck, J. B. 
Anthrum, John Walsh, George Astel, 
Frank J. Weber, and E. O. Hafertepen 
left on Tuesday night, January Ist by 
special Pullman to attend the conven- 
tion of the National Shoe Travelers’ 
Association at St. Louis, as delegates 
appointed by the Shoe Travelers’ As- 
sociation of Cincinnati. 

The Cincinnati secretary, Frank J. 
Weber, epitomizes the spirit of en- 
thusiasm amongst the local travelers, 
and is looking forward to big things for 
the good of the trade ambassadors as 
a result of the Convention’s work. 


Fred Stanton Says— 

An indication of what the shoe traveling 
man is aiming at through the National 
organization, is summed up in a state- 
ment by F. W. Stanton, the National 
Secretary, and suggests somewhat the 
line of thought that featured the National 
gathering at St. Louis this week. Sec- 
retary Stanton says: “The salesman 
hard hit—prosperity is in the air! 
Many of the large manufacturers and 
corporations, of all nature throughout 
the United States have at last recognized 
the difficult position that the high price 
of living has forced upon their employees. 
How about the shoe salesman? Forty 
years ago he was receiving 5 per cent 
commission for selling his merchandise, 
if upon salary, the basis was practically 
the same. At that time his expense was 
comparatively small, as all hotels were 
run upon the American plan, and but 
few charged over $3.50 per day. The 
transfers were moderate in their charges, 
tips were an unknown evil, or nearly so, 
competition was in its infancy, the 
traveling shoe salesmen were few and 
far between, and were received by the 
merchants with open arms. Today con- 
ditions have radically changed. All ho- 
tels are run on the European plan, with 
rates from $3.00 to $6.00 per day, the 
prices in the cafes are exorbitant, every 
employee connected with the hotel 
considers the traveling man his fair and 
honest prey. An Italian bandit in all 
of his glory could not exercise his right 
more arrogantly than they do. 

“Excess baggage is extremely high, 
the minimum being 17 2-3 per cent on 
his railroad ticket for every hundred 
pounds carried. 

“To add to his troubles his home ex- 
pense has increased tremendously, rents 
are higher, food, clothing, and other 
commodities that he is compelled to 
purchase have increased fully 100 per 
cent in the past ten years. 

“Competition has become extremely 
severe. In years gone by where there 


was but one salesman selling shoes on 
the road, today there are fifty or 
more. 

“The manufacturers demand a man of 
ability, he must be of good address, well 
educated, well dressed, and up to the 
minute. They demand much more than 
formerly. Under the existing conditions 
the salesman is placed in a difficult 
position, as the’ salaries and commissions 
have not kept pace with his additional 
expense of living and doing business, and 
it has been impossible for the average 
man to increase his business sufficiently 
to offset his additional expense.” 

Northwestern Travelers Meet 

The first meeting in new quarters of 
the Northwestern Shoe Travelers’ As- 
sociation was held in the club rooms of 
the association located at 642 Boston 
Block, Minneapolis. President Eric 
Anderson presided. The entertainment 
committee reported that plans were under 
way for a monster banquet and enter- 
tainment for the evening of January 12, 
to be held at the Radisson hotel. Ralph 
W. Brown, is chairman of the entertain- 
ment committee and that committee will 
spare no pains to make it an enjoyable 


entertainment. Dancing and vocal music. 


will intersperse during the evening. 
Delegates to the national convention 
at St. Louis were instructed to lend their 
aid to the movement in favor of adjust- 
ing the baggage rates. The next meeting 
of the association will be held at the 
club rooms on Saturday, December 30, 
at which time election of officers for 1917 
will be held. 
Lynn H. Dawley Dead 


Word was received here last week of 
the death at Eau Claire, Wis., of Lynn 
H. Dawley, member of the Northwestern 
Shoe Travelers’ Association. Mr. Dawley 
was very well known in Minneapolis and 
vicinity as a shoe salesman. He was born 
at New Richmond, Wis., in 1876. In 
1902, he entered the employ of the North 
Star Shoe Company, a Minneapolis shoe 
manufacturing company, being identified 
with the city sales department. Later he 
covered Wisconsin territory for the Con- 
nolly Shoe Co., of Stillwater, Minn. His 
last work has been for the Ault-William- 
son Shoe Co., of ‘Auburn, Me. He was 
married in 1899 to Miss Jerdee, of Sun 
Prairie, Wis., who survives him. One 
daughter, Mildred, and one son, Lawrence, 
also survive him. He had been ill since 
last June with tubercular ailment. Mr. 
C. E. Dawley, a brother represents the 
Lunn & Sweet Shoe Company in the 
Northwest. 


Albert W. Other Killed 


Albert W. Other, southern Illinois 
salesman for the George F. Dittmann 
Boot and Shoe Company, was killed while 
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on a hunting trip near St. Charles, Mo., 
by the accidental discharge of the shot- 
gun of a companion. His companion, 
W. R. Sittig, stumbled in a gopher hole, 
discharging the weapon and instantly 
killing Other. Other was 26 years old and 
he left a wife and small son. The funeral 
services were participated in by members 
of the Masonic order and of the Egyptian 
Hustlers, composed of salesmen who make 
the southern Illinois treritory. 


How Country Boys Succeed 

General Sales Manager R. N. War- 
mack, for the International Shoe Com- 
pany, at.a dinner of the Sales’ Managers 
Bureau last week scored one for the coun- 
try boy, when in discussing his subject, 
the “Development of Salesmen from 
Your Own Force” he declared that the 
most successful traveling salesmen come 
from the rural districts. According to 
his estimate approximately 85 per cent 
of salesmen drawn from the successful 
clerks or managers of country stores 
succeed ‘‘on the road,” at least in the 
shoe business. The secret he believed to 
be in their knowledge of the needs of 
the small merchant. 


Central Travelers Elect Officers 

The Central Association Traveling 
Shoe Salesmen of Kansas City, Mo. held 
their annual election at which the fol- 
lowing Officers were elected: Ralph D. 
Hammond, President; L. L. Titus, Vice- 
President; Dow C. Phelps, Secretary- 
Treasurer; E. O. Graham, Thos. H. 
Kirby, F. L. Wells, Directors. At this 
meeting seventeen new members were 
elected, which speaks well for the health 
of the CATSS. 

The new officers were installed at a 
Luncheon Friday, December 22nd, at 
the Hotel Muehlebach. 

The CATSS will attend the National 
Shoe Travelers’ Association Convention 
in St. Louis, Mo. with a large delegation. 
Possibly twenty-five or more of the 
members will be there, “‘as strong as horse- 
radish,” says Secretary Dow C. Phelps. 


Ed Coffin Undergoes Operation 

Ed Coffin of D. Armstrong & Co., 
Rochester is confined to the Rochester 
General Hospital having undergone an 
operation for internal trouble.. Mr. Cof- 
fin is expected to be out and around soon, 
the operation not being of a serious 
nature. . 
Ed Ryan Joins D. Armstrong & Co. 

Ed Ryan, formerly of the selling or- 
ganization of Williams, Hoyt & Co. has 
been added to the D. Armstrong & Co. 
staff. He is making a trip through 
Pennsylvania, covering part of the late 
Henry McGoughran’s territory and later 
will be assigned to a regular territory. 
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RONKO PATENT has sufficient reasons for enduring more than 
twelve years, with, continuously, the best reputation for beautiful 
appearance, strength of grain and fibre and a colt grain. Lack 
of trouble in the lasting department of shoe factories is one of its chief 
virtues. Its life has not been sapped by the degreasing process: the natural 
properties of the hide remain. 








American Hide & Leather Company 


NEW YORK BOSTON CHICAGO 


PLEASE SEE FURTHER PARTICULARS ON THE OPPOSITE SIDE OF THIS SHEET 
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THE LARGEST PRODUCERS a € THE FINEST TANNAGES 
OF CALF AND SIDE oe al AND FINISHES. THE 
UPPER LEATHER Ry: BEST SERVICE FOR BUYERS 





ev CLASSIFICATION OF OUR PRINCIPAL LINES OF LEATHER ii 
CALF AND VEALS 


(Chrome Tanned)—Royal Kid, Royal Veals, Tan Royal, Box Calf, Box Veals, Box 
Kid, No. 102 Box Calf, Dull Box, Willow Calf, Ooze Calf, Nob Calf, White Royal 
Calf, Cadet Kid, Cadet Calf, Cadet Kid Veals, Cadet Calf Veals, Dull Cadet Kid, 
Dull Cadet Kid Veals, Mat Cadet Kid, Matador Cadet Kid, Matador Cadet Kid 
Veals, Empire Calf, Empire Veals, Titan Calf, Titan Veals. | 











SIDE UPPER LEATHER, ETC. | 


(Chrome Tanned)—White Royal Sides, Bronko Patent, Tan Titan Sides, Black 
Titan Sides, Patent Horse, Milwaukee Patent, Black Hawk Patent, Cadet Kid Sides, 
Cadet Calf Sides, Dull Cadet Kid Sides, Empire Sides, Mat Horse, Dull Horse, 
Mat Royal, Verdun Calf. (Bark and Combination Tannage)—Satin, Kangaroo Grain, A 
Kangaroo Kid Sides, Colored Cordovan Sides, Colored Willow Sides, Russia Sides. 5 


—& 


STORM AND HARD-WEAR SIDES 


(Combination and Bark Tannages—Black and Colored)—Boris, Zulu, Bison, Ottawa, 
Sheboygan Calf, Radium.—(Chrome Tanned)—Waterproof, Peary Storm, Trojan. 


SPLITS 


(Black Waxed, Flexible, Chrome, etc.)—Flesh Splits, Belt Knife Waxed Splits, 
Oxford Calf Union Waxed Splits, Ooze Vamp and Gusset Splits, Ottawa Black and 
Russet Splits, Flexible Splits and Bends for Goodyear, Gem and McKay Innersoles. 


OTHER LINES 
Bag, Case and Fancy Leather; Collar Leather; Goodyear Welting, Black and Tan; 
































Bark Tanned and Chrome Heeling; Pasted Stock for Counters and Innersoles; Ny 
Innersoles cut from Flexible Splits; Flexible Bellies and Flexible Shoulders. SZ 
( 
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AMERICAN HIDE & LEATHER COMPANY Fa 
OFFICES AND STORES K IK 

NEW YORK BOSTON CHICAGO ST. LOUIS CINCINNATI | f I 


CALF AND SIDE UPPER LEATHER TANNERIES: 
Lowell, Danvers, Chicago, Milwaukee, Sheboygan, Ballston Spa, Curwensville, Woburn Y, 
Shoe Stock Plant: Binghamton, New York ' 
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PLEASE READ THE OTHER SIDE OF THIS SHEET 
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Recorder School of Retail Shoe Salesmanship 
Lesson No. 7---Features of Today’s Selling That the Salesman Should Know 


GMI CT) APID thinking, power of adaption, 
memory of stock, familiarity with 
the requirements of different types 
of feet, combined with judgment and 
quick action, are necessary to speed 
in shoe fitting. Intelligent speed re- 
duces the cost of selling to a minimum 

and can be attained more easily through the pos- 
session of the above qualities. This lesson touches 
on a few of the hindrances to speed that are con- 
stantly arising, and suggests a short cut in dealing 
with them. 

Exchanges 

There is a deal of time wasted in retail stores in 
making exchanges. (Sell your shoes right in the 
first place and you will reduce exchanges to a mini- 
mum) because of an effort on the part of the sales- 
man who first gets the exchange, to find ‘“‘the man’’ 
who made the sale originally. 

The customer does not always remember, and 
may wander about the store trying to locate “‘the 
man’”’ while the men are all busy (>) or looking the 
other way. Time is wasted, speed retarded and 
customer is getting peevish. It is tough being the 
“‘goat”’ for the other fellow, but here is the point— 
if you think rapidly you will conclude that it is better 
to make the exchange with speed, in order to be 
ready for a real sale afterwards. 

A perfect memory of your stock, and a perfect 
‘knowledge of what the exchange. foot needs will be 
of great assistance to you, and before you know it 
the exchange will be made, the customer pleased, 
and on the way out, feeling that time has not been 
wasted in your store. Speed and action won. 

Adjusting Complaints 

Railroads and large corporations maintain an 
adjustment department; would not such a depart- 
ment work out to advantage in a retail shoe store? 
Appoint a clear-headed man whose duty it would be 
to settle all complaints. 

Complaints like the following are always creeping 
in: sometimes the customer is to blame, perhaps 
it’s the salesman, or the manufacturer, or perhaps no 
one; just one of those unavoidable things that occur. 
It matters little who was or is to blame; it will be 
you if you do not use speed, judgment, and quick 
action in making the adjustment. Cracked patent 
leather, rip in shank, sole cracked across ball, (burnt) 
lasting tack, heel seat nails working through the heel 
pad, eyelets pulled out, studs break off, edge of box 
cuts into the big toe, vamp seam cuts into foot at 
throat, button holes torn, buttons come off, rip in 
back seam or over counter, ridge in inner sole, heel 
lining worn through discoloring stocking, etc. You 


will recognize them. Now take this caution—do 
not argue with your customer; it is dangerous for 
when you do, your tongue is picking your pocket. 
Whatever adjustment you may make do it with 
speed and good grace. 


Family Trade 

Perhaps mother comes in with the whole family; 
she is in a hurry and speed counts in filling all her 
wants. Here is an opportunity to test speedy selling 
by combining forces. No matter how well you 
may know the customer ask her to permit you to 
call an associate to assist you, under your supervision 
of course, because you can save her time, and speed 
up your selling. The suggestion will appeal to the 
customer, while two men working in harmony can 
speed faster than one working alone. 


Know the Names of the Children You Wait Upon 


How many salesmen know the names of the chil- 
dren they wait upon during the year? 

Probably not many; but you should, for the reason 
that it will help when you least expect it, and children 
like to be recognized. 

Here is an idea—Keep handy an address book and 
ask every girl or boy you wait upon to give you their 
names and address, that you may keep a record of 
the sizes worn, and the kinds. 


Speedy Rubber Selling 


During the weeks that are before you, rubbers will 
be in demand, and if conveniently arranged can be 
made the quickest selling merchandise in your store. 
Rubbers are called for when they are wanted badly 
and then in a hurry. 

During the rubber season have them in the most 
accessible place, ready to grab and fit. 


Take a section of shelving, and fill with cartons; 


one carton to the best selling sizes arranged as follows: 


For 23 to 4 use two cartons of the run, leaving one © 


box each for sizes 43 to 8; this arrangement will 
permit of 6 pairs on a size from 4} to 8. On the end 
label the contents as follows: ‘“‘Wos Storm Overs’ or 
whatever they may be. 

The first row across will contain all sizes on N wide, 
the next row M Wide, and the next F Wide; all 
running 23 to 8. 

Mark the size plainly on the end of each carton, 
and you have an arrangement of rubber sizing that 
will greatly facilitate speed. Keep the cartons well 
sized up as they deplete on busy days. An ex- 
perienced salesman can at a glance tell about what 
size will be required, and with this arrangement can 
readily put his hand on the desired pair without 
loss of time. 
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The two pages of cuts and advertisements that 
are appearing each week in ‘*The Recorder”’ are in- 
tended to fulfil the merchandising publicity require- 
ments of the Retail Store thirty days in advance. 
The ideas embodied in words and pictures below are 
primarily for use in February, and therefore the 
trade arguments in type serve the purpose of giving 
prominence to advance shoe styles for women and 
men for early Spring wear. 














Editorial 


For Your Store 











The shoe store that pos- 
sesses a definite policy and a 
well-balanced staff takes pleas- 
ure in attacking the business 








problems of each day without 
attempting to substitute for 
vigorous action idle regrets as 





to what might have been, or 








futile hopes as to what may be. 





This store does not attempt 


No. 184, 25c. 


to dodge the real issues of the 
business day as they arise. 
Every loyal member has the 
desire and the capacity to face 


Yes—He 


Knows! 


the realities of business, and to 
do the utmost to solve each dif- 
ficulty in its turn. In the 


failure of a store to appreciate 





























The man who belittles the 
style of his shoes belittles his 
standing among his friends— 
and foes. He can never be 
right in footwear that’s wrong. 
Remember, please, that ‘right 
makes might’’—in shoes as in 
everything else. 


Correct Spring lasts in 
shoes that will last are 
ready here for the man who 
knows smart shoe style 
when he sees il. 


Medium weight for the early 
season’s wear—not too heavy 
and not too light, but just 
about right. Lightly priced, 
but right all over. The $4 
and $5 a pair, at which they 
are priced, is fair to both of us. 


Store Name Hare 





the duty it owes to the public 
may be recognized the extent 
to which it is willing to exert 
itself to fulfil that duty as you 
—our public—know and see 
it. Shoe problems are solved 


to your satisfaction here. 
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Correct 
Shoes! 


A man may as well wear an 
evening coat that’s “‘out at the 
elbows’”’ as evening shoes that 
are out of style. Yet some- 
times he falters and thinks it’s 
not worth while, which—if he 
wants to look all right—is of 
course all wrong. 


Dress-up shoes al dressed- 
down prices to liven up in- 
dividual dress for social 
wear. 


Correct lasts in tune with 
good form for men of good 
taste. No freaky or fanciful 
but forceful in their smartness, 
and priced at $3 and $4 now 
instead of $5 and $6.50 a pair. 
High patent leather button 
shoes with cloth tops, and low 
cuts with broad silk bows. 


Store Name Here 
























































In presenting this form of profitable publicity to 
the merchant it is the ‘“‘Recorder’s’’ aim not only to 
allow ample time in which to prepare stocks to be 
advertised, but also to make assurance doubly sure 
that cuts ordered will be received when expected and 
desired for use. In featuring ‘‘Preparedness”’ in 
this direction we submit that the ‘‘Recorder’’ gives 
evidence of the earnest intention to render a service 
that is Efficient from every point of view. 




















OVELTY of ideas, effectiveness 

of line, and smartness of style 

can never be too much in evidence in 

Women’s Spring Shoes for sports or 

general wear—‘‘the more the mer- 

rier” seems to be the universal cry 
this year. 

The advance Spring models we 
have just received are stunning ex- 
amples ofthe vogue as seen by critical 
eyes—the eyes of women who see 
clearly in the world of fashionable 
dress. Ready now—if you are! 





will go far to 
assortment, a 


‘‘Good Form” in Good Shoes 


Despite the fact that to secure newness, novelty, style and quality in 
women’s shoes is a task, we submit that this crisp and early-season showing 
rove our zeal in searching for—and finding—a representative 
true to the principles that define “correct dressing.”’ 

Dressy and smart ideas in high and low shoes are ready here for the woman 
who dotes on style. The opportunity for satisfying personal preferences 
from these smart lines is broad, like the broad range of fair prices that pre- 
vail—$3.50 to $8 a pair. 





No. 187, 25c. 




























































SHOE STORE SALESMANSHIP 





“Well! Well!’ said Uncle J 
shoes sure begin to look real shabby. 
have been somewhat neglectful of my bro- 

ans for the past few weeks” (turning in 
his office chair and looking down from the 
eighth floor of the office building on to the 
main street). “‘Say! I wonder what sort 
of a place that is on the corner? I’ve often 
been attracted by their show window dis- 
plays, but have never been inside their 


? 

‘“‘Well,”’ said the nephew from the East, 
“TIT am somewhat of a shoe man myself, 
and if you are in search of a ‘real pair of 
shoes,’ I would suggest that you try that 
store in the middle of the block. Those 

eople operate a number of stores in the 

ast, and for service to customers, you 
can’t beat ’em.” 

By this time Uncle J was taking his 
coat and hat from the rack, and had fully 
decided to venture forth in quest of shoes. 

They crossed the street, and went up to 
the big store with the fine show windows, 
and, sure enough, there were shown in the 
most tempting manner shoes fit fora Prince. 

“Those” (pointing to a pair of dark tan bluchers) “‘are just about 
what I am looking for, but T’ll take your advice and go down 
to the store below first, and see what they have to offer.” 

They entered the well-known store in the middle of the 
block, and were seated. 

While waiting for a salesman to make his approach the Uncle 
said: ‘‘Now, I am not so fussy that if I cannot get what I 
like in a dark tan I shall be content to take black.” 

In a moment a polite young salesman came up, removed 
one of the Unk’s shoes, and then drew his foot. The following 
is the conversation which ensued: 

SALESMAN—“You take a 1014 B. What sort of a shoe 
would you like to see?” 

THE UNCLE—“Well, I had a notion that I should prefer 
a dark tan.” 
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. “M About Introducing Shoes 


It Happened in St. Louis 







The salesman made a departure to the 
rear of the store, and returned shortly with 
three different shoes. All, however, were 
rather a light tan color. 

SALESMAN—“Now, that one fits you 
perfectly. Just notice the style, and run 
your hand along the instep—smooth as 
glass, isn’t it?’’ 

NCLE—“Yes, it fits all right, but I 
don’t like the style—a little too flashy for 
me. 

After trying six different shoes (not one 
of them of the dark tan variety), the sales- 
man seemed somewhat puzzled. 

UNCLE—“T don’t care for any of these 
that you have shown me. Haven’t you a 
pair‘of dark tans that will fit me?” 

SALESMAN—“T must confess that we 
haven’t a pair in the store. They are on 
order, and we will have them in a day or 
two.” 
“The Uncle’’ seemed to like the store, 
the big, comfy, leather-upholstered seat, 
and the young salesman seemed to take 
with him real well. One could plainly see 
that ““The Uncle” could be easily sold if he 
could only get a dark shoe that would fit him. 

Reluctantly, the shoppers departed, and when outside the store 
“The Uncle” said: “Say, that young fellow was mighty clever, 
and tried hard to sell me a pair of shoes; but it just occurred to me 
that he may have something nice in black that would fit 
me. 

Uncle J decided, however, to pay a visit to the store 
whose show windows had so forcefully attracted him, and in a 
few minutes the pair were seated in that store, and were being 
attended by one of its clever salesmen. 

Needless to relate, in less than a half hour from that time 
the store on the corner had ten dollars of “The Uncle’s” money, 
and he was bow a pair of their black shoes. 

MORAL—Well-filled stocks bring the money. Merchandise 
introduced doesn’t get dusty. 
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We pay just tribute to the winners of a thousand desperate fights for your safety and 
mine—the fire laddies. Whose heart does not leap at the sight of men and machines dashing 
through the crowded streets and then at the battle on street and ladder and rooftop against 
the treacherous and relentless foe. 

While we work, while we play, while we sleep, they are keeping a tireless vigil over our 
cities and towns, ready when the moment comes, fearlessly to battle to the death if need 
be to save us and our homes and our possessions. 

Real winners are the fire addies, winners in every fight, no matter how desperate the chance, how 


dangerous the task. Such winning commands not only admiration but confidence. So does the un- 
broken record of victories credited to the patent leather champions. 


SterliigGolt SterliiqKid 











for men’s shoes for women’s shoes 
BRISTOL PATENT LEATHER (COMPANY 85 South St. Boston, Mass. 
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Model No. 1991A 
Woman's Patent 8- 
ine Lace t— 


Model No. 1075A 
Gun Metal Button 


Growing Girl or Baby 

Doll Last. Si 

2 12 to 8. Widths, 

ps ond. = Half Dou- 
ie So 


teers No. 1074A 
Same as above with 
Cloth Top. 


Model No. 1072A 
Dull Kid Button 


dths, 
D and E. Single Sole. 
Model No. 1070A 
Same as above with 
Cloth Top. 


Model No. to 
Same as No. 1072 in 

Dull "Kid Blucher 
Lace. 


(elleof - 


Here’s the 
low-priced shoe 
your customers 
are looking for 












Model No. 1076A 
Patent Button Boot 


Sole. 
Model No. 1077A 
Same as above with 
Mat Top. 


Wear GUARANTEED - 


or new shoes FREE 


Women are sure to —- the remarkable value of the Belle- 
of-Broadway Shoe. o other shoe of similar grade will give so 
much service. You can sell it at a price they want to pay, and, 
as shoe prices go — this is cnualely an advantage. It means 

ters. For the Belle-of-Broadway Shoe 





is guaranteed to wear. 


How can we make a shoe of nema s wear and sell it whole- 
sale for only $2.75? It’s lize on this one grade. 
We focus our whole energy. our complete facilities on the single 
task of making this shoe the world’s greatest wearing value at the 
price. 


No culls are used in the Belle-of-Broadway Shoe. Gun metal 
models are cut out of plump, full-weight upper stock. Patent 
leather models are made of the best chrome patent, a _ better- 
wearing material than bark tanned. Counters are guaranteed 
jt outwear the shoes. Heels are double clinched and can’t come 
off. 


Read our guarantee—we can make it because these shoee are made 
to wear. 





No matter how many cases you want—36 pairs to a case—any 
assortment of styles—we can supply you at once. All the styles 
are in stock. 


Check over your stock now. Better figure on your future needs 
as well as for ‘‘fill-ins.” Conditions make it ag for us to 
tell how long we can hold the price down to $2.75. Order today. 
You will assist us in giving your order prompt a penn if you 
will send three references as to your responsibili 

Write for catalog showing complete 


line of styles 


The Elbinger Shoe Mfg. Co. 
Lebanon, Ohio 





Our Guarantee 


We absolutely guarantee the reasonable wear of every shoe 
that we make. You can sell Belle-of-Broadway Shoes to your 
most critical customers demanding considerable wear, and you 
will find them highly satisfactory. Should a pair of our shoes 
go wrong, and if in your good judgment you feel that the fault 
is ours, please return the worn pair to us at once, and we will 
deem it a pleasure to give your account credit for same; we 
stand behind every pair. You know that we could not make 
such a sweeping guarantee_as this unless our shoes wear. 











TRADE-MARK REG. U.S. PAT. OFF. 
















(roadway SHOE 





Model No. eal 


Patent 

Cloth Top—1l 78 

inch Concave Heel 

Sizes, 21-2 to 8. 
wid 4 and E. 


8 
ern No. as07A, 


Same as above ip 
Button. 


Model No. 1044A 
Patent Button Boot 
— Mat Top — 13-8 
inch Heel—Gro 
Past, “Sizes, 21-2 t0 
8. Widths, D and 
E. Half Double Sole. 

Model No. 1051A 

as above with 
Cloth Top. 
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BARTLETT. SOMERS COMPANY 
- ra —_ 












have arranged for an attractive display of their Welts, 
Turns, and McKays, for women, at their Boston 
office during January. Mr. W. R. Somers will be 
in attendance to 


WELCOME VISITING BUYERS 


and demonstrate the winning features of A. F. Smith’s 
“GLOVE-FITTING”’ footwear, which has been a 
brand of distinction for more than fifty years. 


FACTORY, 589 ESSEX STREET, LYNN, MASS. 
SALESROOM, 207 ESSEX ST., Room 301, BOSTON, MASS. 
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| QUALITY || || SERVICE 

















SHOE AND LAST 
FOUR CARDINAL POINTS SAMPLE CASES 


that make 


NORWICH FIXTURES 


The standard to go by 
Catalog No. 19 


now ready. Send for your copy 


The Norwich Nickel & Brass Co. 
NORWICH, CONN. 


Salesrooms 


NEW YORK BOSTON ° 
712 Broadway 26 Kingston St. The Globe-Wernicke Co. 


91-93 Federal Street, Boston 
DESKS, CHAIRS and FILING CABINETS 



































| FINISH _ || ||ADAPTABILITY 
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How Often do You 


And another question: Are you doing this work in the 
best—the most economical—the KELLY WAY? 

The Kelly Button Machine is really in a class by itself. 
Note the many features! . 

A SAFETY GUARD—Preventing the scratching of 
patent tips. 

s DOUBLE HOPPER—With two styles of button ready 
or use. 


AN ADJUSTABLE BUTTON SHUTE—Running but- 
tons of all sizes and styles (Milos, Pearls and Fancies). 
NO TUBES—To be mislaid. 

A POINTER—Showing just where the button will be > 
placed. 

A FASTENER REGULATOR—Adjustable to make but- 


tons loose or tight. 
Write us for the Kelly Story 


Sold outright for $100, with KELLY BUTTON MACHINE CO., Inc. 


100 Coils of Wire Free. NORFOLK BOARD OF TRADE BUILDING VIRGINIA 








Have to Change Buttons?—= 
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TO VISITING BUYERS— 
GREETINGS! 


If you want to see the BIGGEST LINE 
OF ORNAMENTS in the U. S. or talk with 
a salesman who knows the Ornament Game 
from A to Z, just get in touch with our Mr. 


John Francis Maguire, at the United States 
Hotel, Boston. 


THE METAL PRODUCTS CORPORATION 


PROVIDENCE, R. I. 
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in the same shoe and to fill this need the 

F. M. Hoyt Shoe Mfg. Co. of Manchester, 
N. H., have produced this Vici Blucher broad toe 
style with Nedlin Sole and Rubber Heel. A hap- 
pier combination for those who are much on their 
feet, could not be found as this shoe is very 
comfortable and serviceable. 


Mire dealers seek comfort and serviceability 





ROWING girls demand the same, stylish 

footwear that their elders do and this Russia 

Calf Pump with perforated and pinked ball 

strap and back stay shows that Thomas D. Got- 

shall Shoe Co., Boston, Mass., has not overlooked 

the needs and demands of this class of trade. 

Nedlin has been readily accepted as a desirable 

soling for this type of shoe and its adaptability to 

many requirements is responsible for its use in 
many lines for college girls’ wear. 


SHOE RECORDER 
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Neolin Should Not Be 


NeGlin is not rubber. It should 
not be stitched like rubber. 

If leather were stitched like rubber 
it would not look well, no matter 
how high a grade of leather it might 

e. 

It's the same way with Neédlin. 
Nedlin should be stitched like 
leather. 

But with stitching the similarity 
of Nedlin and leather ends. 

Leather is only leather, but Nedlin 
is a business builder because it is 
better than leather. 

Nedlin needs no breaking in. So 
it makes a delighted purchaser. 

Nedlin wears longer than leather, 
often twice as long. So it brings 
a satisfied customer back to your 
store. 

Nedlin has a particularly strong 
Winter and Spring si | It is 
waterproof and does not slip. 

Over four hundred manufacturers 
are using it on all kinds of shoes. 


NeGlin adds to the appearance of 
the most expensive shoe, yet its low 
cost permits its use on shoes of 
moderate price. 


edlin 


Better than Leather 
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Stitched Like Rubber 


NeGlin is supplanting leather. 


One of the many striking testimo- 
nials of its merit can 
fact that a recent order for shoes for 
the United States Marine Corps 


“THE GREAT 


calls for Nedlin. 


One of the reasons for its ado tion 
was the fact that it does not blister 


the feet. 


be seen in the 


NATIONAL SHOE WEEKLY” 


IS white sport boot from Hoag and Walden, 
Inc., Lynn, Mass., is typical of the popular 


line which this house produces. 


which commend it to the trade, 


The same reason is active in sup- 
planting rubber soles with Neédlin. 


On sport shoes of eve 
tennis, yachting, golf and 


sort — 


e like— 


Nedlin is supplanting rubber because 
Nedlin is good to the feet. 


For Nedlin is not rubber. 


It wears like leather but longer 
and more comfortably than leather. 


And it must be stitched like 


leather. 


To protect yourself from imita- 


tions, mark that mark; stamp it 


on your memory: Neolin— 


—the trade symbol for a never-changing 
quality product of 


The Goodyear Tire & Rubber Company 


Akron, Ohio 


IHIS waterproof mahogany calf bal with 
cork welt and Tan Nedlin Sole and Rubber 
Heel, is from the line of The Manss-Owens 
Company, Cincinnati, Ohio. It is a shoe designed 
for wet weather and with set edges, finished 
bottom; it is a strong addition to this high-grade 


Trade Mark Reg, U. S. Pat. Off. 


Better than Leather 





ted cap eyelet row and vamp, add much to the 
snap and style of this white sport boot. The white 
Nedlin Sole and Rubber Heel are also features 
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AQ STYLES OF BOYS SHOES IN STOCK 
FOR AT ONCE SHIPMENTS— 


QUICK DELIVERIES 









HONEST WEAR 
IN EVERY PAIR 








Send for Samples from 
Our Complete Line of 


ERICAN 
fence WE-L-Trno 











SHOES 
No. 74 | No. 51 
Boys’ Gun Metal Button, American Welt, | ane ae and Boys’ Gun Metal Bal, Goodyear Welt, 
Essex Toe. Invisible Eyelets, No Hooks, Newport Toe. 





BUYERS IN BOSTON cee His LINE AT OUR. BOSTON OFFICE 
183 Essex Street 


FACTORY AT 


MARSTON & BROOKS COQ. stows 








NVENTORY is over and now is the time to 
| figure on ripping out your old front and install- 
ing a Kawneer front designed for your individual 
needs. It is scientifically planned to bring more 
people into your store and 53,000 satisfied mer- 
chants are evidence that we “know how.” 
‘‘Boosting Business’’ will show you how to 
change your front from an expense to a 
source of income. Just clip the coupon 
and pin to your letterhead. The book , 
will come free of all charges. 


’ BOOSTING 
KAWNEER MFG. CO. / “BUSINESS? 


NILES, MICH. 


























Jan. 6, 1917 


“THE GREAT NATIONAL SHOE WEEKLY” 


Up-to-the-Minute 
Fabries 


For Shoes of Fashion 


FOR TOPPING 
Krinkle Cloth — In Neutral, Gray, Silver Gray, Metallic 
Brown, Forest Fawn, and Black. 
Corkscrew Cloth in Colors — Ivory, Silver Gray, Cham- 
pagne, Neutral Gray, Biege, Black. 


Cloth “‘Broderie’’— For Shoes of Ultra Fashion, has the 
- appearance of Hand Embroidery and is offered in 
varied designs and colors. 


For an All Cloth Shoe with Leather Wing Tip and Trim- 


mings — we offer 
WYCLO 


in all the stylish colors as being the most practical as 
well as the most beautiful fabric for the purpose. 


These and all other Gitterman fabrics are thoroughly 
practical from every shoe making and shoe selling 
standpoint. 








NEW YORK 
Boston, Haverhill, St. Louis, Rochester, 
‘Philadelphia, Toronto, Canada. 














SEE MADE UP SAMPLES OF THESE WHILE IN 
BOSTON,JAT OUR OFFICE, 85 SOUTH STREET 
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THE CORRECT DODGE 


REFLECTS CREDIT TO THE MAKER 
AND WISDOM TO THE BUYER 


IN STOCK 
DOMINO 
(Bench Made) 


Shoe Soap Kid, Perfo- 
rated around Front and 
Quarter, 2-inch Louis 
Heel, Medium Toe. Sizes 
ye Widths: AA, 4 to 7; 

3 1-2 to 7; B, C, D, 
2 1-2 to 6 1-2. 

Price $3.25 


IN STOCK 
CUBIE OPERA 
(Bench Made) 


Y, No. 
Wf Patent Opera, Square 
Throat Vamp, 2-inch 
Half Louis Heel. 
Price oe 25 


No 
White Calf ‘Cubie Opera, 
2-inch Full Louis Heel. 
Price $4.00 
The above numbers are gf hand-made slippers and are of 
the highest grade in every wa 


IN STOCK 
IRENE 


Patent, zach Tow Heel 

Poin Sizes and 
Widths: ‘AA, 4to7; A, 
3 1-2 to 7; B, C, D, 2 1-2 


to 7. 
Price $3.00 


Satin, 2- ey jam Heel Polnvea Toe. Sizes and Widths: 
Blac Tey A. 3 1-2 to 7; B, C, D, 21-2 to 7. Price $2.75 


No 
Satin, 2-inch Louis Heel "pointed Toe. Sizes and Widths: 
DAs to 7: "A, 3 1-2 to 7; B. CG, D, 2 1-2 to 7. Price $2.75 


No. 153 
White Calf Opera, 1-inch Milter Heel, Medium Pointed Toe. 
Sizes and Widths: AA, 4 to 7; A, 3 1-2 to 7; B, C, D, 21-2 
to 6 1-2. Price $3.25 
Lack of space prevents us from showing the following attractive 


Noel 160 and 184 are our ‘‘ Midway” operas, with a 1 1-2 inch 


Full Louis Heel. 
‘ny 60 is a patent selling at $3.25. 
operas, with perforation 
around the top, and a 2- ine 1 ult teens Heel selling at $3.00. 
No. 150 is a patent opera with a military heel selling at $2.85. 


NATHAN D. DODGE SHOE CoO., 


Newburyport, Mass. 
Boston Office, 183 Essex Street 
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The most widely circulated book ever 


printed for the shoe trade is the 


Shoe and Leather 


Lexicon 


(Copyrighted and All Rights Reserved) 


Now in its THIRD edition, enlarged and 
revised, and printed from new type. Two 
big editions went rapidly, and it is still 
selling fast, for it is a book that every 
seller of shoes will value for reference or 
extended study. It is a recognized au- 
thority in the trade, because of its de- 
pendable accuracy. It is compact, concise, 
pocket size, not a word wasted. Price, 40 
cents a copy, postpaid, or three copies to 
one address for $1.00. Every member of 
every sales force ought to have a copy. 
Send check (or stamps) with order to 
Book Dept., Boot and Shoe Recorder, 


179 South Street, Boston. 


Same style of binding, same price, same 


useful completeness, our booklet on 


“Shoe Fitting” 


Mix your order, if desired, part “Shoe 
Fitting,” part “Lexicon,” at the dollar rate 
above quoted. 
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BUYERS 


SEE US AT THE HOTEL ESSEX (BOSTON) SAMPLE 
ROOMS DURING JANUARY | 


We have our full line of laces, Perfection Ribbons, 
‘Flexo’? Bows, Colonials, Buckles and Ornaments 
on display there. This display is elaborate, attrac- 
tive and interesting. 


C. A. Browning Company 


SPECIALISTS IN SHOE ORNAMENTS 
Boston, Mass. 











Use A Perfect Button Fastener 


The Heaton-Peninsular Button Fastener Company have 
perfected an inexpensive and practical Button Fastener 
Equipment suitable for use in stores of any size. 

No Button Attaching Machine cutting wire from a con- 
tinuous coil can make a satisfactory ‘‘rust-proof’’ or finished 
fastener. 


Our Fasteners are a Finished Product 
attached by 
The Simplest Practical Button Fastener Machines Yet Devised 


' Buttons of any size, shape, color or make attached quick- 
ly and perfectly with a finished fastener at every operation of 
the new machines. 

For detailed information 


ASK THE 


HEATON-PENINSULAR BUTTON FASTENER COMPANY 


GRAND RAPIDS, MICHIGAN 
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CHAMPION SHOE REPAIR MACHINERY 
OVER $100,000,000 


was done last year in Shoe Repairing. 
Did you get your share? 


CHAMPION Shoe Repair Machines are 
Standard in Working Efficiency—Over 
15,000 in use—There is a reason for it. 


CHAMPION Line of Machines consists 
of Straight Needle and Awl, and Curved 
Needle and Awl Stitchers—Repair Out- 
fits and Nailing Machines. 


Largest Line in the Market. 


CHAMPION MACHINES are Sold Out- 
right for Cash or on Time Payments. 


~ 








a 


Seantenh feentehe Needle Stitcher Ideal Curved Needle and Awl Stitcher 
CHAMPION SHOE MACHINERY CO., Write us for Catalog and Prices 
Please give me particulars 
Wiis i can inok seine Madera end CHAMPION SHOE MACHINERY CO. 
ee ene er tea sere tr ee eee 3723 to 3741 Forest Park Blvd. 
Address eee gpa Shoo AES ee i ay ST. LOUIS, MO. 
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oF) APPELBEE & NEUMAN 


23-25 GREENE STREET, NEW YORK 
Originators and Manufacturers of 


FANCY SHOE BUTTONS 


YOU SEE THEM EVERYWHERE 
Pearl, Ivory, Pearlustre, Inlays, Etc. 


= New York, U.S. A. - - - - - - . Manila, Philippine Islands 


ay 








SHOE STORE 
FURNITURE 


On every piece. To Match Your Fixtures On every piece 


In the heart of the Shoe and Leather trades 


7 Warwick Hotel 
y 


5 oe Ore) 6 bt 


FIFTEENTH AND LOCUST STS. 





Fitting Stool 


The cheapest on the 
market--will outwear 
4 of any $2.00 kind 
STRONG and 
STEADY 


No. 4061 $3.85 


THE C. F. STREIT MFG. COMPANY 
Write for Catalog 1047 Kenner St., CINCINNATI, O. 
ODRUOOUOSOUOOOOOUNEOUEOUUGEOOULOAUGEOUEOOHOORRGNOOEOOOUGUOUUDOUOGUOUEOURONSOREOORES 
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WILLIAMS’ Sixt SHOES 


“For Hard Work and Rough Wear’’ 


100,000 PAIRS “IN STOCK’’ 


Strong, serviceable shoes, built Shoes for Work, Play, Dress. 
Men’s, Boys’, Youths’ and Little 
Men’s sizes. 


on attractive lasts. We shall be 
pleased to send samples or have 
salesmen call. 





No.11 20 
Gun Metal, Button, Lined, Single 
Sole Goodyear Welt. 











ie. S99 Arthur A. Willi Sh N 

rthurA. lam ° 0. 9133 
Black Elk Blu., Unlined, 14 D. 3 oeCo Gun Metal Blu., Lined, Single 
S., Goodyear Welt. HOLLISTON, MASS., U.S.A. Fibre Sole, Goodyear Welt. 


POTTTIITI 


TRY ITIN YOUROWNSTORE [ ccve Your. Waste BUY 


SAVE YOUR WASTE—BUY 
THE TOLEDO BUTTON MACHINE A BALER STE—BU 


$ “s 
60 : Ma Prices for waste paper are 


rising. The Waste Trade 
MTe OHITE + ; Journal’s last quotation 
FOR 12000 OPERATIONS . Soe et ete eee © 
bringing $15.00 to $120.00 

aton. Witha 


**Modern Leader” 


ALL STEEL 
Baler 


it is an easy matter to collect 
waste poser and sell it at highly 
profitable prices. Turn your 
waste paper into profits. 


aay 





Can you afford to let this oppor- 
tunity to convert your waste paper 








PAYMENTS IF DESIRED eeacheneanetesiasl Agents Wanted 
FASTENS ALL BUTTONS | The Petroleum Iron Works Company 
SOLD OUTRIGHT * e ‘ epg: OF OHIO 
FULLY GUARANTEED 702 Frick Building Pittsburg, Pa. 

15 DAYS TRIAL i 

(o)*10) 4 Mme), | a | SIGN AND RETURN THIS COUPON, N-O-W 

| The Petroleum Iron Works Co. of Ohio, 
P ' ie 702 Frick Bidg., Pittsburgh, Pa. 
ee Please send descriptive catalog of THE MODERN LEADER ALL STEEL 

THE TOLEDOBUTTON MACHINE. COMPANY mea complete information about how to turn our waste paper 
3442 | DIED cif da.cos <4 cdecawsnsetbachaandateadedesceeladad een betes 


— 


ieee eee eee eee eee ee ee eee eee ee ee ee es 


SUMMIT AVE) TOLEDO) fol sano m 
¢ » Y 
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Keds 


BASKET BALL SHOE 









Pure gum, extra thick suction soles. Packed 
in Cartons 











The standard shoe for all expert players. Extra heavy 
uppers without lacing hooks, thick soles with heavy reinforced 
foxing. The rubber used in the soles is of a special quality 
that clings to the floor, making the shoe a necessity for those 
who play the game. 







United States Rubber Company 
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Boots and Shoes 


The principal item of news in the trade, whole- 
sale and retail this week is that the leading 
rubber footwear manufacturing company announced 
its prices and terms for the year 1917 prompt- 
ly on January Ist. There are but few changes in the 
gross price lists, and these are confined to the red 
and white Pressure Process goods. 

The discounts, however, are less than those of a 
year ago, which makes prices to the trade corres- 
pondingly higher. Last year, first quality goods 
were bought at 25 and 5 per cent off, with a further 
5 per cent for orders given before June 1. On second 
quality the terms were 25, 5 and 10 per cent besides 
a further 5 per cent for early orders. 

The 1917 terms allow the same discount for early 
orders, but allow one month less time, which will 
compel the jobbers to limit the date to retailers 
May 1. This shortening up of the time is likely to 
make little difference with the jobbers, who generally 
order early, anyway, and it is probable that the 
manufacturers will have their mills ordered to capacity 
by the time limit set for the jobbers to secure the 
extra discount. 

This discount is applicable to. the Woonsocket, 
Meyer, Rhode Island and Jersey brands, which are 
now listed net same as all other first and second 
grades, there being, however, the same differential 
on these brands as in former years. 

As stated above the Patent Pressure Process and 
United States label Red and White goods are not 
subject to premium for early orders. Neither is 
there a premium on Empire brand goods for early 
orders. 

The United States Rubber Company states that 
the orders carried over, plus those already received 
for the season of 1917 and the outlook for a volume 
of early orders will tax the capacity of its factories 
all through the season. 

Reviewing the situation, it will be seen that prices 
have been materially increased. Were it the custom 
of shoe merchants to charge their customers the 
company’s gross prices, this change of discounts 
would eat very heavily into the dealer’s profits. 

But the gross price lists have been very generally 
disregarded by the shoe merchants, who base their 
retail prices on the net cost of the rubbers. Under 
present circumstances it is advisable, yes, almost 
peremptory that shoe dealers raise their retail prices 
at once, basing their prices on replacement values. 
This will not only enable them to make an extra 
profit on such goods as they have on hand, but will 
prevent the necessity of an advance when size ups 
are received later. Today is the logical time, and 


the dealers are justified in adding 20 to 25 per cent 
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The Rubber Realm a 


to their retail prices on every pair of rubber boots and 
shoes they have in stock. 


Tennis Lines 


No special change is noted in the tennis situation. 
The factories are crowded with orders, yet more are 
coming right along. With the rising costs of ma- 
terials, it is well to heed that the manufacturers’ 
price lists are subject to change without notice. 


Crude Rubber 


The first days of the year are holidays in London 
and New York, and so the market prices must wait 
until people get down to business. Prices show some 
slight changes, but business this week has been 
restricted to small transactions. 

We quote: Upriver fine, 78—79c.; islands fine, 
70c.; upriver coarse, 53—54c.; islands coarse, 33c.; 
cameta, 34c.; caucho ball, 34c. for upper; 33c. for 


lower. Centrals and Mexicans 49—50c.; red Massai, 
61-62c. First latex pale crepe, 79c.; smoked sheet, 
79c. 


Scrap Rubber 


The market is a little softer, and dealers are un- 
willing to pay over 92 to 93c. for scrap boots and 
shoes and 7 to 7ic. for trimmed arctics. Collectors 
of course must pay less. 


Rubber Notes 

Manager of Sales, W. E. Barker, of the United 
States Rubber Co. is expected in Boston the coming 
week. 

Charles A. Coe, Eastern selling agent of the United 
States Rubber Co. returned from a short business trip 
the last of this week. 

Richard C. Hall, Western selling agent of the 
United States Rubber Co. is expected to visit the 
Boston market next week. 

W. H. Jones, Southern selling agent of the United 
States Rubber Company is in Boston to greet his 
customers now visiting the shoe market. 

Manager of Sales, E. B. Pearson of the Converse 
Rubber Shoe Company, gave an interesting talk at 
Providence last Tuesday evening, which is reported 
elsewhere in this number. 

J. A. McKenzie, Manager of the Victoria, B.C. 
branch of the Canadian Consolidated Rubber Co. has 
returned after spending six months in Australia and 
New Zealand. His trip to the Antipodes was very 
successful. 

The Beacon Falls Rubber Shoe Co. has recently 
completed a hotel for its employees which will ac- 
commodate about 80 people. The appointments 
are far more comfortable than those furnished in 
many hotels in pretentious cities where shoe men 
have to stop over. 
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Welcome 
MTL MMOS TDS MOS UTED 
The Man WholJS 


cordially invites you tofm 
inspection of his many fre 
at far below prices quoted 
by others. 


The Man Who Saves You You’ll pay $3.25 elsewhere 
15% to 30% 





HAVANA BROWN 


All Goods In Stock  bey’ll cost you $5.00 elsewhere 
For Immediate GENUINE 


Shipment. _ : : GREY BUCK $975 








GUN METAL 


$770 














A few typical 
you can only get 
to save you more 


S, Rosenberg The Man Who 











No. 500—Men's Gun Metal Blucher 
and Button, McKay Sewed.. . .$1.70 











Jer oa p 











eVisiting Buyers! 


Jan. 6, 1917 


ETO STIS) ESN ESA 
Saves You 15% to 30% 


LO 


to 


ly 
ed 














make an_ early 
remarkable lots 


Most Jobbers ask $3.75 


Priced at $3.00 Elsewhere 


“THE GREAT NATIONAL SHOE WEEKLY” 


Elsewhere Priced at $2.15 











GENUINE 


BLACK VICI 





Women’s Genuine Black Vici 8-inch 
Lace, Half Louis Heel, Perforated 
Vampand}Front Stay, Goodyear Welt. 
WG Ge Ws. 6 occ vc caccss $3.35 











BLACK AND WHITE 


COMBINATION 





Women’s Black Vici Vamp, with 
White Cab. Top,.[McKay Sewed. A 
handsome shoe............... $2.60 


HEAVY 


TAN GRAIN 


$7 80 





No. 405—Men’s Tan Grain Bluchers, 
A real good shoe for heavy work. 
Pel Dewees GOP... .ciccecesics $1.80 














No Order Can Be 
Accepted For Less 
Than Case Lots. 


numbers are shown herewith but 
a true impression of our ability 
by calling and seeing for yourself. 


Saves You 15% to 30% 209 Essex St., Boston, Mass. 











2 











No. 20—Men’s Mahogany English 
No. 60—Men’s Gun Metal English 
No. 50—Men’s Gun Metal Blucher, 


No. 59—Men’s Gun Metal English 
Bals, Rubber Sole and Heel, Good- 
| ee PIR. Fee ERD dna 

No. 807—Men’s Gun Metal English 


No. 135—Women’s Vici 8-inch Lace 


No. 549—Women’s Gun Metal Lace, 
Goodyear Welts, High & Low Heel 

No. 543—Women’s Vici Lace, Gra 
Cab. Ri. Goodyear Welts, High 


No. 195—Women’s Tan Kid Lace, 
Ivory Top, Low Heel; McKay 


McKay Sewed, High & Low Heel. . 
No. 123—Women’s Genuine Wiis 

eg Lace, Goodyear Welts, 814- 

inc 


eceeeseececeresrecegseteseeresesce 





Bals, Goodyear Welt ........... $3.00 
Bals, Goodyear Stitched ........ 2.00 


Goodyear Stitched .............. 2.00 


Bals, Goodyear Welts .......... 2.60 


Cab. Top, McKay Sewed......... 2.15 


Let TOG. é iincc0s Gareles deeeles 3.00 


eS OTRO Ee GRE CE 2. 
No. 175—Women’s Gun Metal Lace, . 


1.90 


2.75 








nN 
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SHOES. 
Sell Them Guery Day 7 





WILL BE ON DISPLAY DURING JANUARY AT THE 
HOTEL ESSEX, BOSTON, MASS., ROOMS 262-264---THE 
COMPLETE LINE WILL BE SHOWN BY MR. GILLETT 
C. WELLES. 





The United States Patent Office has granted us 
patents covering our Quilted, Wool Lined Shoes. 
(Pat. Oct. 17, 1916, No. 1201927, No. 1201928.) 


We therefore have the exclusive right to manu- 
facture this class of footwear. 


Visiting Buyers 
Look This Line Over 


BLUM SHOE MFG. CO. 


FACTORIES AT 





ol Sen en DANSVILLE, N. Y. 


SUOGEUGUEOUOUOEEOOOUUGUOOUUEOOEOOEOOOOUGOGUGOOOOUOOOUOORUGOSEOUOROOOOSEOOOESEOGEOUOEEOOEOUCEUUDUEUCOGECOOOCOGOOOEOOOEOUOOOOUOUOEOOOOEHOOUOOGUOOEUCOOUCOUOOOCUOOOOOEOOOOOOOOOEOOOOEEOOGEOOOOSZIOONNOOONOOOONOOONNOOOOENOOOENOOOEEOONEL: 


" 





\ LEATHER SOLE 
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Carry the 50c . 
) _ Rebate for Discarded 
rn a re Neth 


This new plan of merchandising is making the 
TRADE-MARK sTRADE-MARK 


Reg. consumer sit up and take notice. Reg. 


| 





The retailers are taking advantage of this plan of merchandising that enables them 
to give their customers 50c. for their discarded ‘““Truwear”’ Shoes. 


Truwear Quality is being maintained at its original standard 


mMoidadg oooddad 


ee The 50c. Rebate will 
Truwear’’ Shoes 
and the look good to your cus- 
50c. Rebate tomers just now! ! 





no 2 Go sie oe? ee ae * 


& 


TEXTAN[SOLE 


a 
¥ 


HERE IS THE LIST OF JOBBERS THAT SELL “TRUWEAR” SHOES 


American Hand Sewed Shoe Co..Omaha, Neb. Geo. T. Mills & Co............ Baltimore, Md. 
Anderson, Dulin, Varnell Co.. Knoxville, Tenn. Parker, Holmes & Co.......... Boston, Mass. 
ee tft eee New York City D. S. Peterman & Co.............. York, Pa. 
Growder, Cooper Shoe Co. .Indianapolis, Ind. Stilson, Kellogg Shoe Co..... Tacoma, Wash. 

flin, Thayer & Co........ ’.. New York City Stewart, Dawes Shoe Co..... Los Angeles, Cal. 
PY eS Saar Portland, Me. Smith & Herrick Co............ Albany, N. Y. 
Guthmann, Carpenter & Telling. ..Chicago, Ill. Western Shoe Co................ Toledo, Ohio 
Keiffer’ Pros. Co............ New Orleans, La. Weimer, Wright & Watkin Co. . Philadelphia, Pa. 
H. J. Lang Shoe Co............. Pittsburg, Pa. Williams, Marvin Shoe Co. . .San Francisco, Cal. 
Chas. Meis Shoe Co.......... Cincinnati, Ohio Zion Co-operative Merc. Inst. Salt Lake City, Utah 


VISITING BUYERS SEE THIS LINE 


Farmington Shoe Mfg. Co., Dover, N. H. 


BOSTON OFFICE, 207 ESSEX STREET 


“ a 












COLORS 


LIGHT CHAMPAGNE 
LIGHT PEARL 
MEDIUM GREY 
DARK GREY 
CHAMOIS 

CASTOR 
WHITE 











S666 S585 


nnn eeass <n eeen > 
, 


oé 


Ne ee Y 7 . er ie i la ’ 
ap 
“Sa 


és. 


rich, smooth appearance of this 
fashionable topping has enough 
luster to give it the brightness 


so much admired. 





Buckcloth is beautiful and at- 
tractive---cannot be reproduced 
on paper---must be seen to be 
appreciated---samples sent on 
request. 





Buckcloth is practical---wears 
well---cleans quickly and holds 
its shape. 


BUCKCLOTH . 



















































A 


St 





. 
a 





For high style---lasting satisfac- 
tion---good profits and reason- 
able selling prices---Buckcloth 
is the cloth de luxe. 


Write for samples today. 


J. Einstein, Ine. 


Largest shoe cloth operators in the world 
176 William St., New York City 


Boston St. Louis Montreal 





DE LUXE 
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OLGEVILLE 


FELT SHOES AND SLIPPERS 


VISITING rere 


Should see the new styles in felt 
footwea r for 117 

These new — xclus ay on ur 
own and are a ries otiv and 
practical. 


Mr. 0 og day Patrie will be in 

. ndan at the Ho vg Noe with 
cathe sample line. Don’t lea 

Bo sees witho ut seein ng i it! 

NOTICE— No sm he colt ofthe vamp ett those Sought fram we wii here illustrated, } 


those 
pow dee Fy Vapednnd way Thy Fm gta mn , except Saat rom ws, o Iecarring lia se vig ano our 


| Dol Igeville Felt ShoeCo. Do Igeville, NY. _| 
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In Centers of Shoe Manufacture 


“THE GREAT NATIONAL SHOE WEEKLY” 65 


¢ + 4 


MARKETS—STYLE DEVELOPMENTS—NEWS 


ST. LOUIS 


The Situation Surveyed 


With the passing of Christmas and the coming of New Year’s 
there was given to the retail shoe trade an opportunity to catch 
its breath and take a look about to determine what the next 
move should be. The pre-Christmas business was wonderfully 
good and while some special sales are announced for the early 
days of January there are none of the cut price order, but rather 
of a type to dispose of ends of lines and broken lots in order to 
clear the shelves in a complete manner. The selling has been 
good on colors and combinations with price very little of an 
object, apparently. The outlook for the new season is regarded 
as very good and there will be little of sacrifice in the offerings 
to be made between now and the opening of the Spring season. 
Replacement value will govern retail operations. 

Shipments out of the wholesale houses and factories have 
been exceptional all the month, the effort being to move out 
everything that could be 
put through the factories 
on the orders piled up far 
ahead of the current capa- 
city of the plants to manu- 
facture. There is likely to 
be little in the way of a let 
up in the factory operation, 
as is usual at this time of 
the year and the Winter 
and Spring seasons will 
show little of a line of de- 
marcation. 


Shipment Records 
Reviewed 


The close of December 
as well as of the year 1916 
brought out some new and 
interesting figures in the 
shoe business of St. Louis. 
Some handsome gains were reported for both the month 
and the calendar year. The McElroy-Sloan Shoe Com- 
pany reported a gain of $1,025,905.89 in a total business of a 
little more than three millions. The Brown Shoe Company 
reported total shipments in excess of $18,000,000 for the calendar 
year, the exact figures not being compiled at the time of writing, 
with shipments for December of more than $2,500,000 and a 
gain for the calendar year over that of 1915 of more than $4,- 
700,000. The International Shoe Company’s various branches 
also reported some very handsome gains for the month and 
they rounded out the calendar year in much the same manner 
as the other houses mentioned. The shipments of the Roberts, 
Johnson & Rand Branch were $2,600,186.91, a gain for the 
month of $899,639.93. Those of the Peters Branch were 
$1,541,923.84, a gain of $638,427.17, while those of the Friedman 
Shelby Branch were $751,486.52, a gain of $250,728.66. The 
combined shipments for December, the first month of the new 
fiscal year of the company, were $4,893,597.27, a gain over 
December, 1915, of $1,788,796.30, an increase of approximately 
55 per cent, although December 1915 was regarded as a very 
satisfactory month in the way of shipments. The figures for 
most of the other houses were not available at the time of writing 
because of bookkeeping systems which delay making. up the 
official totals, but were reported as proportionately satisfactory 
in comparison with preceding periods. 


Hockey shoe to be riveted 
to skates 


Winter Sport Shoes 





Two of the specialties of Ashland Manufacturing Co., Chicago, IIl. 


G. W. Brown Visits East 


George Warren Brown, Chairman of the Board of the Brown 
Shoe Company, is in the East on a trip to Baltimore and other 
points on matters of personal interest. He will be absent from 
St. Louis a week or ten days. The executives of the house, the 
holiday period being over, are preparing for the visit of the 
salesmen to headquarters for their new samples. 


S. E. M. D. A. to Meet May 24-26 


The Southeast Missouri Drummers’ Association, at its mid- 
Winter meeting in St. Louis, December 28, decided to hold its 
big annual convention at De Soto May 24, 25, and 26. The 
organization includes practically all the salesmen who make the 
southeastern territory in Missouri and numbers a large number 
of shoe salesmen in its membership. Incidental to the meet- 
ing was an informal approval of increased hotel rates which 
have gone into effect in the Southeast Missouri hotels, the sales- 
men declaring their recognition of the necessity therefor. About 
twenty-five committees were appointed to prepare various 

features for the meeting. 


To Attend Trade Con- 
vention 


The interest in foreign 
trade on the part of St. 
Louis shoe manufacturers 
is shown in the announce- 
ment of a delegation to 
attend the Foreign Trade 
Council to be held in Pitts- 
burgh, Pa., January 25, 26 
and 27 which will include 
A. H. Boette of the 
Filsinger-Boette Shoe Com- 
pany; Geo. Warren Brown, 
Chairman of the Board, 
Brown Shoe Company; 
Henry W. Peters, of the 
Peters Branch of the 
International Shoe Com- 
pany and Jackson Johnson, Chairman of the Board of the last- 
named ‘company. St. Louis’ exports of shoes and other lines, 
have increased considerably more than 150 per cent in the past 
six years. 


Skating boot for clamps or 
screws 


Stockholders’. Meeting Jan. 15 

The annual meeting of the stockholders of the Hamilton- 
Brown Shoe Company, will be held January 15 for the election 
of directors and such other matters as may come before the ses- 
sion. The company has had a successful year and it is expected 
that some interesting announcements will be made at the meet- 
ing. The company only recently announced bonus awards 
to employes, shorter hours, to a nine-hour day, and increased 
wages to meet the higher living costs. 


A Thief Confounded 
It doesn’t pay to steal shoes in St. Louis. Frank Hill se- 
questrated a pair for his own use one day last week and had 
escaped from the retail store upon which he had made his descent, 
reaching a point a block away when he was set upon by another 
thief who forcibly took the shoes from him and made his escape. 
Hill’s outcry led to the discovery of his own theft and he is being 
held for the crime. 
U. C. T. Anniversary 
The twenty-fifth anniversary of the founding of the United 
Commercial Travelers, an insurance organization of travelling 
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Lop es 


The Trade @Zga 
has come to SS} 
recognize 

C&R 
Footwear 

as thoroughly 
dependable 





FULL LINE 
SHOWN AT 
OUR BOSTON — 
OFFICE, 89 ee 
BEDFORD ST. : 















beasp yt 
“ Fan DOA ee, ~ (=e 
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shoes. 


CHESLEY & RUGG 


MEN’S AND WOMEN’S TURN SLIPPERS 


NEW YORK OFFICE: HAVERHILL, MASS. 


W. B. Wynns 
Marbridge Bldg., 34th and Broadway 








C & R shoes are made and sold on a quality 
basis. In every step of manufacturing, the 
production of fine turns for men and women is 
our,aim. It is dollars to dealers and satisfac- 
tion to their customers from the sale of C & R 


BOSTON OFFICE: 
89 Bedford Street 
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men with many members in St. Louis, was held last Saturday 
with an afternoon and evening meeting and an extensive program, 
including dinner, speaking, music, dancing and refreshments. 


Commerce School for Merchants 


Merchants of St. Louis by moral and financial support have 
enabled the establishment at Washington University, St. Louis, 
of a department of commerce and finance which will not only 
provide a full course in business training for the students who 
elect it, but also will provide short courses to be given during 
the market buying seasons when thousands of merchants visit 
the market and are in a receptive mood for the short study of 
business and financial problems. 


Latest Last Display 


The Dayton Last Company made a particularly attractive 
showing at the convention of the National Shoe Travelers’ 
Association, the display being staged Wednesday afternoon 
between 3 and 5 o’clock. The exhibit was staged under the 
direction of E. F. Bugbee and R. J. Walsh and presented the 
latest in footwear and the niftiest creations, particularly from 
the last shape view point. Live models were used and costumes 
in keeping with the shoes shown were worn, the whole making a 
very attractive display. 


Grants 50-Hour Week 


President J. Johansen, of Johansen Bros. Shoe Company, 
manufacturers of women’s shoes, St. Louis, has granted all 
employes a nine-hour day or 50-hour week, affecting about five 
hundred workers whose working time in some cases will be 
reduced ten hours per week with the same wage. The change 
will mean an increase of about ten per cent in the annual pay- 
roll. Taking the initiative among St. Louis manufacturers in 
granting all employes the nine-hour day, Mr. Johansen is fol- 
lowing his policy of making all possible concessions to his 
co-workers that are consistent with good business methods. 
He feels that the good will of his employes is an asset to the 
company that cannot be measured in dollars and cents and 
that it is the duty of every employer to conserve and retain 
this asset, regardless of cost. 


NEW YORK CITY 


Prospects for 1917 


The outlook for the coming year is one that the retail shoe 
trade is inclined to view with satisfaction. With styles as 
attractive as have ever been produced, with the probability that 
models and patterns will have at least some semblance of uni- 
formity and a smaller percentage of extraordinary patterns, 
with assurance that white footwear may be bought ahead in 
considerable quantities, the development of Spring lines presents 
few unusual problems. Since advanced orders have been 
placed quite largely even present uncertainty as to prices or 
the possibility of further advances do not at this time present 
a very great problem to the retail trade. 

Stock taking at the close of the year revealed a very satis- 
factory showing despite the many difficulties under which the 
retail trade has labored within the past twelve months. 


A Machine Exhibit 


One of the officers of the Rapid Button Machine Company 
stated a few days ago that quarters have been secured at the 
Gibson House, Cincinnati which is also the headquarters of the 
National Association Convention, where the machine will be 
exhibited and demonstrated. 

Of course a demonstrator will be in charge of the machine at 
the hotel and details of its construction and operation will be 
made clear to any one who may be interested at that time and 


place. 


“THE GREAT NATIONAL SHOE WEEKLY” 67 


Shoe Lace Sales 


William Newman, Vice President of the Glencarn Lace Com- 
pany, has just returned from a ten days’ business trip. Mr. 
Newman stated that he had originally planned to be out three 
weeks, but it was necessary for him to curtail the trip because 
the business closed has practically sold up the mill until April 
first. In fact, he said it would be possible to close a sufficient 
amount of business to extend this period until July 1st, had it 
been considered advisable. 

The trade generally, he said, is buying round laces for the 
most part, since the sentiment seems to be that the blind eyelet 
is here to stay for the present at least. Shades other than staples 
are being filled in rather sparingly because they are wanted in a 
more or less uncertain quantity and subject to change. 

Mr. Newman has recently graduated from the flivver to the 
National class, having recently acquired a new car, and he has 
just arranged for a party to go with him from this city to Mil- 
waukee upon the occasion of the annual convention of the 
National Leather & Shoe Finders’ Association which will be 
held at that time. E. J. Unger of the International Shoe Sup- 
ply Company and Mrs. Unger will be members of the party. 


Scholl Representatives Get Together 


If any added stimulus to the enthusiasm of the representatives 
of the Scholl Manufacturing Company is needed, this was most 
surely developed at the three days’ conference held last week at 
the Park Avenue Hotel. The attendance at the convention was 
confined to those members having their base with the New 
York office, which is under the charge of Mr. Van der Porten. 

The three days of the convention were devoted most largely 
not to the selfish purpose of how to sell more goods, but how best 
to make clear to the retail shoe merchant and his store force 
the necessity for the correction of the various troubles of the 
feet, thereby developing foot comfort. It was pointed out that 
the retail shoe merchant by strongly accenting this feature and 
by becoming informed himself and passing his information 
along to his customer, would not alone gain for himself a business 
in the sale of the necessary corrective appliances, but would 
gain such good will from his customers as to increase his shoe 
sales also. The best methods for spreading this propaganda as 
well as interesting sales talks were delivered by the various 
members in attendance, as well as from those interested in 
shoes but not members of the organization, who were invited to 
present matters of this sort to the gathering. 

After three active daily sessions, the convention concluded 
with a banquet at the Park Avenue Hotel Saturday night last. 


A Prospective Benedict 


Arthur H. Weiss, in charge of the New York business of the 
Dolgeville Felt Shoe Company, is receiving the congratulations 
of his friends upon his approaching marriage which will take 
place on January 14th. 


BUFFALO, N. Y. 


Hamlin Store Closed 


The Hamlin Co.’s department store of Buffalo, N. Y., which 
has a shoe department, has been closed “until further notice,” 
according to a notice that has been posted. The business has 
been in existence fifty years. The stock was recently bought and 
sold at cut prices by A. Schapp & Sons, New York. There are 
various rumors, including one that the Larkin Co., Buffalo 
soap manufacturers, who have handled general merchandise 
for a long time, will take over the store. 


Shoes For Charity 


Several hundred pairs of shoes were recently given free to 
poor children of Buffalo by Nate Fenton, the proprietor of a 
restaurant in that city. 
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PHILADELPHIA 


At the Turn of the Year 


With present price conditions; the shortage in rubber stocks 
which give no immediate prospect of being overcome; and 
with replacement values high, it is not likely that January and 
February clearance sales will amount to very much this year. 
Merchants are much more inclined to hold their shoes and 
sell them at regular prices, than to clear out lines that must be 
replaced by other goods at a greater cost. 

The results of the inventories taken at the close of the year 
by a great number of merchants have shown a very satisfactory 
condition for the year’s activities. There has been somewhat 
less business in numbers of pairs sold, but the increased prices 
carrying of course their percentage of profit has made the 
financial showing for the last half of the year quite satisfactory 
and considerably ahead of that for the year preceding. 


Philadelphia Shoe Retailers Meet 


The regular monthly meeting of the Philadelphia Shoe Re- 
tailers’ Association was held on Wednesday night, December 
27th, the meeting place in this instance being the 13th and 
Market Street store of Frank Reiszner. President Harper was 
in the chair. 

The meeting was principally concerned with the topics that the 
delegates from the Philadelphia Association would present for con- 
sideration at the meeting of the National Shoe Retailers’ Associa- 
tion in Cincinnati next week. The matter of canceling orders be- 
cause of inability to deliver goods at prices at which the orders 
were taken in both rubber and leather lines was one of these 
subjects. Mr. Kaplan was instructed to prepare briefly a 
draft of a case in this connection, which is typical of the con- 
dition, and this complaint was given for presentation to the 
convention. 

President Harper, speaking from the chair, stated that in- 
vestigation had proven that retail shoe stocks either on the 
shelves or on order were greater today than ever before in the 
history of the shoe trade. Figures have shown that there has 
been an average of a ten per cent reduction in sales of pairs 
since September Ist, and in view of present high prices it is 
fair to look for a decrease of twenty per cent in the demand in 
pairs by July Ist, and if it is necessary to hold prices in accord- 
ance with the present market, this decrease may reach a point 
somewhere between 35 and 50 per cent by the Fall season. He 
advanced a theory that it would be better for the retail trade 
to conserve those stocks they have or have ordered, and to sell 
from those goods, holding down the placing of additional orders 
and calling for an absolute necessity for sizing, than to buy as 
generally as would be customary under normal conditions. 
This economy in buying on the part of the entire retail trade 
would relieve the situation, he felt, for both the producers of 
leather and shoe manufacturers to a point where prices would 
not be likely to advance higher. 

This thought was very generally discussed, and resulted in 
instructions: that the delegates should take this matter up 
for discussion at the National Convention. 

The date of the annual meeting and election of officers of 
the Association was fixed for January 24th. 


The Rubber Situation 


In view of the fact that there is no reserve stock on hand at 
the factories, that the wholesale trade has been practically 
cleaned out of all of the rubbers that they had, and that the 
producing capacity of the mills will remain limited so long as 
general industrial conditions are as they are, he looks for a 
worse condition in the matters of delivery in 1917 than in the 
year just past, and this absolutely regardless of price. Early 
orders will be filled first of course, and the wholesale trade has 
been advised that those goods that were not shipped would be 
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shipped if orders are reconfirmed at the new price, but it must 
be remembered that all of this stock will have to be made if 
this policy is followed out, before the new orders that would 
normally be placed for 1917 business would be taken up; all of 
which is likely to make for a considerable delay and shortage 
in rubber goods through the present year. 


Notes 


At the Ziegler Brother’s factory the work of making up goods 
for early Spring orders is being vigorously prosecuted and 
Robert Ziegler said that they have in their Spring orders a great 
many calls for low cuts and colonial effects in two-tone patterns 
in gray and in combinations of champagne and black, and a 
good many solid colors including both gray and brown. 

There are many boots principally of eight inch height in 
both black and tans, and orders for early delivery are coming 
in for colored cloth tops. These are usually made with spat 
buttons—that is the flat type. 

Of course it is a little bit early to figure on the Fall business 
of 1917, but samples for the season are being considered now, 
and the tendency towards cloth in the Fall lines is very pro- 
nounced. All of the salesmen of the house are in for the holidays 
and for consultation for the matter of new Fall styles. 

Mr. Pullen, formerly superintendent of the Grieb Shoe Manu- 
facturing Company of their Palmyra, Pa., plant, has become 
identified with the factory of the Hagerstown Shoe & Legging 
Company of Hagerstown. 

T. S. Eisenhuth, formerly manufacturing in Williamsport 
has joined the factory forces of the newly acquired plant of 
Isaac Ferris Company in this city. 


LYNN 


Springtime Shoes 


Beautiful boots are to be seen in studios of Lynn artists. They 
are of soft gray buck or smooth white kid leather. About the 
tops of them the artists paint ribbons of roses, and on the vamps 
they paint rosebuds. The painting is done as delicately as if 
the artists were painting a picture on canvas. The boots are sold 
in New York City. 

The Game of Publicity 


A story that leather shoes are never perfectly waterproof, 
and that people should wear rubbers to keep their feet dry, was 
published in a North Shore newspaper the other day. 

Next day a rubber goods store ran a big advertisement telling 
of the virtues of rubber shoes. And a regular shoe merchant, 
not to be left behind, put in his store window a mechanical de- 
vice showing that his waterproof shoe could be dipped into a pan 
of water without getting wet inside, and he advertised it. 


Sheepskins Scarce 


Some Peabody tanners are unable to obtain enough sheep- 
skins, and are curtailing their production. The Allies have em- 
bargoes on sheepskins, and lift the embargoes only occasionally. 
They use many sheepskins, with the wool on, for coats for sol- 
diers in the trenches. This country has not enough sheepskins 
to keep Peabody factories going, let alone the factories out- 
side Peabody. 

Investigation of Prices 

Henry W. Bird, agent of the Massachusetts commission to 
investigate the high cost of living, was among Peabody tanners 
and Lynn shoe manufacturers last week inquiring about supplies 
and prices of leather and shoes. 


Save Paper 


That storekeepers should make every effort to save paper is 
the recommendation of the Retail Trade Division of the Lynn 
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Dr. Scholl's Big New 
Advertising Campaign 
Will Put His Message of foot 


Comfort Into Every Home in 


the Land 


All previous Scholl advertising campaigns 
pale into insignificance in comparison with the 
one now planned for 1917. The new campaign 
will carry into every home in the United States 
and most of Canada the message of Dr. Scholl 
and his wonderful method of relieving and 
preventing foot troubles. 





_ The most widely circulated national maga- 
zines will be employed—a list including 


The Saturday Evening Post 
Cosmopolitan 
The Literary Digest 
Metropolitan 


pia mets dae = en and McClure’s 

5 . Sehols Bur ae hoe toe! 

Satan ee. Peveti Shecrchowe Om These magazines will tell millions and mil- 
lions of people how Dr. Scholl’s foot comfort 
appliances and preparations will give them the 
relief and comfort they crave. 


Every week millions of people will read these 
advertisements. Every day millions of people 
: will want Dr. Scholl’s scientific appliances and 
This scent oie : preparations. 

The demand for these goods, already one of enor- 
mous proportions, will be multiplied many times, and 
every dealer can expect the most remarkable year of 
business in his history. 

The reproductions of advertisements shown here are 
smaller than actual size. There will be full-page an- 
nouncements in the above-named magazines. 

Order a complete stock of Dr. Scholl’s Foot Comfort 
Necessities today, and be prepared to meet the unu- 
sually heavy demand that will be created by the big, 
powerful advertising campaign. 


The Scholl Mfg. Co. 


Largest’ Makers of Foot Comfort Necessities in the World 
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213 W. Schiller St., Chicago 
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Chamber of Commerce. The price of wrapping paper has ad- 
vanced anywhere from 100 to 300 per cent, according to grades. 
Prices of cartons have gone up, too. Worse still, supplies are 
getting more scant. 

It is recommended that storekeepers use the greatest care in 
tying bundles, so that paper may be saved and bundles may be 
of neat appearance. 

It is furthermore recommended that storekeepers save waste 
paper of all sorts, and press it into bundles in baling presses, so 
that the junkman may fetch it away, to be made up into new 
paper. 

Surpasses a Fairy Story 

The service which shoe men do the human race was proven 
once again the other day in a most unusual way. A distin- 
guished American, whose name is known round the world, 
wished to attend the wedding of his daughter, but feared he 
could not do so because his feet hurt him so terribly every time 
he took a step. He had made great conquests in the world of 
business. But he had overlooked that remark of Napoleon’s 
about shoes being the first essential, and had broken-down feet. 
The doctors could not help him. He positively could not step 
his foot on the floor, because it caused him so much pain, and he 
absolutely refused to be carried to the wedding. 

In ‘his distress, this man of great affairs bethought himself of 
a friend, an old-time shoemaker, and sent for him. 

“‘Can you make me some shoes that I can walk in?’’ he asked. 

“Of course I can,”’ answered the shoe man, and he measured 
the great man for a pair of shoes, and made them accordingly. 

The great man put on the shoes, and not only stepped on the 
floor, but he went to the wedding, and he is still walking around 
and is enjoying himself. He is some wizard himself, and he says 
that the shoe man is a wizard, too. 


HAVERHILL 


Factory Problems in White Boots 


The great production of white boots which is now a feature 
of Haverhill factories where women’s footwear is made, brings 
many problems before manufacturers. Not the least of these 
is the difficulty of keeping white boots clean while going through 
the works. It is absolutely indispensable that this class of foot- 
wear shall be spotless when shipped. All departments, par- 
ticularly the making rooms, have especial instructions and 
many iron-clad rules as regards putting boots through the fac- 
tory to insure that white goods shall be wholly white when they 
leave the shops. Eternal vigilance is the price of these condi- 
tions. Buyers of Haverhill-made white footwear, of whom 
there are hundreds throughout the United States, can be assured 
that their orders for these popular goods will leave the factories 
in the best possible condition, through the efficiency which has 
been developed in the various departments. 


Enlarging Stock Departments 


Following the plan which Hazen B. Goodrich & Co. have 
pursued for several years in carrying lines of women’s slippers 
and men’s dress shoes in stock, it is of interest to state that this 
house is enlarging the scope of its stock department. For the 
coming season seven styles of women’s pumps will be carried 
in stock, including dull, patent, bronze and ebony kid, also 
black and white satin. In the men’s dress oxfords, there are 
two styles, patent calf and mat kid. Hazen B. Goodrich & Co. 
are sending to the trade a loose-leaf catalogue, in which is 
illustrated and described these various stock styles. Additional 
room has been obtained in the factory in this city as a means of 
accommodating the increase in the number of stock goods. 


Wood Heel Men to be Incorporated 


The Haverhill Wood Heel Manufacturers, Inc. will be the 
title of a new corporation for which a petition has been filed at 
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the Massachusetts State House. This association includes all 
the wood heel manufacturing concerns in Haverhill, including 
the following: Emile W. Bailey, Fred W. Mears Heel Co., Ross 
& Baker Wood Heel Co., Charles M. Wildes, Harry E. Merrill, 
Lyman W. Cole, A. Monfils, Elmer L. Morse, Charles K. Fox 
Heel Co., Slipper City Wood Heel Co., United Die Block and 
Wood Heel Co., Star Wood Heel Co., The Moore Heel Co., A. 
K. Wade & Co., Glines Wood Heel Co., A. M. Testabrook 
Wood Heel Co., Sanders & Wason, Inc., B. N. Witham, O. A. 
Martin Wood Heel Co., Essex Wood Heel Co., Eagle Slipper and 
Wood Heel Co., G. M. P. Wood Heel Co., New England Wood 
Heel Co., and Wason Heel Co. 


To Deepen Merrimac River 


A matter of much interest to the Haverhill shoe manu- 
facturing trade and incidentally to the many concerns which 
use Haverhill-made footwear is the fact that the War Depart- 
ment of the United States has favored an appropriation for 
widening and deepening the Merrimac river. This work, if 
carried through, will mean much as regards efficiency and 
economy in transportation facilities for the delivering and 
shipping of leather and shoes to and from Haverhill. With 
water competition and existing railroad transportation, Haver- 
hill would enjoy lower rates than at present, and in this way 
would obtain important and far reaching advantages as regards 
competition with concerns in other parts of the United States. 


Large Thefts of Leather 


The increased values in all kinds of leather have no doubt 
been largely responsible for the increase in thefts which have 
occurred during the last few weeks. Numerous Haverhill shoe 
manufacturing concerns have suffered losses in this way, prin- 
cipally while the leather was in shipment from Boston to this 
city. Haverhill police officials co-operating with the Boston 
police department have apprehended several of the thieves 
and secured some of the stolen stock. 


BROCKTON 


Shoe Shipments for the Year 


One of the most prosperous twelve-month periods in Brockton 
shoe manufacturing history was that which closed with 1916. 
The total shoe shipments for the year were 795,634 cases as 
compared with 694,919 cases for 1915. According to the annual 
table of figures compiled by the ‘Daily Enterprise’ of this 
city, the value of shoe shipments in 1916 was $77,683,045, com- 
pared with a valuation of $60,948,151.25 for 1915. This is a 
gain of $16,734,893 over the previous year. 


Number of Pairs and Average Value 


The total number of pairs shipped in 1916 from Brockton 
factories is estimated by the ‘Enterprise’ at 19,890,850 pairs 
as compared with 17,372,975 pairs in 1915. The average value 
of shoes per pair made in Brockton during 1916 was $3.30, a 
record in this line for the output of local factories. This does 
not include the unusual increases which have taken place during 
the past two or three months as a result of the soaring leather 
market. The average factory price a year ago was $2.95 a 
pair. 

Foreign Shoe Orders 

During 1916 shoes for the European armies were produced 
in this city to the number of 2,500,000 pairs, valued approxi- 
mately at $16,734,893.75. Practically all of these orders were 
handled by three Brockton concerns. These shoes were made 
up for Italy and for the Russian government. Prices secured 
on these European contracts ranged from $4.00 to $4.70 a pair. 
These orders made a very important addition to Brockton’s 
output during the early part of the year. Recently Great 
Britain has taken over a great amount of shoe orders for Russia 
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which had been expected to come to Brockton. It is unlikely 
that further foreign army shoe orders will be obtained by local 


concerns. 
Shoes by Parcel Post 


An important factor in the shipment of shoes from Brockton 
is the parcel post which takes care of the many single pairs and 
small lot orders which go out from Brockton factories. During 
1916 there were shipped from Brockton by parcel post 332,800 
pairs of shoes at an estimated value of $1,098,240. Estimates 
for 1915 were 300,000 pairs. During 1916 about 6400 pairs of 
shoes were sent to customers through the mail from Brockton 
factories every week. The stock departments which are such 
an important feature of Brockton shoe factories contributed 
largely to these shipments by parcel post. 


High-Priced Shoes of Long Ago 


A Brockton manufacturer remembers when about 40 years 
ago, men’s shoes made in the nearby town of Quincy, Mass., 
were selling at $12.00 a pair. This footwear was made from 
imported English grain and cordovan stocks, materials which 
at that time, were not produced to any extent in the United 
States. These shoes were made by hand and represented the 
best possible results in men’s footwear of that day. The high 
prices of leather and shoes are therefore, not entirely new when 
one looks back forty years and sees footwear prices even higher 
than at the present time. 


Shoes for the President 


At his second inaugural on March 4th, President Wilson will 
wear a pair of made-in-Brockton shoes. This is assured from 
the fact that Stacy-Adams Company of this city have received 
through a customer, Eugene Kepler of Peoria, Illinois, an order 
for these shoes. They are to be made on a new improved 
English last, size 8144C. The stock is black celf and the pattern 
a blucher. Upper and sole leathers as well as other materials 
will be of the finest, while the highest skilled employees of the 
Stacy-Adams factory will perform the work. The shoes will 
be completed about the middle of January. 


Brockton Firm in New Boston Salesrooms 


In connection with the news items which appeared in this 
department last week, regarding the removal of the Geo. H. 
Snow Company’s stock department from this city to 22 High 
Street, Boston, it is of interest to add that this concern’s Boston 
office is also at 22 High Street. For several years past, the Geo. 
H. Snow Company’s Boston headquarters and salesrooms 
have been at 222 Essex Street. With salesrooms and stock 
department in one location the Geo. H. Snow Company will be 
in a better position than at any previous time to look after the 
visiting trade. In addition to the Brockton plant of the Snow 
company, this concern has had for the past two years, a factory 
in Lowell, Mass. In the latter city a new plant is nearing 
completion which will have a daily capacity of 2500 pairs. 


CINCINNATI 


Preparing for Convention 


Everything is in readiness, so say the local shoe merchants. 
Preparations for the entertainment of the great gathering of shoe 
men from all parts of the United States have just about come to 
a close. On Friday of last week the Cincinnati Shoe Selling 
Group along with all other members of the local shoe trade who 
are on one committee or the other that have been making 
preparations for the visiting shoe men, met in’a conference with 
A. F. Sloane, the president of the Ohio Retail Shoe Dealers’ 
Association. 

Mr. Sloane expressed the opinion that every indication 
points towards a larger gathering and a more representative 
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gathering from all parts of the country than has ever met here- 
tofore. Numerous replies from the Western and middle- Western, 
as well as from the Eastern dealers have been received in answer 
to his invitations, all seeming to be looking forward to the time 
with eagerness. 

Mr. Sloane states: “I never before in all the time that I have 
spent in the Association work have seen so much real interest 
taken by the shoemen of our country towards the development 
of state organizations. Things just seem to be boiling up, and 
I believe there will be some great improvements in the retail 
shoe trade as a result of the forthcoming convention.” 


White and Green Official Colors 


The local committee on displays which consists of H. R. 
Rogers, chairman; D. E. Hayman and Joseph Pietzuch have 
announced that the colors to be used throughout the city in 
connection the shoe trims during the convention are white and 
green. Not only will the local shoe windows bear these colors, 
but also every other display. The banquet tables, the con- 
vention hall at the Gibson Hotel, and all other places where 
decorations will appear. 


Demonstrating Fibre Soles 


To show the public that fibre soles are waterproof the Potter 
Shoe store last week had in their window a small tank half full 
of water in which the soles were placed. Some were entirely 
covered with water and others half way under. However, this 
was not what attracted so much attention of the passerby. 
In the center of the tank was a small canoe made from the fibre 
composition and within it was a little boy taking a ride. 


Goldman Joins Roth Staff 


W. H. Goldman formerly of the Rich Shoe Co., Milwaukee 
has recently joined the selling force of the Roth Shoe Co., 
Cincinnati. Mr. Goldman will cover Arkansas, Oklahoma, 
Louisiana, and Mississippi. He is taking the place of Morris 
Shyer who has left the company for the purpose of going into 
the retail shoe business in Chattanooga, Tenn. 


Non-Leather Shoes 


H. Serkowich, secretary of the local retail shoe selling group 
affiliated with the Chamber of Commerce received from the East 
last week two shoes, one black and the other tan, that look 
exactly like ordinary leather shoes, but there is not a trace of 
leather in them. They are made of composition materials on 
account of the scarcity of leather. The local shoe dealers are 
very much interested in these non-leather shoes. The question 
as to whether or not the shoe trade should boom the sales of 
such shoes will be considered at the coming Convention of the 
National Association. 


Death of P. A. Pathe 


P. A. Pathe who has for years been a partner of Walter J. 
Wichgar of the Cincinnati Shoe Co., after a serious illness and 
operation at his home at Bethel, Ohio, passed away last Satur- 
day at the age of 60. 


BOSTON 


Sale in Washington Street 


Arthur Wallace has bought the property at 43 to 55 Washing- 
ton Street, next to the corner of Hanover Street. The area is 
1991 square feet and the tax value is $87,000. The property 
was sold for all cash at a price nearly double the tax value. 
Mr. Wallace has a long lease of the adjoining property which he 
occupies as the Wallace Shoe Store. His intention is to break 
through and join the properties, occupying both for his busi- 
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Embossed Designs 


In Colors on Shoes 


Now In Vogue 


r 


Here are a few of the many 
designs we are now pro- 
ducing for over 75 shoe 
manufacturers. 


Have you any of 
these in your line? 


Now is the time 
to get your samples ready. 





We are prepared to make prompt 
delivery on all orders. Send us 

_ some Quarters and Vamps of leather 
or fabrics, cut and flat, and we will 
decorate same with our best designs 
and return at once. 


LLL 


If your manufacturer 
does not have these, 
ask him to get them 


THE UTLEY COMPANY 


SAMPLES MADE AT QUANTITY PRICES 


Originators of DECORATIONS for MEN’S, WOMEN’S and CHILDREN’S SHOES 


95 Suffolk Street, Holyoke, Mass. 


Samples always on display at our Boston Office, 207 Essex St, Room 307. H.E. Hill and A. W. Gage, Representatives 
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ness. This will give him a frontage of 110 feet, which will be 
the longest of any shoe store in the city. 

Mr. Wallace also operates a shoe store on Washington Street 
near Winter Street. 


Anti-Strike Law Sought 


Frank W. Whitcher, president of the Massachusetts Board 
of Trade, and head of the well-known Boston findings house 
bearing his name, representing the New England Shoe and 
Leather Association, and Amos L. Hathaway, representing the 
Boston Chamber of Commerce, appeared before the Newlands 
Railroad Investigating Committee at Washington during the 
week to urge the speedy enactment of a program of constructive 
railroad legislation which would avert the strike danger resulting 
from the present strained relations between the railroads and 
brotherhooods. 

To Open Own Business 


Dr. R. L. Marteau of New York City, who has been for a — 


number of years connected with the consulting staff of the 
Scholl Manufacturing Co. as a specialist on the treatment and 
correction of foot ailments, has severed his connection with that 
company and will shortly enter business for himself in Boston. 


Death of A. M. Partridge 


Arthur M. Partridge, who was married four months ago to 
Miss Blanche L. Mills of Jersey City, died at his home in Nor- 
wood, Mass., Wednesday morning, after a week’s illness of 
pneumonia. He was 39 years old and president and general 
manager of the Daniel Green Shoe Company of Norwood. 

Born at Peabody, he went to Norwood 19 years ago, becoming 
a manager in the plant of Winslow Bros. & Smith Co. Seven 
years ago he was made manager at the American Felt Company, 
remaining there up to a year and a half ago, when he joined the 
Daniel Green Shoe Company. Besides his widow he is survived 
by his father and mother, Mr. and Mrs. James H. Partridge of 
Norwood, and two brothers; Walter, of Franklin and Harry of 
Peabody. 

A Hint to Shoe Merchants 


The arrest in Portland, Maine on Wednesday of a Boston 


modiste charged with violation of the law prohibiting retail’ 


sales being made in the state without the vendor first obtaining a 
license, points a way to merchants generally of placing on a 
proper basis the retail competition of traveling representatives 
of Metropolitan shoe stores. The Portland arrest was made 
on complaint of a Portland Chamber of Commerce official, and 
was in line with the determination of the city’s dry goods mer- 
chants to stop retailing by persons who neither pay taxes nor 
obtain licenses. The action of course was taken without malice, 
and merely as protection to tax-paying business men. 

In all the big Summer and Winter resorts the local shoe 
merchants complain of the retail competition of Metropolitan 
houses who sell on a high-style, high price basis, and when the 
local merchants suffer from this competition their redress is in 
legislation, such as exists in Maine and such enforcement as in 
this case in Portland. 


Death of Joseph E. Hodgkins 


The death of Joseph E. Hodgkins, of Lynn, Mass., for more 
than half a century a successful shoe merchant on Market 
Street, removes one of the city’s old-line retailers. Mr. Hodkgins, 
a Civil War veteran with an excellent record, was one of the 
country’s pioneer merchants in instituting a “cash only” busi- 
ness. When he placed his store on a cash basis more than two 
score years ago some of his fellow merchants thought they saw 
the end of his flourishing business. But during the first “‘cash 
only” year Mr. Hodgkins’ store of fair dealing and good values 
showed an increase of $3000 in sales. 

Death came to him the morning of December 26th, at his home, 
after a considerable period of illness and his passing was not 
unexpected. 
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In 1911 Joseph E. Hodgkins retired from the active manage- 
ment of the business and was succeeded in the business’ success- 
ful conduct by Joseph Palmer, in June, 1911. 


Mr. Palmer who continues in the operation of the business, 
recently became Vice-President of the Massachusetts Retail 
Shoe Merchants’ Association. 


Sharing Prosperity 


Nettleton Employees Benefit by Holiday 
Distribution 


Appreciating that at the present time the cost of 
living is considerably in advance of normal times, the 
A. E. Nettleton Co. of Syracuse, N. Y. made a 
holiday gift of ten dollars to each of their employees. 

The Nettleton Co. maintains a Benefit Association 
amongst its employees, contributing a weekly amount 
equal to one-third of the employees’ contributions to 
the fund, and from this is paid a benefit of $6.00 
weekly in case of sickness and $100 in case of death. 
In the junior division of the Association the benefits 
are one-half these amounts, and the company’s 
holiday gift to members of the junior division was 
five dollars each. In addition to this Mr. Henry W. 
Cook of the Company announced that employees 
could participate after January Ist in an issue of 
$100,000 second preferred stock, which takes prece- 
dence over common stock, by buying on an instalment 
basis and paying five per cent on the unpaid balance. 

The amount in the treasury of the Nettleton benefit 
association is over $18,000 and over $20,000 has been 
paid in benefits to date. 


Production of Plantation Rubber 


French Indo-China is rapidly gaining in production 
of plantation rubber. The exports from Saigon in 
1913 were valued at $128,752. The 1914 figures 
showed about 20 per cent increase, to $158,328, while 
last year the increase was almost 100 per cent, the 
figures being $315,075. The first exports were three 
tons in 1908. Last year 357 tons were exported. 
From January 1 to August 22, 1916, 312 tons were 
exported, against 133 tons for the corresponding 
period of 1915. The exportation of rubber to foreign 
countries was forbidden in January, 1915, since which 
time the entire export has gone to France. The 
steady increase is likely to continue for a dozen or 
twenty years, while new areas are being planted and 
present trees come into productive bearing. 


New Shoe Store Lease 


Pittsburgh, Pa——A 10-year lease in Fifth Avenue, involving 
$180,000, has been negotiated by the Thomas G. Plant Com- 
pany, of Boston, shoe manufacturers, for the first floor of the 
building at 235 Fifth Avenue, between Wood and Market 
Streets. Extensive alterations will be made on the property, 
after which the lessee will occupy it as a branch store. 
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CONSTANT @ COMFORT 
SHOES 


GIVE THIS LINE YOUR CAREFUL CONSIDERATION FOR 1917. IT HAS MERIT AND 
IS BACKED BY AN EFFICIENT IN-STOCK 


DEPARTMENT 


A LINE THAT HAS GAINED MOMENTUM 
THRO’ THE VALUES OF ITS SHOES 


Appointments gladly made with buyers in Boston, write us— 


50 Styles In Stock 


HERE ARE A FEW 
“IN-STOCK” STYLES 


















R105—Stk. Tip Juliet, Rubber Heel ............. E, EE $1.90 
R203—Pl. Toe Seamless Juliet, Rubber Heel ...... E, EE 1.90 
R114—Stk. Tip Oxford, Rubber Heel ............ EE 1.90 
R115—Stk. Tip Blucher Oxford, Rubber Heel ....D, E 2.65 
R119—PIL. Toe Blucher Oxford . : -2--GD, KB 3.78 
R165—Opera One-Strap Sea RE: D,E 1.75 
a — One-Strap Sandal ................. Cc, D,E 2.00 

- ID a noc ceccisvcccine C,D,E 2.05 
Riss Pb Toe Button Dress Boot............... c,D,E 3.50 
R159—PI. Toe Blucher Dress Boot .............. C,D, E 3.50 
R133—Stk. Tip Button, Rubber Heel ...........D, E, EE 3.00 
R124—Stk. Tip Polish, Rubber Heel............. D,E, EE 3.00 
R132—Stk. Tip Button, Rubber Heel ........... E, EE 2.40 
R123—Stk. Tip Polish, ‘Rubber Heel. > EE 2.25 

No. R124 R129—PI. Toe Seamless Polish, Rubber Heel. .D,E, EE 3.00 No. R133 

R128—PI. Toe Seamless Polish, Rubber Heel. me E, EE 2.65 


Prices Subject to Change Without Notice 


AULT-WILLIAMSON SHOE CO. Manuracrurers Auburn, Maine 











ee ae 


Bal Tabarin Night View of the famous Bal Tabarin Cafe, Paris 






No. 901 
FRENCH MAT KID 


MEN’S SOCIETY OXFORDS 


The proper shoe for dancing. Neat, dressy and easily taken care of. 
A safe cold weather shoe. Order .now for the social events 
of the season. 


No. gor French Mat Bal Tabari 
In Stock A to D, 5 to nu, $3.50 net Me 


HAZEN B. GOODRICH & CO. 


HAVERHILL, $3 MASS. 








a 
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It’s just 275 steps from 
the South Station to our 


veaneasnces22! Boston Office, at 72 Lin- |" 
coln Street! °° .. .* 




















VISITING BUYERS 


will, therefore, find it but a short, two- 
minute walk to where the splendid 
MITCHELL-CAUNT McKAY LINE is 
displayed. 


Mitchell-Caunt 
McKays 


are shoes of correct style—snappy, at- 
tractive footwear, skilfully built—every 
up-to-the-instant style. The line is alto- 
gether too good to be missed. 


| Ladies’ Cuban Polish, Vici Vamp and Brogue Vamp and Fox Polish, Cuban 
ront 





Quarts. White Kid Collar and Louis Heel, Great White Way Last. 
tay, Cuban Louis Heel. In jall leathers. 


IT WILL PAY EVERY VIS- 
ITING BUYER TO TAKE 
THESE STEPS 


Four styles are here shown 
from our long line of new 
offerings. 


“Good Merchandise plus 
Service equals Business 


Success’’: 


Sport Oxford, White Buck, Russia Boulevard Sandal, Cut-out Front and 

Last. Vamp, Cuban Louis Heel, Great 

a Strep. menoad’ White Way Last, Ft - Leather, 
Dull Kid or Gun M 





MITCHELL-CAUNT COMPANY 


Factory: Lynn, Mass. Boston Office: 72 Lincoln Street 
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Shoe 


“FOR MEN WHO CARE” 


Twenty-Nine 


Weitgian 


Grade Shoe 


Styles In Stoc 


All stock department goods are made plain, having 
no stamps or markings, and are packed in plain white 
cartons, but will be stamped “‘ Whitman Special ’ 


* Waukerz ”’ 
day orders are 


STOCK NO. W30—Black Gun Metal Calf 
Bal, Mat Calf Top, ey —: E siete » 
top, Broad Street Last, No. 55, ity Re 
cede Toe, Outside Swing, 13 Iron Hea ingle 
Sole, 8-8 inch Large Eng lish Heel Wood eqged. 
Sizes 7 to 11, A; 6 to 11, B and C; 5 toll, 


STOCK NO. W31—Dark Mahogany Calf Bal, 
Same top, Eleven Invisible Eyelets to top, 
Broad Street Last No. 55, Low City R 
Toe, Outside Swing, 13 Iron Hoo god Peaged Sole, 
8-8 inch Large nglish Heel 

Sizes 7 to 11, ett Band Ce 5 to ll, 


STOCK NO. W32—Black Gun Metal Calf 
Bal, Mat Calf Top, Eleven Invisible Eyelets 
to top, Newcastle Last No. 60, Low English 
Toe, Straight English Sha 13 Iron Heavy 
Single Sole, 8-8 "finglish eel Wood 
Sizes 7 to 11, A; 5 to 10, B, C and D. 


STOCK NO. W33—Dark Nut Brown Calf Bal, 
Same Top, Eleven Invisible Eyelets to top, 
Newcastle Last No. 60, Low English Toe, 
Straight English Shape, ® Ly Heavy Single 
Sole, 8-8 English . wr ood Pegged. Sizes 
7 to 11, A; 5 to 10, B, C and D. 


Pegged. 


STOCK NO. W34—Black Steel Calf English 
Bel, Mat Calf Top, Invisible Eyelets to top, 

Sharp Shooter Last No. 92, English “Barrel 
Toe” Model, 12 Iron Single Sole, 9-8 inch 
Straight Heel. Sizes 6 to 11, B and C; 
5 to 1l, D. 


STOCK NO. W35—Dark Tan “Cocoa” Calf 
Bal, Same Top, Invisible Evelets to top, Sharp 
Shooter Last No. 92, New England “Barrel 


Toe” Model, 12 Iron Single le, 9-8 inch 
Straight , a Heel. Sizes 6 to 11, B and C; 
5,to 11, D. 


STOCK NO. W36—Black Gun Metal Calf 
Bal, Mat Calf Top, Eleven Small Invisible 
Eyelets to poe New Pull Strap, Mall Last_No. 
45, Low English Toe, 1-4 inch Rubber Sole, 
8-8 inch Large English = Heel. Sizes 
5 to 10. Widths B, C and D 


STOCK NO.W37—Brown Russia Calf Bal, 
Same Top, Eleven Small Invisible Eyelets io 
top, New Pull Strap, Mall t No. 45, 
— Toe, 1-4 inch Rubber ‘sole, 8-8 inch 
e English _ Heel. Sizes 5 to 10. 
Widths, Bec and D. 


received. 


STOCK NO.W40—Black Steel Calf English 

Oxford, Six Small Invisible Eyelets. ew- 

castle Last No. 60, Low English Toe, Straight 

English eg 11 Iron Single Sole, a inch 

_ lish H Pegged. Sizes 6 to 11, B 
C; 5 to 1l, = 


STOCK NO.W41—Dark Tan ‘“‘Cocoa’”’ Calf 
English Oxford, Six Small Invisible Eyelets, 
Newcastle Last No. 60, Low English Toe, 
Straight English Shape, 11 Iron Single _ 
8-8 inch English Heel Wood Pegged. Sizes 6 
to 11, B and C; 5 to 11, D. 


STOCK NO. W42—Black Gun Metal Calf 
ae Six Small Invisible Eyelets to top, 
d Street Last No. 55, Low City Recede 
Poe ‘Dauide Swing, 1-4 inch Rubber Sole with 
Leather Toe Piece, 8-8 inch Large English Rub- 
ber Heel. Sizes 5 to 1l. Widths B, C and D. 


STOCK NO.W43—Brown Russia Calf Ox- 
ford, Six Small gry Ds ange we to top, Broad 
Street Last No. 55, Low City Recede Toe, Out- 
side Swing, 1-4 inch Rubber Sole with Leather 
Toe Piece, 8-8 inch Lar English Rubber 
Heel. Sizes 5 to 1l. Widths B, d D. 


STOCK NO. W38—Gun Metal Calf Bal, Mat 
Calf Top, Eleven Invisible Eyelets to top, Low 
City Recede Toe, Astoria Last No. 79, 12 Iron 
Single Sole, 9-8 inch Heel. Sizes 5 to 10. 
Widths B, C and D. 


STOCK NO. W44—Black Kangaroo Bal, Real 
Kangaroo Top, New London Toe, Stratford 
Last No. 20, 12 "Tron iH 8 Sole, Small Straight 
Backstay, 9-8 inch Sizes 7 to 11, A; 5 
to 11, B; 5 to 10, C and D 


STOCK NO. a a. wae nate 
Quarter Blucher. 

Last No. 191, 12 my Sing Te Sole, a enae. | 
Cushion Innersole, Outside ackstay, 9-8 inch 
Heel. Sizes 5 to 1l. Widths C, D and E. 


STOCK NO. W48—Black Vici Kid Whole 
Quarter Blucher, Broad Round Toe, Natural 
Last No. 90, “A real corn doctor,” 12 Tron 
=o. Sole, Outside Backstay, 9-8 ‘inch Heel. 
Sizes 5 to 10. Widths C, D and E. 


STOCK NO. W50—Gun Metal Calf New Fox 
usher, Mat Kid Top, Medium Round High 
Toe, It Last No. 44, 12 Iron Single Sole, 10-8 
inch Heel. Sizes 5 to 10. Widths C, D and E. 





on request, and are shipped the same 


STOCK NO.W52—Gun Metal Calf Whole 

Quarter Blucher, Broad Round Toe, Pedes- 

trian Last No. 9, Iron Heavy Double Sole, Out- 

= Backstay, 9. 3 inch Heel. Sizes 5 to 10. 
Widths C, D and E. 


STOCK NO. W54—Gun Metal Calf Bal, Mat 
Calf Top, poy Rew ~ Eyeltts to top, 


Submarine Last No. 27, Swing past, 12 Iron 
Single Sole, 8-8 3-8 En glish Heel Pegged. 
Sizes 5 to 10. Wid » C and i 


STOCK NO. W56—Gun Metal Calf Bal, 
Eleven Small Invisible Eyelets to top," Low 
City Toe, Rugby Last No. 78, 12 Iron Single 
Sole, 7-8 inch aon vienge Heel. Sizes 5 to 
10. Widths B, C and D. 


STOCK NO. W57—Same Shoe in Brown Rus- 
sia Calf. Same Sizes and Widths. 


STOCK NO. W58—Gun Metal Calf, Blu- 

cher, Seamless Vamp Blucher Bal, Medium 

High Toe, Outside Swing, Fit Last No. 10, 12 

Icon Sin = — 10-8 inch Heel. Sizes 5 to 10. 
Widths C and D 


STOCK NO. W59—Same Shoe in Brown 
Russia Calf. Same Sizes and Widths. 


STOCK NO. W61— Brown Russia Calf But- 

ton, Russia Calf Top, 7 Buttons, Medium High 

Toe, Outside ee Fit Last No. 10, 12 Iron 

pore 7, = inch Heel. Sizes '5 to 10. 
flidths C and D. 


STOCK NO. W60—Same Shoe in Gun Metal 
Calf. Same Sizes and Widths. 


STOCK NO. W1—Gun Metal¥Pump, with 
_ Bow. Sizes5 toll. Widths B, C and 


STOCK NO. W3—Gun Metal Pump, with 
ad Bow. Size« 5 toll. Widths B, C and 


STOCK NO. W4—Patent Colt Pump, with 
Bow. Sizes 5 to1l. Widths B, C and 


STOCK NO. W5—Patent Colt Pump, with 
ed Bow. Sizes 5 toll. Widths B, C and 


Buyers are invited to make our Boston Office, 
166 Essex Street, their headquarters during their stay in Boston 


WHITMAN & KEITH CO. 


Brockton, Mass. 


Campello Station 








4 
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“THE SUPER- SOLE a 


The reputation of one of the oldest 


rubber companies in the country 
is behind LEATHEREX—the 


quality super sole. 


This company was one of the first to successfully 
originate a composition sole of such merits that 
its advantage over sole leather was quickly seen 
and. utilized. 

There are at present a good nany composition 
soles on the market, some good, others not as 
good. 

No one doubts the assured place of a good com- 
position sole in a shoe today. 

The problem before the retail 
buyer is to determinea good com- 
position sole and stick to it. 

We know that LEATHEREX 
em Will satisfy because it has, first, 
Quality; second, Utility. 

It replaces sole leather because it is better. 

| It has apliability that only live rubber can have. 
It will bend but not crack. 


It takes close stitching without 
breaking. 


It is waterproof. 


WRITE US—TODAY 


ANDOVER, MASS. 
Sole Selling Agents THE BROWNRIDGE CO., 





TYER RUBBER CO. 


170 Summer St., Boston, Mass. 


FEROGHOUGUOUOUOOOODOOUUOUROOGHORGUGOOUGUORODUGUGHOROGOUCUUQUOUCONGUGUOUOGUGHGUGUSUGUOUOUOGUGUGUODODCGUGUGUGUGUGQONGHGHOHOUOUOGOGUGUGUOEOQEGUGHOUGUSHGUGHOUOSOOOGHONOQOQOGOOUOOGUOHOROGOGOONGHOUONODOGUGHOUGHOGOGNGSONGRONOOOOUONONONONOGOONOSN 
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CARRIED IN STOCK 
\ 








Brown Cordovan Bal 
(Unbranded) 
Stock Style S 522 
Brown Cordovan Bal, Cordo Calf Top, Ritz Last, Heavy 
Single Sole, 8-8 Broad Heel. A wide, sizes 7-10; B wide, 


sizes 6-10; C and D wide, sizes 5-10. 
$5.50 


17 LINES CARRIED IN STOCK 17 
— —REQUEST CATALOG—— a 








Re 








Stock No. 8-525 (Unbranded) Dark Stock No. 8-516 (Unbranded), Gun 
Cherry Russia Bal, Ritz Last, Single Metal Bal, Mat Top, Classic Last, 
Sole. 8-8 Broad Heel. A,7 to 10, Single Sole. 8-8 Broad Heel. A,7 
B,6to 10,C and D,5to 10 Price $4.00 to 10, B, 6 to 10, C and D, 5 to 10 

Price $3.85 

Stock No. 8-512 (Unbranded), Gal. 

26 Russia Bal, Dark Cherry Shade. Buyers in Boston are cordially 
Classic Last, Single Sole. 8-8 Broad invited to visit our new office at 
Heel. A, 7 to 10, B, 6 to 10, C and 207 Essex Street— complete line 


D.SeMm.-:. ‘ . Price $4.50 of samples on display 


HOMPSON BROS. IN 


MEN’S FINE SHOEMAKERS «€ 


——BROCKTON 
NEW YORK BOSTON CHICAGO 
401A Flatiron Building 207 Essex St. 35 Seuth Dearborn St., Room 406 


Address all Communications to Brockton (Campello) Mass. 
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Korry 


Krome 


Sole Leather 


No sole can compare with 
KORRY KROME for general 


winter wear advantages. 


















In the first place. a special 
and better tanning process 
makes it thoroughly water 
resisting. It’s tanned through 
and through—not merely ~~ 
dipped in an oil vat. : 


Still more important, 
KORRY KROME won't 
slip on wet walks and 
pavements. 


KORRY KROME has 


many factory advantages. 


“TT 


It can be channeled and huf- 
fed as easily and as well as 
the best oak leather —takes 
a beautiful edge and gives 
double the wear of the 
ordinary bark sole. 


Not a substitute—not a 
counterfeit—but pure leather, 
tanned better. 


J. W. and A. P. 
HOWARD & CO., Ltd. 


CORRY :: :: PENNSYLVANIA ' 
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BROCKTON MASS. 


BOSTON OFFICE NEW YORK OFFICE CHICAGO OFFICE 
183 Essex Street, Room 405 651 Marbridge Building 1415 Great Northern Building 


Makers of Honest Value Shoes to Retail $5 to $7 
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Brown Shoe Company, Ine. 


SHIPMENTS TO RETAILERS 
FOR YEAR ENDING DECEM- 
BER 31st, 1916, OVER 





$ 15,000,000.00 


The greatest shipments for one year ever announced by a 


St. Louis Shoe House 
THE GAIN FOR THIS PERIOD WAS OVER 


$6,300,000.00 


The greatest gain made by any St. Louis Shoe House for 


this or any other year in their history 


x5* 


Has always meant dependable shoes. 
Our large business and capital has 
enabled us to make advantageous 
contracts for large blocks of hides 
and skins which we will manufac- 
ture into shoes for our customers at 
a fair margin of profit. 


This company does not propose 
to make abnormal profits out of 
the present situation by over- 
charging its customers. 


Drow Sn0e Gowiganradas. 


Manufacturers 


Buster Brown Shoes, for 
Boys and Girls, Maxine 
Shoes for Women, White 


House Shoes for Men and 
Stump of the World, Good Work 
Shoes have by their quality, style and 
merit, made possible these splendid 
shipments and huge gain. 


BROWNS 


vest 
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AZTEC CALF 


A Gallun Quality Leather 


Leather can be tanned two ways—quickly and 
slowly. 


Leather tanned quickly loses the strength of the 
animal fibres through the application of power- 
ful chemicals. 


Leather tanned slowly retains all the strength of 
the hide, and time plays the important part in 
mellowing the leather and keeping its original 
qualities intact. 


AZTEC CALF is tanned the slow way, and is 
favorably known asa Summer leather that doesn’t 
chip—that is cool and ventilating—that takes a 
brilliant polish and holds it. 


AZTEC CALF is made in a variety of weights and 
grades. 


A. F. GALLUN & SON 


MILWAUKEE, WIS. 


H. A. ELY, Manager 11 East Street, Boston 
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The E & M Shoe of Quality 
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A WONDERFUL BOOT 


TO RETAIL AT 


na 


$6.00 





We are selling hun- 
dreds of cases of this 
boot. Every pair has 
style and wear. It is 
a mahogany chrome 
welt polish, 8% inch 
upper pattern. 4% 
foxed. Straight tip. 
Perforated lace stay 
and vamp. 9 iron 
close edge sole. 12-8 
military heel. On our 
new 69 last. 


Emery & Marshall Company 


HAVERHILL, MASS. 
Boston Office, 183 Essex Street, Room 305 








REPS RCLOD 
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HOTEL 
ESSEX 


will be the ‘‘show place” for numerous 





DAVID REED 
MANAGER 


BOSTON, 
MASS 





shoe firms. Their very latest styles will be dis- 
played here. Salesmen well known in the trade 
will be in attendance. A visit to the ‘Essex 
Salesrooms”’ will well repay buyers in the Boston 
market during January. The central location of 
this hotel makes it an ideal place to stop, show 
samples, and do business. 











DH EQ EQ ED EQEQ ED SQ EQEQ EY ELEY E22 EL ELEY EY SY EY EV EY EY SVEN S2 52 S282 E252 E282 82 52.89 £9 £2 £9 £2 E252 £2 SY EQELEV NEI LEVEN SLES? 


RBRVS LLS SSRSSSSSRLRRSRLRREE SRRRPVRVVVVSISSSVSVP SRSSSSSVsVVVTVsssssssssyssssesysygsgysyyys 


EQELE EERE SY EL EYER EY EL EYER EL ER ELEY ELE EL EY EV EY EVEL ED EL ED EY SYED EYED EY EL SY EY ELEY EY END EY ELEY ELEY EY SY EVEL EL ELEY EY EVEL EYELET EY BY EV ELS E22 EL EVEL EL ELET EVEL EVEL EL EL LEVELS ED 


BSSSSSssseyrsy 


BRVSVRRSSRRSSVRSSSSSRVSRSVSSTVsVssssRysssygyy 








VISITING BUYERS IN BOSTON 


ARE CORDIALLY INVITED TO CALL AND SEE 


BURDETT’S SAFETY TREAD SHOES 


In welts and turns for Infants, Children, Misses and Growing Girls. 


These will be shown at our Boston salesroom, 207 Essex St., Room 202 by Mr. L. F. 
Burdett and at the United States Hotel by Mr. C. H. Daniels. 


YOU WILL FIND THE DOOR WIDE OPEN AT BOTH PLACES. 


BURDETT SHOE COMPANY 


Factory—Lynn, Mass. 





METAL 
SHOE FITTING 
STOOLS 


Write for 
Catalog and 
Prices 


GORDGRORORRGRCGGRGOROCGRUROOGOURRRRORRRRRRERRRGREEEPE 


621 N. La SALLE STREET 







THE CHICAGO WIRE CHAIR CO. 





Trade Marks in Foreign 


Countries 


Do you Realize o j, Sauataaes of Protectang your 
Foreign Trade in Cuba, Mexico, the South Amerian 
Countries and also in Europe, Asia and Africa? 

Certain Foreign Countries Ryony exclusive trade-mark 
rights in a trade name or mark to the first applicant, ir- 
respective of prior use by another. This allows the 
piracy of valuable trade-marks in such countries. 

The Boot and Shoe Recorder maintains a Patent and 
Trade-mark Department fully equipped to promptly 
handle your applications for Registration of Trade-marks 
in all ie Countries, as well as in the United States. 
Address alJ uiries to Boot and Shoe Recorder Patent 
and Trade-mark Department, 207 South St., Boston, Mass. 


TTT 





CHICAGO 








ODGGRRRORORORORE cnacneas Ganenccaas 
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The Name 
= LIND 


sets the standard in felt footwear. 


You will find style—quality and 
particularly reasonable prices in 
the LIND line of felt shoes and 
slippers. 







Wholesalers  visit- 
ing Boston this sea- 
son should not iil 
to see this line 


Just an hour’s ride from Boston 


Lind Shoe and Slipper Company 


Office and Factory 
87 Mechanic St., Worcester, Mass. 
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me O FULLY appreci- 
” ate the attractive- 
ness of our new 
styles, you will have 
to see the samples 
themselves. 

Write us early before The 
Crawford Men get their route 
list completed. 


Brockton, Mass. 


Ne Ve Na ONC CNC NOC AAA NOM AA AO 


# Charles A. Eaton Company 
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Process Patented 
Patented Jan. 12, 
Aug. 19, 1915 
1913 





Patented Jan. 12, 1915 





BOX TOE 


A Success for 

the Shoe Retailer-- 
A Success for 

the Wearer 


It’s that kind of a proposition 
---for there’s a real demand 
for a box toe that will give real 
service. ba 


The Vulco-Unit Box Toe will 
retain its shape under the 
hardest service, itis absolutely 
waterproof and _ perspiration 
_ proof. 


Mr. Retailer: 


Make sure your manufacturer uses Vulco- 
Unit Box Toes in all your shoe orders. 
There is only ONE Vulco-Unit Box Toe on 
the market. It is made by--- 


Beckwith Box Toe Co. 


108 LINCOLN ST. BOSTON, MASS. 
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Gun Metal Lace 
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These Favored Styles 
In Stock 


Here are two numbers that 
are being ordered by the best 
stores everywhere. 





Patent Button 
(White Goat Top) 


Fortu- 





nately we are ready to fill 
orders from stock. De not 
delay your order. 
AA 4% to7, 4to7, B3to7, C&D2%to7 ( 
No. 0573—7 \% - inch G 4 No. 0574—8-inch Patent 

Metal Calf, lace, 12-8 heel, eeleneeaimel Leather Button, white goat ( 
) 195 last. Prices subject to change without notice top, 2-inch leather half- { 

) Louis heel, 189 last. 
) $4.25 $5.00 ; 
| 
| 
CP ford & Coo ! 
—_— ROCHESTER,N.Y. SSA 











—THE 


INTERNATIONAL 
TRUST COMPANY 


offers to the shoe and leather 
trade a banking service par- 
ticularly adapted to their require- 
ments—whether limited or ex- 
tensive. 


Every advantage of our organi- 
zation is at your disposal through 
our branch at 


115 Summer Street 





Main Office 
45 Milk Street, Boston Mass. 


EN ‘3.5.c\a'e oth sa 04 90 nde eee 
EE ET eer or 
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Trade-marks in Foreign 


Countries 


Do you Realize the Importance of Protecting 
your Foreign Trade in Cuba, Mexico, the South 


American Countries and also in Europe, Asia 
and Africa? 


Certain Foreign Countries award exclusive 
trade-mark rights in a trade name or mark to 
the first applicant, irrespective of prior use 
by another: This allows the piracy of valu- 
able trade-marks in such countries. 


The Shoe Manufacturer maintains a Pat- 
ent and Trade-mark Department fully 
equipped to promptly handle your applications 
for Registration of Trade-marks in all For- 
eign Countries, as well as in the United States. 


Address all Inquiries to Boot and Shoe Recorder 
Patent and Trade-mark Department, 179 South 
St., Boston, Mass. 


MITT rs 
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Changes in Business ¢ +¢ 


The Last Week’s Failures, Suspensions and Changes 


Failures 


Boston.—Israel Sternberg, shoes, etc., reported offering to compromise at 25 
per cent. 

Somerville, Mass.—Harris Swartz, shoes, etc., reported assigned. 

Springfield, Mass.—Wm. J. Burack, shoes, reported meeting of creditors called 
for January 12, 1917. 

Lawrence, Mass.—Morris & Rice, shoes, etc., reported petitioned into bank- 
ruptcy. 

Waltham, Mass.—Cummings Bros., shoes, reported petitioned into bankruptcy. 

Sylacauga, Ala.—Thomas P. Johnson, shoes, ote., reported petitioned into 
bankruptcy. 

West Point, Ga.—Nathan Stark, shoes, etc., reported embarrassed. 

Norwalk, Conn.—William Breeman, shoes, reported offering to compromise 
at 20 per cent. 

Columbus, Ga.—A. Feinberg, shoes, etc., reported petitioned into bankruptcy. 

Peoria, Ill.—Samuel Chickers, shoes, etc., reported offering to compromise at 





25 per cent. 

Indi lis, Ind.—Sol Trotcky, shoes, etc., reported petitioned into 
bankruptcy. 

Dorr, Mich.—Mrs. J. C. Newman, shoes, etc., reported petitioned into bank- 
ruptcy. 


Joplin, Mo.—Mandel Feinberg, shoes, etc., reported petitioned into bankruptcy. 
Reported meeting of callie called for today, January 6. 

Derry, N. H.—A. M. Emerson Co., shoe manufacturers, reported petitioned 
into bankruptcy. 

Newark, N. J.—Felter & Co., reported notice has been sent to creditors that 
the Referee in Bankruptcy, George Porter, has declared a first divi- 
dend out of the above estate of 14 per cent on all claims proved and allowed. 
On or after the 8th day of January, creditors may, upon application, at 
office of Chas. B. Clancy, trustee, 790 Broad Street, receive a warrant for 
a dividend due. To those who cannot personally a attend, the warrant will be 
delivered to their order on the filling in and signing of ‘letter sent to them. 

Brooklyn, N. Y.—A. Finestone & Co. (1803 Fulton Street) shoes, reported 
meeting of creditors called for December 30, last. 

Rochester, N. Y.—Henry Srenco, shoes, etc., reported petitioned into bank- 
ruptcy. 

Yonkers, N. Y.—Henry Schwartz, shoes, etc., rted creditors of the above, 
against whom a petition in bankrupicy dey n filed, have agreed to ac- 
cept 25 per cent cash in settlement of their claims. The liabilities are said 
to be about $10,000 and the assets about $2,500. 

Cincinnati, Ohio.—John Roeder & Son (3925 Eastern Street) shoes, reported 
petitioned into bankruptcy. 

Harrison City, Pa.—E. M. Shuster, shoes, etc., reported petitioned into bank- 
ruptcy. 

Pottsville, Pa.—Gittleman Bros., shoes,. reported offering to compromise at 
40 per cent. Meeting of creditors was called for January 3, last. 

Knoxville, Tenn.—R. J. Wininger, shoes, etc., reported assigned. 

Nashville, Tenn.—Morris Lerman, shoes, reported petitioned into bankruptcy. 

Union City, a Toggery, Inc., shoes, etc., reported petitioned into 

uptcy. 

Memphis, Tenn.—C. M. Schwartz, shoes, etc., reported petitioned into bank- 
ruptcy. 

Aken, Texas.—Russell Bros., shoes, etc., reported meeting of creditors called 
for today, January 6. 

Yoakum, Texas.—Shapu & Frelich, shoes, reported petitioned into bankruptcy: 

Charleston, W. Va.—Max Cohen, shoes, etc., reported petitioned into bank- 
ruptcy. 

Clayton, Washington.—L. M. Rank, shoes, etc., reported petitioned into 
bankruptcy. 

Toronto, Ont.—H. F. Falkiner & Co., wholesale shoes, reported offering to com- 
promise. 


Changes 


Boston.—A. H. Crafts Co., Inc., wholesale shoes, incorporated with authorized 
capital of $50,000. 
Globe Tanning Co. leather, incorporated with authorized capital of $25,000. 
Northwestern Leather Co., tanners, incorporated under Massachusetts jaws 
with authorized capital ‘of $1,500,000. 
Nett } nye .—The Felthide Co., incorporated with authorized capital of 
Revere, Mass.— Modern Shoe Store, shoes, etc., succeeded by R. J. Ferguson Co. 
Poteaieginim Mass. — A. & A. Rubber Co., has reorganized as the Archer 
Strauss Rubber C 
Kensett, Ark.—W. K. om shoes, etc., sold out to R. R. Ramey. 
Red wut. Co Calif.—Mr. Frank M. Ward, shoes, etc., succeeded by Granville 


Chi Til. —P. F. Haare Co., shoes, etc., incorporated with capital of $10,000. 
HG. Li Lind, dan asa ores " 


Octobe Ia.—M. Kopelman, shoes, etc., sold out to C. Sackhein. 

West Bend, Ia.—George Post, shoes, etc., succeeded by Post & Mantz. 

Somerset, Ky.—T. B. Sears, shoes, etc., closing out. 

Marquette, Mich.—Jacob Rose, shoes, etc., succeeded by Jacob Rose & Sons. 

Cotaiie, Mo.—Claude B. Finch, shoes, etc., reported sold out to J. B. 
jing. 

Bridgeport, Neb.—Bridgeport Mercantile Co., shoes, etc., will move. 


Derry, N. H.—Emerson-Pennington Co., shoe manufacturers, C. W. Pennington, 
president, retires. 
Nal of j $650,000. eae rok etc., incorporated with cap- 
o., Inc., manufacture: tri y ited with 
culed af ekhons. rs er trimmings, incorporated wi 


Halliday, N. Y.—George Anderson, shoes, etc., sold out to Evenson Bros. 

Newark, N. J.—Universal Leather Co., manufacturers of leather, incorporated 
with capital of $50,000. 

Rochester, N. Y.—Newcomb-Anderson Shoe Co., shoe manufacturers, author- 
ized capital increased to $100,000. 

Philadelphia, Pa.—Morris Selkow, shoes, left town. 

Madison, Wis.—Singub & Smaiko, shoes, etc., dissolved partnership, succeeded 
by A. Singub. 

Wellsburg, W. Va.—Chas. Greenberg & Son, shoes, will be succeeded by Robert 
C. Greenberg. 


Pennsylvania Association Meets 
February 19--20 


The Executive Committee and the Board of 
Governors of the Pennsylvania Shoe Retailers’ As- 
sociation met at the Fort Pitt Hotel, Pittsburgh, Pa., 
at 10 A.M., Wednesday, December 28th, 1916. The 
following officers were present: 

A. A. Lazarus, President, Pittsburgh, Pa.; Carl 
Schuh, Sec., Pittsburgh, Pa.; H. A. Hartley, Ist 
Vice Pres., Rochester, Pa.; C. Ludebuehl, 2nd Vice 
Pres., Pittsburgh, Pa., and several other members 
that are prominent in the association. 

The details for the coming convention of the 
Pennsylvania Shoe Retailers’ Association to be held 
jn Philadelphia, February 19-20, 1917, were com- 
pleted, and reports listened to on various trade 
outlooks and coming conditions in the shoe in- 
dustry. 

“Requirements of Future Shoe Merchants,” “What 
ChangesWill the Shoe Business Undergo After theWar,”’ 
“‘The Small Town Merchants’ Problems,” and all other 
subjects that will be discussed have been assigned 
to leading men in the shoe business and who are 
capable of presenting a very thorough discussion on 
the subject presented to them. 

All committees appointed by the president were 
ratified by the Board of Governors. The following 
chairmen were appointed on the several com- 
mittees. 

C. J. Mensch, Chairman Membership Committee, 
Pittsburgh, Pa.; A. Harlan Elliott, Chairman Pub- 
licity Committee, Philadelphia, Pa.; H. P. Hartley, 
Chairman, Legislative Committee, Rochester, Pa.; 
O. N. Wilson, Chairman Protective Committee, 
Kittanning, Pa.; Louis Eckert, Chairman Transpor- 
tation Com., Pittsburgh, Pa. 

By resolution the merchants of neighboring states 
will be invited to attend this convention and par- 
ticipate in the discussions on the subjects in the 


‘program as outlined by the committee. 


Service has a money value that people are willing 
to pay for. 
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Classified and Opportunities Department 


“Recorder” rates for space less than one-eighth 


page per issue: 


Space 1 time 7 times 

l inch $4.00 $3.00 $2.75 
2 inch 8.00 6.00 5.25 
3 inch 12.00 9.00 7.75 
4 inch 15.00 12.00 10.00 


13 times 26 times 52 times 


each 


sixty cents. 
five cents per word for each insertion. 
amount accepted, One Dollar. Ads under this head- 
ing will be received up to 5 o’clock Tuesday, P. M. 
When advertisers desire answers to come in care of 
this office, twelve words must be allowed in each ad- 


OSITIONS WANTED: Three cents per word for 
insertion. 
For other “‘Want”’ advertisements, 


Minimum amount accepted, 


Minimum 


When advertisers desire re- 


plies forwarded direct to their address, each word of the 
address must be counted in the advertisement and 


paid for accordingly. Answers to ads must be sent 


$2.50 $2.00 

4.75 4.00 vertisement for address. 
7.00 6.00 

9.00 8.00 under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too 


SALESMEN WANTED 


small to open accounts 


POSITION WANTED 


FOR SALE 





ANTED—Salesman for extreme West and 

coast to carry as side line very complete 

line of Felt Slippers. Commission only. Address: 

**Felts,’’ care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 


~¥ALESMAN WANTED—Man not over 35 to 

sell a leading up-to-date eastern manufactur- 
er’s line of women’s, misses’ and children’s welts. 
Southern and southwestern experience preferred. 
Give age and state what lines you have sold suc- 
cessfully. All correspondence strictly; confidential. 
Good opportunity for “‘a live one.”” Address A805, 
Shoe Recorder, 207 South St., 





care Boot and 
Boston, Mass. 


ANTED—Sal with established trade, 

to carry line of men’s medium priced dress 

welts, real values. Commission only. Can be 

handled in connection with another line. About 

thirty samples. Address with details of experience. 
Lun ! Mauldin Co., St. Louis, Mo. 


— Rubber Salesmen Wanted—One familiar 

with trade in Connecticut and Rhode Island; 
one for Western Massachusetts. Address A806, 
care Boot and Shoe Recorder, 207 South Street, 
Boston, Mass. 


ANTED—A live wire in Pennsylvania and 
bordering territory, also New York State, 
to sell as a side line, under liberal terms, the famous 
Fox line of infants’ high-grade soft soles, a line 
which for twelve years has set the pace. Small, 
classy sample outfit. Do not apply unless you have 
a trade acquaintance in your territory. . J. Fox 
Company, Manufacturers, Rochester, N. Y. 


ALESMEN WANTED—For an established in- 
stock line of boys’ shoes, showing unusual val- 
ues and selling features. Commission only. Splen- 
did opporunity for capable, ambitious young men 
who es been successful selling jobbing lines in 
small territories. Territories open: Southern Ohio; 
Missouri and Southern Illinois; Kansas and Ne- 
braska; Iowa. Address, with details of experience, 
Federal Shoe Company, Lowell, Mass. 























POSITION WANTED 


OUNG married man, 11 years’ experience as 
salesman, window dresser, manager and 
buyer, desires to change. Will go anywhere for 
right opportunity. Al references. Address A800, 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


"ee or sales manager. Man of good 
i address, 34 years of age,Wwith unusually 
broad sales, office and factory experience. Possess- 
ing executive, initiative and organizing ability. 
A producer with excellent past record. Shall be 
glad to hear from high grade firm or corporation. 
Address A801, care tt and_Shoe Recorder,J{207 
South St., Boston, Mass. 











4 eee ye experienced shoe man, ca- 
_ pable of management and buying, been in 
business for himself, age 32, single, German, wants 
good steady position, willing to go to any town or 
city. Address, Schubert, Broadhead, Wis. 








PARTNER WANTED 








ATTENTION, SHOE |MANUFACTURERS! 


Capable manager of established shoe factory 
located in Wisconsin desires partner with 
twenty-five thousand dollars to buy out other 
stockholders. Production readily marketed at 
a profit. Splendid opportunity for shoe manu- 
facturer requiring additional factory, or for 
silent or active partner. Address A785, care 
— and Shoe Recorder, 207 South St., Boston, 

ass. 

















LINE WANTED 


"eo man, 17 years’ experience, thoroughly 

acquainted with shoe market, desires to con- 
nect as buyer with large concern that can pay 
$3,000 year. Address A804, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 








ANTED—A jobber’s line in all grades to 
offer to lange trade and department stores 
for the territory of Louisiana and§Mississippi, with 





5 FORJSALE 

Established shoe business of twenty-five years’ 
standing. $35,000 stock of women’s, men’s 
boys’, girls’ and children’s shoes. Best-equi 
store in Syracuse, N. Y. New building Built 
for the shoe business this year. Stocked with 
new shoes when prices were low. Beautiful 
show windows; abundance of daylight. Pro- 

essive money-making cash business. I own 

ilding. Will sell stock with or without lease. 
ws J. Hamilton, 457 S. Saline St., Syracuse, 











A GILT EDGE 
INVESTMENT 


I have for sale a block of stock in the 


Haynes Henson Shoe Co.,Inc. 


of Knoxville, Tenn. This is a very attrac- 
tive investment. The company is an old- 
established firm and absolutely sound. 
Will bear the strictest investigation. For 
full particulars address Mrs. J. A. Henson, 
1030 N. Broadway, Knoxville, Tenn., or 
John W. Green, Sol., Bank and Trust Bidg.. 
Knorville, Tenn. 

















headquarters in New Orleans, on straight 
sion basis. Address A803, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


ANTED—Salesmen who are in a position to 
carry as a side line our soft soles and infants’ 
flexible turns, sizes 1 to 5. Every number carried 
in stock ready for immediate shipment and highest 
commission paid. Inquiries solicited from parties 
having an established trade and wishing to connect 
with a thoroughly reliable house. Give all details, 
territory covered and full references. Goodger & 
Milow Shoe Co., Inc., In-Stock Department, 
Rochester, N. Y. 


ANTED—Woman’s Comfort}line for Mis- 

souri, have an established [trade. Could 

take in Kansas or Eastern Kansas. Must be first- 

class turns and McKays. High and medium grade. 

Lynn men get busy. Address A788, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 














FOR RENT 





SS concern operating chain of 
“4 women’s strictly cash specialty cloak stores 
will sublet space for women’s shoes to responsible 
arties. Well known brands erred. Address 
40, care Boot and Shoe Recorder, 127 Duane 
St., New York, N. Y. 








WANTED TO PURCHASE 





FOR SALE 


O PURCHASE—Mismates wanted. Address 
Ryan Shoe Co., Hannibal, Mo. 








SALES MANAGER AND CREDIT 
MAN 


Has been connected for 9 years with one of 
largest manufacturers of men’s shoes in New 
England. ires to make a ch Highest 
references as to ability, honesty an oe fur- 
nished. Address »_ care t and Shoe 
Recorder, 207 South St., Boston, Mass. 











HOE BUSINESS for sale in New Jersey 
suburb. Stock $5000. Can be reduced. $55 
rent for building. $14,000 yearly business. 
op portunity. ddress F. W. Krawehl, 122 Duane 
St., New York, N. Y 


A LIVE opportunity awaits you. Paying shoe 

store fitted up new this season for sale at 
cost of fixtures. le business reason for 
—_a, Best location in busy city, 30 minutes 
from Boston. Address A802, care t and Shoe 
Recorder, 207 South St., Boston, Mass. 





CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
over. We will send a representative to 
investigate and make offer upon request 


Max Kalter Mercantile Co. 
106 Grand St., NewYork City. Phone,Spring9413 
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WANTED TO PURCHASE 


We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Closeouts. 

NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from retailers or manufactur- 
ers. Send us particulars of 
what you have for sale. 

We Pay Highest Cash Value 


VAN PRAAG & CO., 


Shoe Dept., Martia Posner, Manager 


15-17 Greene St., New York, N. Y. 
Telephone 2248-2249 Spring 

















Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quanti- 
ties no object. Retail or wholesale. 
Short term leases taken off your hands 


Wire or Phone us 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 
520-522 Broadway, New York, N. Y. 


We also purchase clothing, 
hats, furnishing goods, etc. 











EXPORT CASH SHOE BUYER 

We will at any time buy 10 to 100,000 pairs of 
shoes, Factory seconds, surplus lots, Old Fash- 
ioned Shoes, Entire plants, Wholesale Stocks, 
Retail Stores, etc. e have an unlimited ex- 
port outlet—you can realize best price by deal- 
ing di with us. Also buy merchandise 
stocks of every description small or large, new 
or old style. Correspondence confidential, in- 
stant attention. Est. 1889. 

ae 1 Export Purchasing Corporation 








spenard St. New York City 








Retailers --- Manufacturers 
' Surplus Shoe Stocks 
SLOW SELLERS 
HIGHEST CASH PRICES PAID 
Drop a Line to 


A. M. SACKS 


19 Albany Street Boston, Mass. 








Do You Wish to Raise Cash Quick? 
Entire or ne stocks of shoes,drygoods, 
elothing and merchandise of ali, kinds 
bought for spot cash. Short term leases 
taken off your hands. Retail or wholesale 
BEFORE SELLING WRITE US 
Communications Strictly Confidential 
Brooklyn Purchasing Syndicate 
FRANK WALKER, Proprietor 
610 BROADWAY, BROOKLYN, N. Y. 








Tel. 2328 Williamsburg 








MISCELLANEOUS 


News Notes 


Northwestern Shoe Travelers’ Affairs 


The Fall meeting of the Northwestern 
Shoe Travelers’ Association was held in 
Minneapolis on December 9. About 
twenty-five members attended. Most 
of the boys are in from the road and it is 
anticipated weekly meetings will be held. 
Several candidates are mentioned for the 
office of president for the ensuing year 
and the annual election occurs in January, 
at which time delegates to the national 
convention will be selected. Negotia- 
tions are under way to provide club 
rooms for the coming Winter and a 
committee is at work looking up a suit- 
able place. B. J. Mense, representing 
Endicott Johnson Company is the chair- 
man of this committee. The member- 
ship committee has been busy and several 
new members have been secured. 


New Link in Chain Stores 


El Paso, Texas. A new store is being 
opened as 20914 Mesa Ave., El Paso, by 
L. Cristol under the name of the Cristol 
Shoe store which will carry only women’s 
and growing girls’ novelty shoes. The 
backers of this store have establishments 
in San Antonio, Dallas, and Houston and 
the company is gradually expanding. 

Nolin Buys Stearns’ Store 

Claremont, N. H.—The Nolin Shoe 
Company, Edward P. Nolin, manager, 
which has for the past three years con- 
ducted a successful footwear business on 
Tremont Street, has purchased the stock 
and good will of the R. G. Stearns & 
Company’s shoe store, known as “The 
Shoery’’ on Pleasant Street., and has 
moved into its new quarters. R. G 
Stearns established The ShoeryJin 1912 


Grossetti’s Store Remodeled 

Eureka, Cal.—Grossetti’s Shoe Store, 
is undergoing interior alterations which 
will increase the capacity of the store and 
afford room for effective display of the 
stock. An addition twenty feet in depth 
and the full width of the building is being 
built. Into this addition the repair shop 
will be moved. The former repair room 
will become a part of the main store. 








MISCELLANEOUS 


ANTED SHOE STOCK—Will trade vaude- 

ville and pitare show doing business 

for shoe stock in Middle West. Give full description 
and price. Sam Miller, Keokuk, Iowa. 

NAM, plates for newspaper advertising. I 

_ originate, design and furnish you with cuts 

Write for samples and prices. Ervin J. Johnson. 

Box 8, Flint, Mich. 

















Resident Boston Buyer 
For Jobbers and Large Retailers 
Styles change quickly—it is difficult 
to know where to get the shoes you 

want in a hurry. 
Write or wire your needs. I will fill 
them for you. 

GEORGE GREGORY 








Rice Building BOSTON 


Riemer’s W°S..0" 


For Farmers, Tanners, Butchers, 
Icemen, Teamsters, Etc. 
SHOES, $1.85. BOOTS, $3.50 
See our 4 Page Adver- 

tisement in last issue. 


A. H. Riemer Shoe Co. 
Milwaukee, Wis. 
Establi 
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READY 


Complete Direc- 
tory of manufac- 
turers catering to 
the Findings trade. 
Two sections— 
Products and Trade 
Names. Alphabet- 
ically arranged. 
Easy to consult. 
One copy FREE with-a year’s subscription 
to SHOR FIN DINGS, the monthly accessory 
journal of the industry. Order today. Pay 
after receiving first copy. 


Shoe Findings 123, Fem asisonst- 














‘Florida by Sea’’ 


SERVICE FROM BOSTON 


$45.00 Jacksonville and Return. 
14-day—2500-mile trip. Every Thursday. 


$18.00 Old Point, Va., and Return. 
3-day—1000-mile trip. Every Saturday. 
$22.00 Washington, D.C., and Ret. 
Meals and Berth included on st 5 
Through tickets to points South and West. 
Steamer for Baltimore, Mon., Wed. and Fri.; for 
Norfolk, Tues., Thur. and Sat.; for Philadel- 
phia, Thur. 5 P.M. 
Send for particulars 


Merchants & Miners Trans. Co. 


Cc. H. piaguesd, Agt., Pier 2, Northern Ave. 
City Ticket Office, 248 Washington St. 
“Finest Coastwise Trips in the World” 

















STORE LADDERS 

















B. W. GODSOE, Pres. 
W. G. "DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 
coors MAT KID 


95 South Street, Boston 





Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page | 


5 CENTS A WORD 
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Reeves Co., The, L. & E., Cleveland, Ohio. . . 

Scholl Mfg. Co., Chicago... ......cccccccess 70 
Streit, C. F., Mfg. Co., Cincinnati, Ohio...... 54 
Tyer Rubber Co., Andover, Mass. . 79 
United Lace & Braid Mfg. Co., Peovddenee, R. L 15 
Whitcher, F. W., Co., Bostom......,........ 14 


Wiley, Bickford, Sweet Co., Worcester, Mass. 16 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Beckwith Box Toe Co., Boston.............. 87 
Champion Shoe Machinery Co., St. Louis, Mo. 54 
Cleveland Mfg. Co., Alden T., Boston........ 14 
Columbia Counter Co., Boston.............. 19 
Franklin Machine Co., Inc., Providence, R. I. 19 
Griffin Mfg. Co., Inc., New York City........ 5 
Heaton Peninsular Button Fastener Co., agen 
Rapids, Mich...... 53 


Kelly Button Machine Co., fee. Norfolk, Va. 47 
New York Shoe Dyeing Co., New York City. . 
Shoe Hardware, Waterbury, Conn........... 16 


Toledo Button Machine Co., Toledo, Ohio 
Front Cover—55 


United Shoe Machinery Co., Boston........ .. 6 
United Shoe Repairing Mach. Co., Boston.... 13 
Wade & Co., A. R., Haverhill, Mass......... 19 


WINDOW DECORATIONS 
ae. & Scrimageour Sales Co., Inc., New York 


17 


MISCELLANEOUS 
Boot and Shoe Trade Journal, London, Eng.. 14 
Brenard Company, Iowa City, Ia. . ' 4 
Brooklyn Purchasing Syndicate, " Seentien, 

Wes EReRh ets ih ateenibeeearesncues 91 
Glauberg & Co., New York City............. 91 
I Gn HII ca. cae 6c. 5s:000s sees sees 91 
Hotel Essex, Boston. . isin 
Hotel Imperial, New York City... ree. 
Hotel La Salle, Chicago. . eee s 
Illinois College of Chiropody, Chisago. Vert 18 
International Trust Co., Boston............. 88 
Kalter Merc. Co., Max, New York City.. .... 91 
Lilly, Henry, New York City................ 17 
Merchants and Miners Trans. Co., Baltimore, 

dis edna cRGa Rickages Aina hs sod oe 91 
New York Export Purchasing Corporation, 

BE I oidide.c onc to eu kd bean ates 91 
I Bis Bs SI ccsce <ccccatdnstbeeneks 91 
Shoe Findings, Chicago..................... 91 
Shoe and Leather News, London, E. C....... 16 
Van Praag Co., New York City.............. 91 
Warwick Hotel, St. Louis, Mo............... 54 
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No. X2361 
Bright Kan- 
garoo, 

D to EE 
$4.75 


No. X2362 


Boarded Gun 
Metal 
Cork Sole 
C to EE 
$4.75 








PARKER-HOLMES 
& CO. 


600 ATLANTIC AVENUE 
BOSTON, MASS. 
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— Boulevards— 
Winter Proof and Stylish 


Ye OU know probably from your own 


experience that many men are prone 

to wear light weight shoes in winter 
because they can’t get the snap and style that 
they want in heavier grades. 


That’s just where these three boulevards fit 
in. They have that style individuality that 
distinguishes better grade shoes: and they're 
built for the cold and wet of winter weather. 


Send for samples using the order form below. 


No. X2351 
Gun Metal 
BtoE 
$4.50 
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9s, We Can Take 
Care of Them. 


We have made arrangements to 
speed up production and deliver- 
ies so that everybody will be 
happy. 


Stock No. 938—Turk Last; Black Vici \ pg on ‘Mat Call” Top,” To inch 
Blucher, 10-8-inch Broad Heel, Single Broad Heel, Single Sole. op 
_ C, D.and E Widths. Sizes 5 to Widths. Sizes 5 to 10. ’ Price $ a2 





Stock No. 941—Unbranded, Copley Last, 
Gun Metal Bal, Rex Calf ae = . 

Broad Heel, Single Sole. D St ck 
Widths. Sizes 5 to 10 oS, <. 50 O 


Stock No. 932—Unb: led, Copley Last, Ns 
Soceh ie, p_patpetod. Otay tg : Department 


White Rubber Sole and Heel. B, C and \ 
D Widths. Sizes 5 to 10... .Price $3.50 \ at 


Stock No. 936—Pippin Last, Gun Metal Ri . 

Button, Mat Calf Top, 10-8- inch Broad oe New Y ork - 
Heel, Single Sole. e and D Widths. “ips 

Sizes 5 to 10 .Price $3.75 and 


Stock No. 934— Unbranded, Copley Last, Stock No. 939—Imperial Last, Black 

Gun-Metal Bal, Mat Calf Top, White Vici Blucher, 9-8-inch Broad Heel, Single Brockton 
Rubber Sole and Heel. B, and D Sole. D and E Widths. Sizes 5 

Widths. Sizes 5 to 10 Price $3.75 Price $4.00 











T. D. BARRY COMPANY 


Brockton, Mass. 


BOSTON OFFICE NEW YORK OFFICE 
183 Essex Street, Room 204 819-A Flatiron Building 
Address all Communications to our Brockton Offices 
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3 WS Sida 
Shoes for Misses and Children 


ARE IN STOCK NOW 


These shown are good lines to think about when 
you want to fill in as you probably do at this 
moment. They are good sellers and good values 
and we know the shoes are 
right because we make and 
stand behind them. 


Better send an 
order in early 


THE PRICES ARE RIGHT 
FOR THIS DATE 





I 


MISSES’ AND CHILDREN’S WELTS, GUN 
METAL AND PATENT LEATHER 
BUTTON, TIP, 3-4 FOXED. 


5 to 8, $2.00 8 1-2 to 11, $2.25 11 1-2 to 2, $2.50 





MISSES’ AND CHILDREN’S McKAY 
SEWED GUN METAL AND PATENT 
LEATHER, 3-4 FOXED, BUTTON, TIP. 


5 to 8, $1.60 8 1-2 to 11, $1.85 11 1-2 to 2, $2.15 


CHILDREN’S PATENT TURN BUTTON 
1 to 4, 90c. 4 to 6, $1.10 





WEIMER, WRIGHT & WATKIN CO. 
aN eet = PHILADELPHIA 210.0 2 S2N'srncer 


PE 
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“STRAIGHT-LINE” 





RUBBERS 










In ten years we have sold YOU, 
Mr. Dealer, over 20,000,000 pairs 
“STRAIGHT-LINE” Rubbers. 


And all this without a single word of advertising. 
We have been too busy with your orders to think of 
advertising to the consumer. 

















But now, with greatly increased factory production, 
we’re going after the Consumer fard. We are telling 
Mr. Wearer, Mrs. Wearer and all the Little Wearers 
about the wonderful service, snug fit and ‘‘classy’’ 


4 
appearance which distinguish ‘SSTRAIGHT-LINE.”’ 


We are teaching them to ask not for merely ‘‘a pair 


of rubbers’ but to say ‘“STRAIGHT-LINE”’ Rubbers. 


Our big national advertising campaign, linking up 
with ‘‘Hipress’’ Boots and Shoes, gives you a tremen- 
dous advantage as a “SSTRAIGHT-LINE” dealer. 
Every man, woman and child in your town is a pros- 
pective customer for overshoes and everywhere—every- 
body has read about ‘‘STRAIGHT-LINE.” In the 
newspapers, in the magazines, in the big weeklies like 
the Saturday Evening Post, in the women’s publica- 
tions—we have sold them. 


You know “STRAIGHT-LINE’’—you know it 
has the guasity. 


The trade is headed your way. See 
that they get the light weight— 
snug fitting, ‘‘classy’’ Goodrich 
“STRAIGHT-LINE”— 
WITH DOUBLE 

THE WEAR IN 
EVERY PAIR. 































































Made only by 
The B. F. Goodrich Company 


Factories: AKRON, OHIO 
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“HIPRESS” 
BOOTS andSHOES 


If you are not already sellin? 
the famous “HIPRESS” Foot- 
wear— 


be sure to get in on 1917! 


You cannot afford to stay outside. ‘‘Hipress’’ is the 
biggest advance in Rubber Footwear in a Century. 


It has swept the country by storm—we have sold 
millions of pairs. It is such a radical improvement in 
the method of making boots and shoes—it is giving so 
much more wear and so much more comfort—that once in- 
troduced, your trade will never be satisfied with any- 
thing else. 


No other Footwear is made like ‘‘Hipress.’’ We 
invented the process—we alone use it. It enables us to 
use tough, gristly Goodrich Auto Tire Rubber—the 
strongest rubber in the world—and mo/Z/ it, into a sold 
piece Boot or Shoe! 


There’s nothing to come apart—it won’t leak or 
peel—and it will outwear 2 and 3 to 1 anything your 
customer ever put on his feet!) There’s your proposi- 
tion. ‘There’s nothing else like it. The only thing 
they can imitate is ‘‘Hipress’’ colors and outward ap- 
pearance, but—you can always tell the genuine by the 
**Red Line ’ Round The Top.”’ 

Stocks at our branches in Boston, New York City, Detroit, 
Akron, Chicago, Minneapolis, Omaha, Kansas 
City, Denver, Seattle and San Francisco. All 
styles—for the farmer miner, lumber- 
man, dairymen, etc. 

There’s money in ‘‘Hipress.”’ 
Enjoy. ‘“‘Hipress” profits and 
make ‘‘Hipress’’ friends— 
they’re the kind that 
come back for more. 



































Makers of the Celebrated 
Goodrich Automobile Tires 
— “Best in the Long Run” 
and TEXTAN the Sole for your Shoes 
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Griffin Queen Quality Dressing 


for Women’s and 


Self Polishing, 
Children’s Black Shoes; contains Oil 


GRIFFIN 
Queen Wai, 


DRESSING 


FINE SHOES 


LEATHER 


Wy 


Ve 














that preserves the Leather. 
$20.00 Gross 





SOFTENS THE LEATHER 
AFTER THE RAIN 


MFG..CO. 





FFIN 
69 muRRay sf. 


NEW YORK.USA 














Griffin’s Glazed Kid Cream 
In Blue, Black, Light Sx 


Gray, a Green, 
Ivory, Champagne 


Cleans--Colors--Polishes 
Is to the Leather what Cold Cream is 


to the Skin. 3 oz. Bottle in Beauti- 


ful Lithographed Carton. 
Price, $16.00 Gross 
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$1.75 Doz. 





$1.40 Doz. 





in both White hy A for 
ther shoes. A preventative. fo for 


$16.00 Gross ™91.40 Doz. 
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GOOD SHOES NEED GOOD DRESSINGS 


GRIFFIN 


SOLVES THE PROBLEM 
’ THERE IS A KIND FOR EVERY SHOE 


Git ffin Suede Pov! 


CLEANS AND REcOLO 





Griffin Suede Powder 
A powder cleaner for nappy leathers, in sifting top can, =o 
Light, Dark and Pearl Gray, Brown, Chamois .{Fawn, Field M 
Gray-Fawn. 
$16.00 Gross $1.40 Doz. 





Griffin Magical Powder 


One of the two accepted ways for cl 
| gy and nappy leathers. hite, at ray, Dark Gray, 


colored suede, 


Brown, Chamois, Fawn,,Field Mouse and Gray-Fawn 
“aa .00 Gross 95e Doz. 


Write for new catalog for description of 
complete line. 


If your findings jobber cannot supply 
you, we will. 


Griffin Mfg. Co., i. 


Established 1890 


69 Murray St. NEW YORK 


Canadian Representatives Canadian Shoe Findings and Novelty Co. 
2 Trinity Square "Teen ‘oronto, Can. 


Western Office 
33 Minna St., San Francisco, Cal. 
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Griffin’s White Kidine 


An effective and safe cleaning and 
whitening fluid that cleans all white 
id and white calf stock 
Small Size, $11.00 Gross 


95e Doz. 
Large size, $18.00 Gross 
$1.60 Doz. 


oust 


c sat 











Griffin Quick Cleaning Fluid 


For cleaning Silks, Satins, White and 
Colored Cloth Top Shoee—Non-burn- 


$20.00 Gross $1.75 Doz. 


GRIFFIN 


IDEAL 





Griffin Ideal Combination 
Paste and Cleaner. Made in Ry 


and Tan, almost twice the size of 
usual package, and 


and of superior — 
$18.00 Gross $1.65 Doz. 
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6< OW can you best judge a person’s character at first glance—by studying 
the eyes or the mouth?” a woman who wears her clothes well was asked, 
And without a moment’s hesitation she answered, “By looking at 

her feet!”’ 

The little refinements, the taste of selection, the fit and the form, are things that . 

count for much with women, and so count for a great deal in the field of feminine 

footwear fashion. 

They are the things that have made the Lindner line of appealing interest to the 

woman of taste and refinement; they are the things that will make the Lindner 

line a profitable line for you to put before these women, in your windows and on 

your shelves. 


It will be profitable for you to investigate now by inquiring for details and prices 
They will interest you. 


LINDNER SHOE COMPANY 
CARLISLE, PA. 
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No. 4140" 


HERE ARE A FEW OF 


Our Best Sellers 


in the most popular, most widely known and most 
scientifically made skating shoe in the United 
States today. 


A pretty broad statement we'll admit, but it’s 
true. Our factory was simply swamped last year 
because of the tremendous demand from Boston to 
San Francisco. 
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Made in the very heart of a skating country 
with every advantage to study the actual needs 
of the skater,—to experiment and test under the 
eyes of experts, the 


Duluth Hockey Shoe 


has been developed to scientific perfection with a 
reputation wherever skating is enjoyed. 











No. 4112 SSE With last year’s demand exceeding our capacity, 
ow we would urge placing your orders early, and at the 
same time avail yourselves of the present market 
prices. 


We cannot urge too strongly to cover next 
winter’s needs at this time. No. 1018 


, ™ 
—s on 


A word from you will bring our salesman with 
a full line of samples. 


on 


Ask for illustrated catalogue and price list. 


Northern Shoe Company 
Duluth, Minn. 


Makers of Good Shoes 
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The Passing of Glazed Kid. 


Cloth Tops are now coming in, by the same unalterable law of 
nature that brought in Glazed Kid a few years ago. 











>) NY man whose memory is bad should reread the 
Shoe Magazines of a few years ago: they said. 
editorially, that, owing to the scarcity and high 
price of all other Upper Leathers, Kid should be 
used, as it had not been used largely for years 
and the price was low; the supply large. 





Then the War came along. Glazed Kid makers made profits 
like the Munition Makers—but got good American Shoemakers’ 
Dollars for theirs. They did not have to take European Bonds. 
Nowadays, when Glazed Kid prices are aeroplaning for the 
Altitude Record, it is natural that Cloth Tops, the product of 
millions of looms, should be used. 


Glazed Kid Aviators notwithstanding, there is a Cloth that 
wears as well as Leather,—Aye!—wears better. We have 
REIGNSKIN Topped Button Boots here in our New York 
office, made in America’s Premier Factory, worn for two sea- 
sons, where the whole leather vamps are worn out, broken, 
soles and heels badly worn, nearly gone, while the REIGN- 

















SY sf SKIN Cloth Tops are better than new, because constant wear 
¢ART ? has softened, mellowed the cloth: even the buttonholes are still 
REIGNSKIN perfect. 
FINEST DECORATED z \ P 4 i ' 
jn THE WORLD | The Proof is here. We invite Committees from all Shoe Organizations to 
| : call and satisfy themselves. Beyond the logic of supply and cost, there 
a is a greater reason for Cloth Tops, nowadays which is 


ART--- NEWNESS---BEAUTY 


The American business world does not stand still. We are now decorating White, Grey, Ivory Tops 
A in Self Colors and Two Toned effects; they sell as artwork on their new, smart, thoroughbred ap- 
pearance, holding their own regardless of their lower price.. We have named this new art work, 


ART-REIGNSKIN 


and are supplying designs, wrought on White, Grey and Ivory Reignskin Cloth, for Whole Quartered 
Boots, Tops, Whole Vamped Pumps, Colonials etc. We invite correspondence. 





“<2 This label in Reignskin Shoes protects Makers, 
Retailers, Wearers, against imitations. 

Reignskin ie closely, laboriously woven. It's strong 
three ply hard twisted yarns, peculiarly interlocked 
in ite own exclusive weave, invented by us, contains 
more threads per square inchthan any otherShoe Cloth. 

Glossy, immensely strong Egyptian fibres give it it’s 
REG.U,S.PAT. OFFICE || @reat strength and firm, smooth face,whichnever works 
nor wears rough nor fuzzy: repels dirt; is easy to clean. 
FINEST It’s thoroughbred look has named it— 
wo =o = os Se SS 

Instruction card for cleaning White Shoes sent free. 


PETERS MANUFACTURING CO 
IN THE WORLD (coprricnt1s16) New York—Boston 


























PETERS MANUFACTURING (CO. 


461-479 EIGHTH AVE. 43-59 LINCOLN ST. 
NEW YORK SPECIALISTS; BOSTON 
THREE GENERATIONS 
OPP. PENN STATION NEAR SOUTH STATION 


Copyright 1917, Peters Mfg. Co. 
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Stock No. 737—Gun Metal Bal, Royal Last. 
Price $4.25 

Stock No. 750—Dark Brown Cordovan Calf 
Bal, Royal Last Price $4.50 
Stock No. 740—Gun Metal Bal, Ma a Last. 
rice $3.75 

Steck No. 741—Colored Calf Bal, ‘Park ua kon, 


Stock No. 743—Gun Metal Bal, Baek Lay 
lin Sole, Park Last ice $3.7: 

Stock No. 744—Colored Calf Bal, ~~ a0 
lin Sole, Park Las Price $4.25 
Stock No. 732—Kid See ee ~ Process, 
Watch-Your-Step Last.......... ce $4. 25 
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No. 1657 


MAKE YOUR SHOE DISPLAYS 
MORE EFFECTIVE 


The assortment of shoe stands shown is both unique and dressy in ‘appearance, 
and will aid your display man wonderfully in his endeavor to trim attractive.and_ap- 
pealing windows. 





heavy cast brass 
base, 


square, 3-8 inch 


Oval bevel glass, 





nection 


No. 119 
SHOE STAND 


906 E. South St. 


35 W. 32nd St. 
New York 





Price Each 
oak Mahogany 
or Varnish 
Finish Finish 
at- 2inch........ " 00 $1.15 
coccsces -75 1.90 
‘ 3 we eeeecees 300 2.15 
_ © seesaw 2.25 2.40 


Made with our Made with our new 
ast brass base, 

. 53-8 inches $'3-8 inches square: 

nch square 
standard, with 1-4 standard, with 3-8 


Top is 5x10 inches. A.M, R, — 
e 


with Swivel con- 16 tilt to any angle. 
Price each. .$3.30 Price each. . $3.40 





No. 103 
DOUBLE SHOE STAND 


HUGH LYONS & COMPANY 
LANSING, MICHIGAN 
234S. Franklin St. 


STOCK NO. 737 


Nature 


Stock No. 733—Gun Metal Bal Patashes 
Process, Last ae $4.25 


Stock No. 556—Gun Metal Bal, Bronx a 


Stock No. 726—Glazed Kangaroo B Bal, foe. 
don Comb. Last ice $3.90 

Stock No. 729—Gun Metal sicochen West 
HE Es becccescaceesacaceal Price $3.50 
Stock No. 714—Glazed Kangaroo Blucher, 
Banker Last Price $3.90 


Stock No. 579—Colored Calf Bal, Westmin- 
GF Bcc ccccsccccccsccsceces Price $4.10 


Numbers below will 
be continued through 
the season. Deliveries 
can be made at once. 
For complete descrip- 
tion refer to our cata- 
logue. Send for copy 
of this book if you have 


none. 
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Stock No. 140—Colored Calf Bal, ron aon 
Price $3.50 


Stock No. 141—Gun Metal Bal, “gn 


PRESTON B. KEITH SHOE Co. 


MANUFACTURERS 


BROCKTON, CAMPELLO STATION, MASS. 


BOSTON OFFICE, 207 ESSEX STREET 
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THE ADVANTAGES 


Perfection 


Carciet tes 





Jan. 13, 1917 
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With the Sharp Shoulder and Broad Wear- 


ing Surface 





don’t scratch floors They do protect 
They don’t wear slippery They do stop uneven wear 
= They don’t drop out 


They do prevent runover heel 





PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co, ae 
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Made of Cabretta skins finished on 
the flesh side. Chrome tanned. .. 


The most attractive topping stock for 
high class shoes . ee 
In desirable fashionable shades, Ideal in appearance. 


G. LEVOR. and COM PANU 1nc 
Manufacturers, GLOVERSVILLE.N.U. 


NEW YORK, 88-90 GOLD STREET. 
Jo ISON, Stephens Fatton Leather Co, St louis. She G Lever ompan i) Poston 
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SCCecccCce 





HEIGHT, 22 IN. 
BASE, 5 IN. 


PRICE, 
$12.00 EACH 
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ERROR Koa Rotate teat oMokekoteteatomatotatuhet Makere te 





HEIGHT, 31 IN. 
BASE, 6 IN. 


PRICE, 
$15.00 EACH 























PRICE 
$6.00 EACH 





HEIGHT, 20 IN. 
BASE, 5% IN. 





PRICE 
$7.00 EACH 





HEIGHT, 23 IN. 
BASE, 6 IN. 





























HEIGHT, 17 IN. | 
BASE,'S IN. 


PRICE, 
$5.00 EACH 








HEIGHT, 26 IN. 
BASE, 5 IN. 


PRICE, 
$13.00 EACH 








HEIGHT, 28 IN. 
BASE, 6 IN. 


PRICE, 
$14.00 EACH 

















GET ONE 


WHY TRY TO DO 
BUSINESS WITH- 
OUT A MILBRADT 
ROLLING STEP 
LADDER? 


One hundred thou- 
sand users are sat- 
that this 


store fixture saves 


isfied 


them time, troub- 
le, and expense. 
We'll match 


fixtures, and have 


your 


it fit your shelving. 
Milbradt 


and have the best 


Buy a 


rolling ladder 


made. 


Prices $8.00 to $12.00 yj 4 


99-9: 999:9:9999:99993999999993993 
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F. O. B. our Factory 


Send for Descriptive Catalogue 


MILBRADT MFG. CO. 


ST. LOUIS, MO. 


OO COOCOOCOCE OOOO OCOOCOCCOOOCE OCOOOCOOOECOOOCCCOOEO 


SOOCECCOECCCCCECCOCCCCCOCE 


SUUCECUUEELCOUEOOUGECEOUCEROCOLOCUOOCUOUEOOUOEOEOUGOGGCGUGUGHOOROUGUGEOUGHOUROEOUOUGROUGOGONC0R000UGRCROCGRRCNOR0US 


CRYSTAL FIXTURE COMPANY... 
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Tilting Crystal 


Shoe Stands 
Are Popular 


In stores that serve the 
high-class trade, tilting crys- 
tal shoe stands are univer- 
sally used. Every line is 
carefully gauged and each 
stand perfectly proportioned 
so as to be certain of the cor- 
rect ‘general effect. Illu- 
minated by the light of day, 
or the electrical “sunlight 
of night,’ the sparkle of 
their highly polished crystal 
base, upright and top, is 
rich and charming. Send 
for catalog illustrating and 
describing our complete line. 


Write for Discounts 


CHICAGO, ILL. 


| 
S 





Coburn. 


Trolley Ladders 


are simple, 





Get estimates— | 
send us a rough | 
sketch of your | 
store interior, 
showing shelves 
to be reached and | 
let us tell you the | 


cost. 





Catalogue on re- 


quest. 


Coburn Trolley Track Mie. Co. 


ef- 
ficient, inexpen- | 
sive, saving time | 
in sales effort. 


HOLYOKE, MASS. 
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Ready to ship to you on 
receipt of your order 
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No. 3136. All Black Vici Goodyear : No. 3137. All Black Vici Goodyear 
Welt, Lace, 84 in. A to Welt, Button, 8} in. 


NOVELTY SHOE COMPANY 
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LEES BUILDING CHICAGO, U.S. A. 
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Use A Perfect Button Fastener 3 | 


The Heaton-Peninsular Button Fastener Company have 
perfected an inexpensive and practical Button Fastener 
Equipment suitable for use in stores of any size. 

No Button Attaching Machine cutting wire from a con- 
tinuous coil can make a satisfactory ‘‘rust-proof”’ or finished 
fastener. 


Our Fasteners are a Finished Product 
attached by 
The Simplest Practical Button Fastener Machines Yet Devised 


Buttons of any size, shape, color or make attached quick- 
ly and perfectly with a finished fastener at every operation of 
the new machines. 


For detailed information 


ASK THE 


HEATON-PENINSULAR BUTTON FASTENER COMPANY 


GRAND RAPIDS, MICHIGAN 



































| QUALITY || || SERVICE | 
OVERGAITERS {| FOUR CARDINAL POINTS 
NOW that make 
The style tendency demands them—The supply is } 
low and getting lower. NORWICH FIXTURES 
Just now we have these Th a b 
! e standard to go 
IN STOCK silted 
But your order should come in quickly if you Catalog No. 19 
s want complete shipment. 
FELT—In White, Ch Pearl, Dark Gray, 
8 Button, z grades. —, 00 and $12. 00 om waned ready. Send for your copy 
10 Button. . ie . .$15.00 Doz. 
BROADCL OTH—In White, ee. Dark Gray. } 
8 Button. . , iar . $15.00 Doz. fF ‘ ‘ 
BOX CLOTH—White and Chamois. The Norwich Nickel & Brass Co. 
$21.00 to $24.00 Doz. NORWICH, CONN. 
Special Offering in Cloth Seles 
8 Button-Fawn Only $6.50 Doz. NEW YORK BOSTON 
712 Broadway 26 Kingston St. 


Laing, Harrar & Chamberlin | 


43 N. 3rd Street PHILADELPHIA 














FINISH _ || || ADAPTABILITY 









































One of DE Scholls 
Standardized 
Cartons 
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Df Scholl's 
Foot Comfort 
Necessities 


—are put up in standardized yellow packages 


No money or effort has been spared to bring to the shoe dealers 
this big, successful addition totheir business. To ease feet,to relieve 
foot troubles and to correct permanently many annoying and dis- 





: tressing conditions of the feet is now possible by every shoe man. 
It is a fact that the store which caters to its customers by giving comfort to 
oo their feet in addition to style and service, sees a great, healthy increase in 
ue turn-overs and profits. 

% ‘Dr. Scholl’s Foot-Eazer and many other standardized necessities, each one for 


a specific purpose and guaranteed to do that for which it is intended, 
will give you remarkable results. 





ve Big profits, easy sales, happy customers and more shoes sold. 
% You will be entitled to the service of the entire Scholl organization. 
. 


‘DE Scholl's THE SCHOLL MFG. CO. 


Largest Makers of Foot Comfort Necessities in the World 
MAIN OFFICE AND FACTORY: 


213 W. Schiller Street, Chicago, Ill. 


NEW YORK: 337 Broadway TORONTO: 214 King St. E. LONDON, E. C.: - 1-4 Giltspur St. 
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. 
= A Builder of Trade » | 
and a Maker of Profit 
% & 
* * 
i # 
* e 
. Poy, * 
VL | r 9, 
D? Scholl's 
" Foot-Eaze, i 
Eases the Feet 
Sey cS 
e <5 FOR ALL FOOT ALS e 
FOR more than ten years this 
scientific appliance has been making steady pa- 
a trons and large profits for progressive shoe dealers. * 
It has given instant relief and permanent correction for 
Tired, Aching Feet Weak Ankles Cramped Toes 
s Calloused Soles Corns Bunions * 
Pains in the Heels Ankles and Limbs 
Broken Down Arch Tendencies; Etc. 
* It assures ease and comfort to the toot, genuine satisfaction to the customer, * 
and a steady, profitable patronage. ........ Retail prices@89@O per pair. 
$2.50 
7 "aun —— THE SCHOLL MFG. Co. PP Ae —dorsong ‘ ge 


the fall line 








if you wish it 


Chicago New York Toronto London 
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Superfine Welts—For The Most Exacting 


New Spring Boots 
ata 
Saving of 
20% to 30% 















We shall be 
pleased to 


submit sam- 
ple dozens. 
ire 
Orders 
Collect 
Cc d 1142—Gray Kid Stag Vamp, Genuine yA Ooze 1140—Russia Calf Vamp, Brick Tan Nubuck Top, Last 
reate Calf, Whole Quarter and ae Coren Wood Heel, Imi- Stag Pattern, Imitation Perforated Tip. Leather Pat 
For The tation Perforated ed Tip, Goodyear Welt, Long = Vamp, Louis Heel, Goodyear Welt. A to D. . Price $4.50 atterns 
Most Recede Last. AA toD...........+.. rice $6.06 1147—Black Kid ie Golden Brown Kid Top, 
Exacting 1130—All Gray Kid Boot, Same Pattern, Last and Leather Louis Heel, Goodyear Welt. AA 10D. Leathers the 
Perforations as apore, Covered Wood He » Good- Price $5.25 Best Mon 
New York FORE WEG MW. ciccccccacccccass Price $6.00  1148—Same Style as above, Black Kid Vamp, est Money 
City Trade  1131—All Gray Kid Button Boot, Same Pattern  G0lden Brown Kid Top in Button. AA wD... Can Buy 
and Style as above, Goodyear Welt. 2 bene 09 «3008 — Black Kid, Golden Brown Kid Top, 9-inch 
gid =| Boot, Stag ‘Pattern, Turned, ey = rT} 
1111—All Gray Nubuck Lace Boot, Stag Pa seseee - St aS Seer ereeseeeese ice e 
‘ood Good 3009—Sam« above, with a Golden Brown 
bn oan yoo? Welt. “A to D.. Price $8.00 Covered Wood "Hee. “ia Wana tos Price $4.00 
1151—. ite Washable Lace Boo’ 5—Gol rown ‘am Kid A 
tern, Covered Wood fe * AA to D. tes $5. 58S emer ALD above, Cee tes us Heel, Good: 
eee eee eee enneee rice 50 
1139—All Brown Nubuck Lace Boot, 8S Rs peg | Kid | ER Golden biden Kid Top, 
tern, Covered Wood Heel, McKay Sewed. Lace Boot, Same Style as above. aa 0S. 
Price $a. 6 Price $4.50 
1143—White Nubuck Lace Boot, Same style as 
above, Leather Louis Heel, Geecyenr | — AA 
COD. cccccccccccccccocccccccscccsee rice $4.50 
ALL SIZES ALL WIDTHS 


Order today and show up the newest in your windows 
Terms 2% 10 days—New Accounts Please Furnish References 
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Selling Advantages Which 
Are Yours For The Asking! 


The nearly three million members of the American 
Federation of Labor, and the two million readers of 
our advertising in the labor Journals demand Union 
Stamp footwear. 


It costs no more for you to enjoy the tremendous sell- 
ing value of the Union Stamp on your shoes. 


Why be satisfied with ordinary shoes when at no 
greater cost you can secure Union Stamp shoes, which 
appeal to ALL YOUR TRADE? 


You can procure shoes in all styles at all prices for 
all members of the family, bearing the Stamp of the 
Boot and Shoe Workers’ Union. 


We will gladly furnish you a list of manufacturers 
making Union Stamp shoes. 


Boot and Shoe Workers’ Union 


Affiliated with the American Federation of Labor 


246 Summer Street 
BOSTON’ - - - - MASSACHUSETTS 


JOHN F. TOBIN CHAS. L. BAINE 


General President Gen. Sec. Treasurer 











ZA 
ih 
ae 





fit 


Ll 





“2 


Br 





ns 
~2 


$ ‘ 
g 





: 
BE 
g 
2 








ns 5 
fol 


| 





cA 








5 5 e 
2 Nea) bod 
Y 
> : 

















4h 


4p 


ah 








= 
= 





a 


oH 








” 














————— 








Jan. 13, 1917 


“THE GREAT NATIONAL SHOE WEEKLY” 


19 























PPM END 


ss > fn we ponte 



























































‘this 











Stock No. S-522 (Unbranded)—Brown 
Cordovan Bal, Cordo Calf Top, Ritz Last, 
Heavy Single Sole, 8-8 Broad Heel. A, 7 to 
10; B, 6 to 10; C and D, 5 to 10. Price $5.50 


Stock No. S-525 (Unbranded)—Dark 
Cherry Russia Bal, Ritz Last, Single Sole, 
8-8 Broad Heel. A, 7 to 10; B, 6 to 10; C 
GE Ts ooo cei anee Price $4.00 





Stock No. 8-516 (Unbranded)—Gun Metal 
Bal, Mat Top, Classic Last, Single Sole, 8-8 
Broad Heel. A, 7 to 10; B, 6 to 10; C and 
Se I, oes ccs nee ene oe ene Price $3.85 


Stock No. S-512 (Unbranded)—Gal. 26 
Russia Bal, Dark Cherry Shade, Classic 
Last, Single Sole, 8-8 Broad Heel. A, 7 to 
10, B, 6to 10; Cand D, 5 to 10. Price $4.50 


Buyers in Boston are cordially invited to visit our 
new office at 207 Essex Street —complete line of 


samples on display. 


17 LINES CARRIED IN STOCK-———REQUEST CATALOG 
HOMPSON BROS. IN 


MEN’S FINE SHOEMAKERS ® 


————- B BOCK TOR —— 
NEW YORK BOSTON : CHICAGO 
401A Flatiron Building 207 Essex St. 85 Seuth Dearborn St., Room 406 


Address all Communications to Brockton (Campello) Mass. 
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KREIDER’S 
“POLLY ANNA” 


THE POLLYANNA SHOE 


This new process welt, “The SHOE FOR 
CHILDREN,” is the latest addition to 
the Kreider lines. Sturdy and flexible, it 
not only conforms to the growing foot, but 
is also built for service. 


At Once Delivery 





No. 0444 
Gun Metal Button 


Pollyanna Flexibles. New Process Welt. 


Infants’ Spring Heel, ,6 — 8................ $1.60 
Child’s Spring Heel, 84-11............... 1.85 
Misses’ School Heel, 1144- 2............... 2.15 
No. 445 
Blucher 


Same also in Patent Leather_and Vici!Kid. 





A. S. Kreider Company 


For the Boys, Girls and the Babies 


DISTRIBUTING HOUSES 
NEWS8YORK, 123-125 Duane Street 
PHILADELPHIA 51 North 3rd Street 
PITTSBURGH, 923 Penn. Avenue} 
CHICAGO, 312-318 West Monroe Street 
ST. LOUIS, |408 Washington Avenue 


Factor e3 at Annville, Pa. 
Palmyra, Pa. Middletown, Pa. 
Lebanon, Pa. Elizabethtown, Pa. 
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BURNING WASTE PAPER IS 
DEAD LOSS TO YOU— 
BALE IT! 





Dump it into this baler as 
it accumulates and convert 
fire’s waste into earnings 
for you. Every 


‘Modern Leader”’ 
All Steel Baler 


is guaranteed fire-proof. Waste 

aper in it will not burn. This 

= weighs but 400 pounds and 

occupies only 30 in. x 33 in. floor 

y) space. Can you afford to destroy 
your waste? 


Are you taking advantage of 
the high prices now being paid for 
waste paper? Read, sign and 
return the coupon and let us tell 

ou how to turn your waste paper 
into profits. 





Agents Wanted 


The Petroleum Iron Works Company 
OF OHIO 


702 Frick Building Pittsburg, Pa. 


SIGN AND RETURN THIS COUPON, N-O-W 


The Petroleum Iron Works Co. of Ohio, 5 
702 Frick Bidg., Pittsburgh, Pa. 


Please wt Pea catalog of THE MODERN LEADER ALL STEEL 








BALER complete information about how to turn our waste paper 
into profit. 

PN hicns0edecksccedenedendeeeeiekeseséédcsecissscoossecenens 
SI, 00:0 0066065 6605:6666600000600056.000600000660000000668008 
GRBs nccicccccecccosseseseedcececess BOB8O. occ ccccccccccescccccse 


Learn Chiropody 


Earn up to $5000 per. Year 











HOE salesmen have the best quali- 
~ fications for learning the chiropod 
profession because of their famil- 
iarity with the feet. Many former shoe 
men are now professional chiropodists, 
with possibilities for earning up to 
$5000 per year. The same chances are 
yours, for the field is undeveloped and 
uncrowded. 

The course is easy and requires only 
eight months to complete, and you can 
earn your — through ag eo in 
the Chicago shoe stores. e have ob- 
tained suc itions for other students 
and will be glad to do the same for you. 

Our course is most complete in 
every detail, and upon your graduation 
you will receive a diploma conferring 
upon you the degree of D. S. C. (Doctor 
of Surgical Chiropody). 

Graduates are prepared to pass any 
state board examination. 

New classes forming now for January 
2, 1917. Send for literature. 


ILLINOIS COLLEGE OF CHIROPODY 
1321 N. Clark St. CHICAGO, ILL. 
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—adds to its selling qualities. 


OL Mrz: the shoe’s appearance 





The exquisite white kid-like finish 
appeals strongly to the producer of 
men’s, women’s and children’s foot- 
wear. 


It is the CORRECT material for up- 
to-the-instant shoes. Stands every 
test. It has been used in over one 
million shoes without one complaint! 





For style---for wear---there is noth- 
ing like--“Ostend” 2. It is the 
cloth for you. Try it! 








Boston 





MANUFACTURED AND DISTRIBUTED BY 


J. EINSTEIN, Ine. 


176 William St,, New York 


St. Louis Montreal, Canada 
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OLGEVILLE 


FELT SHOES AND SLIPPERS 


ON DISPLAY at 
E ESSEX a BOSTON 
Ove — styles in felt slippers 






show ey lin e. Origin nal nd 
attractive i n des “- Exclusively 
our own ‘A lin of profit fo the 
retail shoe de le a ok i 
be fore leaving t Patented 
Nov. 23, 1915 


Mr. He oni Pai tri attendance. 
fo other manufacturer and no dealer can sell the slippers here illustrated, 
seri erent a ye withou! incurring liabliy for infringement of ot 


exclusive rights under the U. ‘alent, granied to us November 23, 


Dol Igeville Felt ShoeCo.Do Igeville, NY. 
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3 3 

| ee These Three 
_ Styles 

=e | a) 

x peck In Stock 


PQ 


2% to 7. 


$5.00 


tS --] 
SPEe a 
Seog 


> 
we 


pas 
Sogerrs 


$4.50 


These styles represent a handsome profit 
to many a progressive store--Why not to 
yours? ‘They are styled right for quick 
selling, are perfect fitters, made to hold 
their shape and therefore remain stylish 
through a long season of wear. 


Order from the Efficient Stock Department 


1 UTZ & DUNN COMPANY _ Rochester, N. Y. 


Los Angeles Office New York Office Denver Office 
200 Fifth Ave. . 218 Charles Building 
Fifth Ave. Bldg., Room 405 Denver, Colo. 
8S. A. McOmber, Rep. Rice & Tiger, Reps. 
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Gould-Lee & Webster Shoe Store Rochester, N. Y. 
Chairs by 


AMERICAN SEATING (OMPANY 


General Offices, 1016 Lytton Biulding, Chicago, Illinois 


PERMANENT EXHIBITION ROOMS IN ALL PRINCIPAL CITIES 








The illustration shows 
an attractive shoe store equipped with 


Sanitary Opera Chairs 
’ the modern shoe store seating. 


Some of the advantages over settees 
and individual wooden legged chairs are 


Greater Seating Capacity 
(Chairs interlock) 


Greater Comfort 
(Spring, stuffed or full roll plain seat) 


Superior Designs 


Economy 


(Plain wood or upholstered opera chairs 
cost about one half price of correspond- 
ing wooden legged chairs) 


Indestructibility 
(Opera chairs guaranteed against break- 
age. Wooden legged chairs and settees 
break easily) 

Rigidity 
(Opera chairs have heavy metal uprights 
fastened to the floor) 





) 


>) 


10 Karat Gold Front 
Shoe Buckles 


Plain Polished Yellow Gold Plain Polished Green Gold 
Plain Dull Yellow Gold Plain Dull Green Gold 


The ornamentation may be either Engine Turned, Hand En- 


graved, or Chased, or if you prefer they may be perfectly plain. 


Let us have your inquiries, that we may show you samples or 


send you our leaflet 


Harrison Jewelry Company 


MANUFACTURERS OF JEWELRY 


James and School Sts. 


Attleboro, Mass. 


Sn 
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BROCKTON MAS: 


BOSTON OFFICE NEW YORK OFFICE CHICAGO OFFIC 
183 Essex Street, Room 405 651 Marbridge Building 1415 Great Northern Building 


Makers of Honest Value Shoes to Retail $5 to $7 
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PLAY IT SAFE! 


N OW is the time to build for Spring trade—and here is the line that is going to 
spell future success and profit for thousands of alert shoe merchants. In 

stock ready for shipment January 15th. Daintily modeled white shoes of Nu Buck or 

Canvas, in just the modes Fashion has decreed for Young Ladies’ wear this Spring. 


White’s 
The Thing 
the Coming 
Spring 





No. 2468—White Nu Buck Bals, white fin- No. 2469—White Nu Buck Bals, white fin- 


No. 2465—White Sea Island Lace, white- 
finished leather heels and soles, flexible Mc- 
Kay. Sizes 24% to 7, Ato D. Plain toe. A 
I Is 6:64 0s nnicedicddéatcses 92.50 


rr enna ib erm me: eee 


ished leather soles and heels, English last, ished leether soles and heels, English last, 
white buck ball strap. Sizes 244 to 7, A to imitation wing tips. Sizes 24% to 7, A to D. 
Dida. <40cé en sontns qncanegncseqeaneen $3.75 ; $3.75 





No. 2470—White Sea Island Lace, white 
finished leather soles and heels and white 
ball strap. Sizes 244 to7,AtoD...... $2.50 


SAMUELS SHOE COMPAN Y 


1410 WASHINGTON AVENUE, LOUIS, MO. 


You can dominate the young women’s trade of your entire locality by means of these 
wonderful values. It means money in your pocket. 


Write for Complete Spring Catalog ready February Ist 























Buyers’ Easy Reference Directory 








“Beaded Sips 


THE LACE OF QUALITY 





The Tips match the Braid 
All Lengths, Widths and Colors 
Ask your Jobber or write us 


UNITED LACE and BRAID MFG. CO. 
[Auburn] PROVIDENCE, R. I. 








The Strong & Garfield Shoe 


12 staple sellers of these fine shoes 
for men, are carried in stock. You 
ought to have the booklet which 
tells about them. Shall we send copy? 


George StrongCom pany 


East Weymouth, Mass. 
BOSTON OFFICE, 183 ESSEX STREET 














McKays and Welts 


For the Up-to-Date Woman 


Values that stand alone at their prices 


McKay and Welt Shoes. For 
Women at Popular Prices 


COTTER SHOE CO. Lynn, Mass. 





CORDO-TAN 


A dye that changes a faded tan or light colored shoe 
to a rich deep cordovan brown. 


Cordo-Tan gives a permanent color and is absolutely 

uniform. It will make money for you. Send for 75c. 

or $1.50 package, with 10 cents added for parcel 

post — NOW. 

BLACKFAST DYE-—-As good for turning them black 
Same Prices 


ELIAS BERLOW New York. N.Y. 


Phila. Representative, B. Landsberg, 44 N. 4th St., Phila., Pa. 











The Dr. A. Reed 


CUSHION SHOE FOR WOMEN 


The line that advertises itself— 
women wearing them will send 
customers to your store. You 
will also secure business on 
other styles by getting the 
women into your store. 







B-145 


WRITE FOR EXCLUSIVE AGENCY 
Vici kid lace boot 
hand turned sole 


brad tereed cote John Ebberts Shoe Co. 


Easy Joint Last -Y. 
B-144 All Vici, Patent tip Buffalo, N. Y 





™ matter-of-course way in 
which men everywhere ask 
for the 


Boston 


Garter 
Vintegupy 


means quick and easy salesfor you 

Two Popular Styles, Pad and Cord 
GEORGE FROST CO., Makers, BOSTON 

C.E, Conover Co., Selling Agents, New York, Chicago, Baltimore, St. Louis 




















We stand ready to ship any order in any quantity 
A Shoe Repair Machinery. 

oe Repair Machinery. 

Ler, Headquarters for Find- 

o nes and Shoe Store Sup- 
es. 


In the Heart 
of the Shoe Trade 


INTERNATIONAL 


SHOE SUPPLY CO. 


148 DUANE ST. 
NEW YORK, N. Y. 











Mr. BUYER 


Don’t forget to visit Kiely’s 
only exclusive White Buck 
Factory, making Child’s, 
Misses’, and Growing Girls’ 
in Welts and McKays. 


Guides furnished by applying 
to office. 
Kiely, the White Buck King of the East. 


T. J. KIELY & CO. 
LYNN, MASS. 





THIS IS KIELY 
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See our line when in Boston. 
Salesroom: 89 Bedford Street. 















The C. & R. line of footwear 
represents an exceptional 
buying opportunity for the 
up-to-the-hour shoe store. 
The selling opportunity is 
just as great. This line sets a 
high mark in style, quality 
and merchandising merit. 
Request samples, if you are 
not coming to the Boston 
market. 


ONE OF OUR 
WINNERS 


CHESLEY © RUGG 


Men’s and Women’s Turn Slippers 


HAVERHILL, 


MASS. 


New York Office: W. B. Wynns, Marbridge Bldg., 34th and Broadway 


SOCHQOUOEGOEOENOUGEGOEGHOONSEGGERONGOEGOESOOAGORORGGRORUGEEGOEEGGHOLOOOGOSGRGOROOGROGRGQSSOUERAEGESOEOOSGNGCEOHOROOOGOOOSORGOGOHRORGEGEOROOSCROOOORGHOOROOSOROORGRECHSECESOGEDEGEUOHOASOHOOSGOROCOORCOORSEGOUOERRROESESREREREONSEOEEE 
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Women’s Comfort Shoes 





OUR PRODUCT 


BALS AND JULIETS 
TURNS AND McKAYS 


4 





oA Hisaen KES 


LYNN, MASS.U0-5.4 





coe ee ee ee ee ee ee ee ee 
a” WINDOW DISPLAY WORK ,' 
a” MADE EASY a 
at By the use of our large and varied assortment of a” 
= NOVELTY PAPERS “s 
a” In both sheets and rolls. a 
a” Screens, Pedestals, Flower Boxes. an 
a” Special novelties adapted for a” 
a” SHOE DISPLAY WORK an 
a” Artificial Flowers. a 
es Dept. B. ® 
"a DOTY & SCRIMGEOUR SALES CO., INC., "s 
.. 74 Duane Street New York City ‘. 


a ee on ee 
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‘ A Treat to the Feet = 
s . . 
:|MACKS FODT LIFE |: 
4 TIRED, ACHING. s 
a a. FEET. ry 
a leader THIRTY YEARS [fs 
: OO _Aend jr @ copy of i 
« “THE SHOE THAT NEVER HAD A CHANCE” 5 
8|| MACKS MEDICAL * 
{| MACKS MEDICAL COMPANY JI 
Se. F 





a0 


HOMPSON SHOE CO. 


ST. PAUL, MINN. 
MANUFACTURERS OF 


WORK SHOES 


Let 





We carry a complete stock on the floor. 
us send you samples. 


We also make a complete line of Men’s, Wo- 
men’s and Boys’ Hockey and Skating Shoes. 


We have some open territory for good salesmen 














Strootman Cushion Arch Molds 


Put elastic cheer in your foot-troubled 
customer’s step. 

They instantly relieve weak, sore and tired 
aching feet because they are light, comfort- 
able, foot-conforming and shoe-fitting. 


UNDER TROUBLED FEET 


are a long-felt want to prevent falling of 
the arch and protect active feet against 
common foot troubles. 

Strootman Cushions are_ scientifically 
built of a high-grade piano felt to give 
plain, every-day satisfaction and make 
new friends for you. 

Write for literature today. 


John Strootman, Buffalo, N. Y. 
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HEADQUARTERS FOR 


Ladies Skating Boots 


A new idea, supporting lace band giving 
extra strength where needed. 


IN STOCK 


Tan Lotus Calf 
Black Box Calf 


AtoD 2% to7 
9 In. height Goodyear Welt 


TTT 


$4.00 
$3.75 


Style 4930-1 


Powell Gampbell. 


122-124 Duane St., 
NEW YORK CITY 


LL 














HENRY LILLY CO. 


AUCTIONEERS 
88-90 READE ST., N. Y. 


besa SALES 
0 
SHOES and RUBBERS 


Every Wednesday and Friday 














SHOE CO. sx 


4 
S010 100 READE ST., N. Y. 


OVERGAITERS 


White as the driven snow 
Shapely as Venus De Milo 





IN STOCK 
a I ia sic 5s in oecia by acg divide aren ore soot $12.00 
Also 
Stock No. 1021—Pearl Gray..............+6. 12.00 
Stock No. 1022—Champagne...............- 12.00 
Stock No. 1033—Taupe..............eeeee0. 12.00 
Stock No. 1035—Chamois eee ee eee eee eee eeeee 12.00 
Send for Sample Dozens. In Stock 





rt] 
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BUCKCLOTH 
DE 













UC KCLOTH meets the 
call you are now re- 
ceiving for high style 


: footwear. 





This wonderful"de luxe top- 
ping has a most delightful 
luster, just enough to make 


it bright. 
It has all the beauty of 


appearance of real buck- e =a g 
skin. : 


It wears well, cleans quickly 
and holds its shape. 








Must be.seen to be appre- 














ciated, so write to-day for 











samples. 























ee en a = i 
: Be ae pe 
$ . S - % ee : J 
LIGHT CHAMPAGNE —_— 
LIGHT PEARL 
MEDIUM GREY J. EINSTEIN, Inc. 
porte Y Largest shoe cloth operators in the world 
CASTOR 176 William St.. NEW YORK CITY 


WHITE BOSTON ST. LOUIS MONTREAL 























Buyers’ Easy Reference Directory 


FOOMMGHIIGOHHGHOOH GOOG HII IIS IOIIO DOO O IO 
3 & 
3 & 
- BUYERS- SEE US AT THE | 
® HOTEL ESSEX(BOSTON)SAMPLE | 
’ ROOMS DURING JANUARY. = 
© LACES, RIBBONS, “FLEXO” BOWS & 
3 SHOE ORNAMENTS e 
°C. A. BROWNING COMPANY © 
4 SPECIALISTS IN SHOE ORNAMENTS § 
3 BOSTON, MASS. e 
Fron cpcpircacpancncnsnancpaRcagnanananengnmncnsn mraacamnancnmnsnansh ca snananandace se 


© ELLERS-EVERS:CO-IN 


WOMEN’S 
STORM SHOES 


IN STOCK 


3518 Wo’s All Tan Lotus Lace, 
12-8 Cuban Heel, Widths B to + $4.25 


3517 Wo’s All Black Storm Calf Lace, 
Ay  - Cuban Heel. Widths 


M--r "<0 


*“WEARPROOF’”’? LININGS— 
WELTED McKAYS 


© O08 READE ST-NEW YOR © 


; ion in 
Wood Heels 


Our experience and time at your service 


BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 
HAVERHILL, MASS. 


NATIONAL SHOE PLATES NATIONAL 


Easy to drive on. Hard to 
wear off. Made from 
drawn steel. Free 
samples on 

request 


3 Sizes for 
all Shoes 


Mr. Retailer:- 
Tell your repair man § 
to put these heel plates on 
our customers’ shoes. PF \ 
jobber can’t supply you WR 
NATIONAL SHOE PLATE MFG. CO. | 
1248 West Thies St. Cleveland 


IMMEDIATE 
DELIVERIES 


N--rn"< 


: IN STOCK 
SATIN SLIPPERS 


FOR EVENING WEAR 


M Made of good serviceable satin, in operas, 


N with and without rosettes. In Cuban or 
J 1-2 Louis heel to match. Black, white, 
= pink, blue. 


SLIPPER CO. 
TERMS 


116 Duane St. : 
38% 10 days; 
NEW YORK, N.Y. days, net 
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COLUMBIA 


FIBER COUNTERS 


EXCEL IN QUALITY — PERFECT FIT 
WATERPROOFING AND DURABILITY 
We assure you satisfaction es 


‘COLUMBIA:COUNTER-CO- 


349 CONGRESS ST. BOSTON, MASS. 
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s FRANKLIN 


MACHINE CO., INC: 
: 189 Charles St. 
PROVIDENCE, R I. 


A ENGINEERS 
4 FOUNDERS 
and MACHINISTS 


Manufacturers of 
Pulleys, 
gers, gs, 
Couplings, etc., Iron 
ee, Go 
epa' a 
Machinery for Tex- 
a Work, Ball- 
inding Machines, 
orane sa Heads, 
Dressers 














Original In Use 





IMPROVED VENTILATING CO! CORSET 


ANKLE SUPPORTS rrp 
SELL NOW 


NATHAN ANKLE SUPPORTS 
WILL STRENGTHEN ANKLES 
Cures Sprained Ankles—For Children 
Learning te Walk—FOR SKATING 
Order by Name from 
your Te ° or oom 

stock is also carried 
our Western ° 
wh 4 Lawrie & 
206 S. Mar St. 
Chicago, Ill. 


Nethen A St.. New ool . 
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The particular fitness 


of the All America Shoe to the present 
conditions makes it a most desirable 
line for the shoe retailer. 


In addition to style, material and work- 
manship All America Shoes are a stock 
proposition. 

Retailers can get All Americas as they 
want them in the quantities they need. 


Wholesale Distributing Houses 


The Rice & Hutchins Chicago Co. The Rice & Hutchins Cleveland Co. 

The Rice & Hutchins New York Co. The Rice & Hutchins Cincinnati Co. 

The Atlas Shoe Co., Boston, Mass. The Rice & Hutchins Atlanta Co. 

The Rice & Hutchins Baltimore Co. Joseph I. Meany & Co., Inc. Phila. 
The Rice & Hutchins St. Louis Shoe Co. 


Rice & Hutchins, Inc. 
20 High St., Boston, U.S. A. 
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All the News of the Industry 
Condensed for the Busy Merchant 








LATEST 
NEWS 























NEWS 0’ SHOES 


SATURDAY, JANUARY 13th, 1917 


NIGHT PRESS EDITION 





ATIONAL WHOLE- 
SALERS MEET 


BOSTON, Jan. 12—The Eighteenth 
Annual Meeting of the National 
Shoe Wholesalers’ Association opened 
at the Copley-Plaza at 10 a.m., and 
after luncheon at 12.30 the dis- 
cussion was resumed again at 2.30. 
Among the subjects considered were: 
Rubbers, Transportation, Legisla- 
tion, Parcel Post Shipments, Trade 
Abuses and Co-operation with the 
Manufacturers and Shoe Merchants’ 
Associations through the Conference 
Committee. Trade conditions re- 
ceived special attention, as did also 
the railroad situation as it affects 
the business interests of the country 
at the present time. Interest in the 
meeting this year is accented not 
only by the comprehensive program 
but also by the extraordinary and 
exacting conditions demonstrating 
the urgent need of shoe wholesalers 
taking counsel with each other at the 
beginning of the new year. 


OUTHERN SHOES 
TO BELGIUM 


Carload Purchases by Relief 
Organization 


LYNCHBURG, Va.—The ship- 
ment of two carloads of shoes, valued 
at $20,000, to Belgium by the 
Beasley Shoe Company, of this city, 
is: announced by John L. Faulkner, 
treasurer. 

The order was obtained from 
samples taken direct from the stock 
and purchase was made through 
Thomas G. Plant, a most competent 
judge of shoes and leather. 


RADE MARK 
DECISION ON 
MOTHER GOOSE 


ST. LOUIS—The Friedman-Shel- 
by Branch of the International Shoe 
Company has been advised of the 
uccessful prosecution’ of its chal- 
enge of the application of the Kaut- 
Reith Shoe Company for the regis- 
tration of the trade mark “‘Mother 
Goose’”’ as applied to shoes. The 
matter has been in contest about 
two years and was challenged, after 
the application had been published 
in the official gazette, on the ground 
that the Friedman-Shelby Company 
had: previously used the word Goose 
and also Red Goose as a trade mark. 
The examiners at first allowed the 
claim of the Kaut-Reith Company, 
but the chief of the office over ruled 
the action whereupon the matter 
was taken into the United States 
Court at Washington which has 
just handed down a final decision on 
the matter. 





THE MOST 


AGGRESSIVE 
CONVENTION 





EVER HELD 


New Standards of Merchandise Established 


in Cincinnati 





Conservation of Supply of Leather By Utility of Other 
Materials Keynote of Sessions 





A. C. McGowin Re-elected. Chicago Selected 


CINCINNATI, OHIO, Jan. 10.— 
The big idea in the Convention of 
the National Shoe Retailers’ Associa- 
tion held in Cincinnati was the 
duty. of the trade in the present 
emergency and a search ‘for ideas 
which might enable the merchants 
of America to give better actual 
wearing values next season. 

In either peace or war the serious- 
ness of the situation warrants im- 
mediate research and discovery of 
material suitable for footwear so 
that leather might be conserved for 
higher-priced shoes. 

The Convention stands the great- 
est collective educational event in 
the history of organization work, 
and from the time the gavel in 
the hands of President McGowin 
sounded the call to order to the final 
adjournment vote, action, aggres- 
siveness, and leadership of the 
retail branch of the trade was made 
evident. There was punch to every 
speaker’s remarks, and some of the 
statements made convey the ideas 
that the retail trade is not to be 
trifled with in the year to come. 


Unrivalled Hospitality Extended 


Cincinnati was a most royal 
host, and luncheon banquet and 
entertainment absorbed every min- 
ute of the time out of session. The 
leaders of the trade were everywhere 
in evidence. Thousands of dollars 
were spent by Cincinnati manufac- 
turers to uphold the _ hospitality 
standard of their city. 

Under the topic “Outlook as 
regards Leather and Other Shoe 
Materials” a dozen speakers gave 
of their experience and information, 
high-lights of which will fill many 
“Recorder” pages in weeks to come. 

It has taken five years of experi- 
ment in organization to evolve a 
working constitution to serve as a 
real foundation for the new National, 
which now fittingly represents all 
sections of the country. The elec- 
tion of A. F. Sloane of Oxford, Ohio, 
as Field Secretary insures a sys- 
tematic addition of new organiza- 








tions, and an interjection of new 
life into some now almost moribund. 


Fraudulent Advertising 
Cortdemned 

In the middle of the second day’s 
session, after the speech by Presi- 
dent Stout of the Morocco Manu- 
facturers’ Association, a spirited 
verbal encounter on the subject of 
fraudulent advertising took place. 
Examples of the advertisement criti- 
cised in the ‘‘Recorder’s’” leading 
editorial of the issue of December 
23rd were put before the assembled 
body, and emphasis placed upon the 
wrong impressions put out in such 


SS ei 


A. C. McGOWIN 
Re-elected for Sixth Term 


advertising the country over by the 
Fashion Publicity Company, which 
is controlled by a prominent maker 
of - kid leather. Emphatic denial 
was made that cloth was in any 


way a makeshift in footwear and 
that the organization was pledged 
to exploit any material in its judg- 
ment that would be corviewsiill for 
shoes and a relief to that part of the 
public which cannot afford to pay 
real high prices for necessities. 

The resolutions as passed hit the 
most vital problems of the trade, and 
as resolutions really are nothing 
more than a sort of promissory note, 
the retail merchants of the country 
are asked to act upon them in- 
dividually, and so re-affirm the 
action of their representatives in 
convention assembled. 

There was interjected into the 
Convention a new idea in the 
sibility of the use of shark skin for 
shoe leather. .F. J. Laverne of 
Seward, Alaska, exhibited samples 
and told of the unlimited supply 
available. The Bureau of Fisheries 
at Washington sent their representa 
tive to emphasize the possibility of 
tanning shark and fish skins. 

How Chicago Won 

The Chicago delegation was the 
most vociferous at the Convention, 
with Metz of the Windy City a 
Meyer of Uncle Joe Cannon’s baili- 
wick extolling the facilities of the 
Western metropolis. After each 
point scored, the delegates would 
eae to their feet and cheer,. 

efore the Convention was ove 
President McGowin announced that 
the Board of Directors was of 
opinion that Chicago should - be 
honored as the Convention City for 
1918. Even before the Convention 
adjourned some plans were made 
for the big event in 1918. 


Cincinnati as a Host 
The biggest entertainment fea 
of the convention was the banquet 
tendered by Cincinnati shoe manu- 
facturers Tuesday evening at th 
Business Men’s Club, which five 
hundred men attended. The big) 
banquet hall was wonderfully decorat 
ed and had in its center: revolving 
crystal ball upon which searchligh 





layed showering starlight gleams 
bn irridescent colors an varryiale 
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Visit Factories, Eind Open House 
and Hearty Welcome 


CHICAGO, Jan. 12.—The New 
England Shoe Manufacturers’ Busi- 
ness Tour, organized under the aus- 
pices of the “Boot and Shoe Re- 
corder,”” which left Boston Sunday 
night last, is a new milestone in 
the history of shoe manufacturing. 
Its success is a measure of in- 
dividual cordiality and _ respect, 
and the better appreciation in each 
geographical division of the common 
problems in shoe manufacturing, 
‘and marketing. 


: The special Pullman, “Campus,” 
decured by the party for the entire 
tour. embracing Rochester, Cincin- 
‘nati, St. Louis, Chicago, Milwaukee, 
Akron, Pittsburgh and New York, 
arrived in Rochester Monday morn- 
ling, and the party was greeted at 
the station by Sol Wile, Secretary 
‘of the National Association of Boot 
and Shoe Manufacturer, and Robert 


Woodruff, the ’s”” rep- 











**Recorder’s 
resentative in that city. 


A Story of Hospitality 


From the Rochester station motor 
oars were taken to Hotel Seneca, 
where the party breakfasted as 
guests of the Rochester Shoe Manu- 
facturers’ Association. At the hotel, 
to bid them welcome to Rochester, 
were the following: J. G. Menihan, 
of the Menihan Company; F. A. 
Sherwood, of the Sherwood Shoe Co.; 
frank X. Kelly, of John Kelly, Inc.; 
John West, of Wright & Peters; 
John Curtin, president Rochester 
Shoe and Leather Club; Oliver D. 
Ridder, of the E. P. Reed & Co.; 
George Nier, Joy Clark & Nier, Inc.; 
Henry Utz, Jr., Utz & Dunn Co.; 
William E. Duggan, Duggan & 
Hudson, and many others. 

_ After breakfast motors were in 
waiting for a tour of Rochester's 
‘shoe factories. The plants inspected 
‘by the New England contingent 
included: Sherwood Shoe Co., manu- 
facturers of women’s McKays, with 
ea daily capacity of 6000 pairs, under 
the guidance of F. A. Sherwood: 
E. P. Reed & Co., women’s welts 
‘and turns, daily capacity 3500 pairs, 












NIQUE EVENT IN 
SHOE TRADE HISTORY 


New England Manufacturers on 
Tour of Western Centers 


ander the direction of Oliver ey LE to the train, where a final 





Ridder; Utz & Dunn, women’s welts, 
turns and McKays, daily capacity 
4500 pairs, chaperoned by Messrs. 
H. J. Utz, William H. Dunn, and 
George Metzer. 

In all the factories visited the New 
England party were extended every 
courtesy and were given full oppor- 
tunities to examine details in all 
departments. 

Hospitality fairly overflowed fol- 
lowing the completion of the visits 
to the factories when, at 4 o'clock, 
the New England visitors sat down 
to dinner at the Rochester Club as 
guests of the shoe manufacturers of 
Rochester. Seventy-five plates were 
laid, and in addition to the New 
Englanders about forty representa- 
tives of the Rochester trade were pre- 
sent. At the head table were seated 
President John S. Kent of the Na- 
tiona! Shoe Manufacturers’ Asso- 
ciation, Henry Utz of Utz & Dunn. 
E. P. Reed of E. P. Reed & Co., 
dean of the Rochester trade; Frank 
S. Farnum, presdent of Ralston 
Health Shoe Makers; Alfred W. 
Donovan of E. T. Wright & Co., 
Inc.; W. H. Butler, president of the 
Haverhill Shoe Manufacturers’ As- 
sociation. The guests were wel- 
comed by Sol Wile, who introduced 
E. P. Reed as the founder of the 
National Association. Mr. Reed, 
who was given a great reception, 
briefly acknowledged the introduc- 
tion, expressing his pleasure at 
being present and mentioning the 
fact in passing that in February next 
he would be eighty years old. 


A noise-making feature of the 
evening was the “Hannah Dustin 
Whisper,” led by Sherman Haseltine 
and Fred Liberty, of the Haverhill 
bunch, and ably seconded as well as 
shouted by all the New Englanders. 
It went like this: ‘‘Osky—Wow— 
Wow! Skiny—Wow—Wow! Coo 
coo! Rochester!’ No college yell 
has anything on this New England 
war cry. It only varies in the con- 
cluding word, according to the ob- 
ject of the compliment. As an ear- 
splitter it completely filled the bill. 


Aboard for Cincinnati 


Much to the regret of all, the 
speech-making program was cut 
short. by the necessity of the New 
Englanders leaving to take their 
special car for Cincinnati at 6.45 

M. Motor cars conveyed the 








burst of hospitality was experienced 
through the courtesy of C. P. Brown; 
Rochester’s only tanner, who sent a 
dozen boxes of cigars with his com- 
pliments and best wishes. 


The reception in Cincinnati on 
arrival Tuesday morning fully jus- 
tified the city’s reputation for cor- 
diality, so well exemplified in the 
welcome given to the great gather- 
ing of merchants. They were met 
at the station by some of the city’s 
manufacturers, and later taken on a 
visit through the factories of the 
Manss-Owens Co., The Julian & 
Kokenge Co., Krippendorf-Dittman 
Co., Helmers, Bettmann & Co., and 
Val Duttenhofer Sons Co. As the 
guests of the local trade, the party 
were given a luncheon at the F mtn 
City Club, at which forty-five covers 
were laid, and in the evening the 
representatives of the New England 
industry attended the banquet of 
the National Shoe Retailers’ Asso- 
ciation as guests of the Business 
Men’s Club. 


Active St. Louis Program 


At midnight the journey was again 
taken up, and on Wednesday morn- 
ing they were met at St. Louis by a 
committee of shoe manufacturers. 
The 5 owe here included visits to 
the Whitehouse Brown Shoe Co., 
International Shoe Co., and the 
Brown factories. The luncheon at 
the St. Louis Athletic Club, with 
one hundred shoe trade leaders 
present, was a notable affair under 
the chairmanship of John A. Bush. 
The speakers, Frank C. Rand and 
George Warren Brown, for the St. 
Louis industry, and John S. Kent, 
Alfred W. Ronaeen Frank C. 
Farnum and Everit B. Terhune for 
the New England party, all empha- 
sized the importance of the East 
and West getting together and ex- 
changing ideas. The Western in- 
dustry recognizes this ‘“‘Recorder” 
idea as a great awakening of the 
new trade spirit, and the New Eng- 
land speakers, in expressing appre- 
ciation of the wonderful hospitality 
received, invited their Western col- 
leagues to visit the East as soon as 

ossible. President Kent of the 

ational Boot and Shoe Manufac- 
turers’ Association urged the value 
of national membership; A. W. Don- 
ovan told the hosts that the latch- 
string is always out; and E. B. Ter- 
hune spoke of he tour idea as 
nationalizing the industry in the 
interest of all as American citizens. 


Off for Chicago ]} 


Following a dinner and _ theatre 
party as the guests of W. L. Dunbar 
of St. Louis, the party left at mid- 
night for Chicago. After spending 
Thursday n Chicago, Friday in 
Milwaukee, Saturday in Akron, and 
Saturday evening in Pittsburgh, the 
tour is scheduled to terminate at 
New York City Sunday morning, 
January 14th, and a full story of the 
tour and its accomplishments will 
appear in the “Recorder” next week. 





THE MOST AGGRESSIVE CON- 
VENTION EVER HELD 


(Continued from previous page) 
out the illusion that flying doves of 


peace were symbolizing a new 
era in the friendly relationship of 
manufacturer and merchant. Each 


man found at his place card a 
souvenir of Rockw Pottery, no 
two pieces of which were alike. 


~ 
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A Night of Nights . 

_ As banquets: go, nothing in the 
line of solid or liquid refreshment was 
absent. One of the features of the 
svening was the cheer, termed 
“the whisper” of the delegation of 


-visiting shoe -manufacturers from 


New England. 

The hosts of the evening were: . 
The Cahill Shoe Co.;.The Cincin- 
nati Shoe Co.; The Val Duttenhofer 
Sons Co.; Helmers-Bettmann Co.; 
The Helming-McKenzie Shoe Co.; 
The Holters Co.; The Homan- 
Hughes Co.; The Julian & Kokenge 
Co.; The Krippendorf-Dittman Co.; 
The Krohn-Fechheimer ~ Co.; The 
Manss-Owens Co.; The Plaut-But- 
ler Co.; The Roth-Shoe Mfg. Co:; 
The Scheiffel Shoe Mfg. Co.; The 
Stern-Auer Co.; P. M. Sullivan and 
Co.; The Travers Co.; Wise. Shaw & 
Feder Co.; The Sam B. Wolf Shoe 


After-Dinner Features 


In their behalf Robert Wise 
opened the post-prandial exercises, 
In a rousing introduction he gave 
the gavel to toastmaster Geo. Puch- 
ta, Mayor of Cincinnati, who said: 
“In behalf of the shoe manufacturers 
of Cincinnati, I give you a cordial 
welcome to the Queen City. for your 
hosts have built. a product stamped 
and maintaining Cincinnati Qual- 
ity.” 

Bartley J. Doyle of Philadelphia, 
said: “I think the most of you don’t 
quite come under the head of bad- 
gers. Now what I mean by bad- 
gers is that sort of a fellow who for 
three hundred and sixty-two days 
lives for himself and on three days 
does the Rah, Rah at conventions, 
and covers his bosom with badges. 
It is only through the spirit of 
fellowship in constructive thought 
that you can obtain greater unity, 
greater effectiveness and greater 
profits.” 

Howard Saxly of Cincinnati, said: 
“Let your association motto be: 
‘We get just what we give.’ ”’ 

Professor William Hammond Par- 
ker, of the Cincinnati University, 
speaking on “Changing Business 
Ideals,”” said: 


“Tell the truth first, last and 
every time.”” He once worked for a 
man who had a rule, “Don’t be 
afraid to lose a sale by following the 
truth.” He came out a winner by 
just that policy. Ideals are always 
the basis of conduct, but always 
back of every thought, back of the 
man, himself, lies the man’s ideals. 
There are new ideals being developed 
in this convention—adhere to them. 

The wind-up was most spectacular 
for buglers on each balcony sounded 
taps and boy scouts marched through 
and around, waving OLD GLORY. 


The Wind-up Features 


The entertainment feature under 
the direction of Bent Orr on Monday 
night was a partie mistra at a brewery 
just “‘over the Rhine.” The men 
were introduced to pitched ta- 
toes and beefsteak and the liquid 
brewed on the spot. Entertain- 
ment features included a cabaret, 
boxing, a battle royal, and some 
dancing. 

On Wednesday noon the entire 
convention was the invited guest 
of the ene Club of Cin- 
cinnati at which J. P. Orr, A. H. 
Geuting and Bartley J. Doyle were 
speakers. 

Never in the history of national 
organization work has thers been 
such a splendid interlinking of 
business and entertainmemt, 
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UBBER CLUB 
CHANGES NAME 


NEW YORK, Jan. 8.—The Rub- 
ber Club of America held its seven- 
teenth annual banquet at the Waldorf 
Astoria, with the largest and most 
representative attendance on record, 
over six hundred members” and 
guests being present. Harvey S. 
Firestone of Akron, Ohio, President 
of ‘the Club, welcomed the com- 
pany and introduced the speakers, 
who were Honorable William How- 
ard Taft, Samuel McRobefts, Vice- 
President National City Bank of 
New York, the Right-Reverend 
Frank Du Moulin, Bishop-Coadjutor 
of the Diocese of Ohio, and Col. 
Samuel Pomeroy Colt, President of 
the United States Rubber Co. 
Among other prominent guests were 
Ernesto ©. Perez, Argentine Consul 
General; H. C. de Martins Pin- 
heiro, Brazilian Consul General 
and H. Spakler, Netherlands Consul 
General, Henry Ford, Dudley 
Field Malone, Hon. Ie Baron B. 
Colt. 

President Firestone in his ad- 
dress announced that the name has 
been changed to the “Rubber As- 
sociation of America” as being more 
fitting for the objects and character 
of the body. 

Taft Advocates Protection 


Ex-President Taft’s speech dealt 
largely with the need of protection 
for American industries at home, 
and American investments and enter- 
prises in foreign countries. Hespoke 
of the large amounts of American 
capital invested in rubber planting, 
muintaining that such protection 
was not only a constitutional duty, 
but a wise and necessary public 
policy. He believed that under 
proper governmental policy the cul- 
tivation of rubber might be a profit- 
able enterprise in the Philippines. 
He also recommended the raising of 
rubber in Texas. 

During the day, business meetin 
of the various divisions were held 
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at the Hotel. At 10.30 a.m. the 
Rubber Sundries Division; at 11 
a.m. the Fibre Sole Manufacturers’ 
Division and at 1.30 p.m. Mechanical 
Goods Manufacturer’s Division. At 
2.30 the annual meeting of the club 
was held, at which the report of the 
committee on crude rubber contracts 
was adopted. 





VANGELISM 
AND SHOES 


TRADE NIGHT AT SUNDAY 
TABERNACLE 


BOSTON, Jan. 11.—The shoe 
and leather industry dominated at 
the Tabernacle last night, if any- 
thing can be said to dominate when 
“Billy” Sunday is about. With 
sixteen thousand people present, 
the members of the shoe and leather 
trade, their sisters, wives and sweet- 
hearts, three thousand strong, were 
massed in the center. Eleven other 
delegations, besides a good section 
of the general public filled the 
remaining space, but shoe and 
leather domination was readily ap- 
parent, and was recognized with 
great applause as the delegation 
rose, on -the evangelist’s ascending 
the platform, to greet him with the 
cheer: 

‘Shoe and leather! Shoe and Leather! 
We'll stand pat in spite of weather; 
Every day we'll shout for Sunday, 
bay gg hursday, Saturday, Mon- 

ay. 

Rah, Rah, Rah, 

Sunday, Sunday, Sunday.” 


Autos for Employees 


The entire trade was represented, 
from the highest to the humblest; 
heads of great shoe and leather 
houses, officers of trade associations, 
salesmen, clerks, porters, workmen, 
boys were there, and Howes Bros., 
W. H. McElwain Co. and other im- 
portant houses had -provided con- 
veyances to bring to the Tabernacle 
those of their employees who wished 
to attend. And when the appess 
came to “hit the trail,” of the 
hundreds in all walks of life who went 
up to shake hands with the evan- 





gelist, it is not impossible that there, 
too, the shoe and leather trade was 
represented. 

If there were any present who 
thought of outstanding accounts at 
collection time, they must have felt 
that they could use the services of 
Homer Rodeheaver, for ‘‘Rody”’ 
knows how to collect. His appeal to 
the trade was ingenious—just dig 
down for the amount of the cost of 
the leather in a single pair of shoes— 
and no doubt many did that, and 
more. 


Emerson versus Sunday 


Apropos the Billy Sunday cam- 
paign in general, we received the 
other day the following. Mr. Mil- 
ler, like President Wilson, is an able 
two-handed expert with the type- 
writer. 

Evansville, Ind., Jan. 5, 1917 
Editor, ‘“‘The Boot and Shoe Re- 
corder’’:— 

What’s the matter with Boston? 
I was made to believe that Boston 
was The Only Intellectual city in 
the world. Was Emerson right or 
wrong? He said, “It is almost a 
proverb that a great man has not. a 
great son. Bacon, Newton and 
Washington were childless. But, in 
Boston, Nature is more indulgent, 
and has given good sons to good 
sires, or at least continued merit 
in the same blood.” I have always 
believed Emerson, as_ thousands 
do, and have wished many times 
that I would some time be able to 
live among the people in Boston, 
—but it’s all off. 

Boston is Down and Out in my 
opinion. She has LOST HER GOOD 

AME, and the intelligent people 
all over the world will NEVER look 
up to her as the ONLY intellectual 
city. She has PLACED HERSELF 
among the MOST IGNORANT OF 
THE WORLD. 

Any class of people who will 
allow “Billy’’ Sunday to RUIN the 
good name of their city PROVE 
that they are NOT intelligent. 

The family of thought controlling 
“Billy” Sunday is not up-to-date. It 
is two thousand years old,—and 
NOW—Boston IS out-of-date. You 
can’t make intelligent people ‘‘be- 
lieve’’ you are up-to-date as long 
as you “believe” in what Billy 





Sunday is talking about. The peo- 
le of Boston have INSULTED 
MERSON. 


Edward Miller, Jr. 


Why Blame Boston 


Now, there’s a traction war-tank 
for you, spouting fire from. every 
port-hole! Softly, brother! Dost 
think that a city of such deeds can 
be withered by a blast? Is the 
community which established A meri- 
ca’s first library, printed America’s 
first newspaper, rocked and reared the 
infant “Revolution,” dug the first 
modern ‘‘subway,” discovered the 
use of ether in surgery, built the 
nation’s first trans-continental rail- 
way, perfected and put into use the 
world’s first telephone system, and 
did a lot of other ‘‘chores” fully 
Emersonian in sweep and scope,— 
whether intellectural or material— 
is such a city, we say, to be swept 
so easily with the besom of wrath, 
merely because an unconventional 
preacher finds audience there? 

There are those who harbor the 

rivate belief that it is the famous 

eather Associates he was really 
after. And just think what it 
would mean, if he or any one else 
could extract a “‘Never again!” 
from that gay young crowd! 

“‘Many men, many minds.”’ There 
are plenty of people who bewail 
“Billy” Sunday’s apparent assaults 
on good taste; but it is remarkable 
how many intelligent and active- 
minded doubters come from hearing 
bim with “Well, there is something 
about him that is wonderful; he 
certainly seems in earnest.” Sup- 
pose there is relapse and undertow, 
afterward; so there would be if an 
angel preached to men. 


Open Mindedness a Virtue © 


As to beliefs, let us touch lightly. 
We may dispute the business beliefs 
of our fellowmen, or their beliefs on 
politics, or art, or education, and 
ride over them as we please, if in 
dragoonish mood and temper; but 
is it well for any of us to deal violent- 
ly with the beliefs of any man 
concerning matters of morals and life? 
No! Not one of us is wise enough 
for that. Humility becomes us, as a 
fitting garment. : 
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OMS 


IN BOSTON 


Lines and Salesmen Listed 


UNITED STATES HOTEL 


Bancroft, Walker Co., Haverhill, 
Mass.—F. S. Woodruff. 

Bartlett-Somers Co., Lynn, Mass. 
—A. E. LaBonte. 
Beals & Torrey Co., Milwaukee, 
is. 
W. J. Best, New Oxford, Pa. 
Boudoir Slipper Co., Lynn, Mass. 
E. G. Morris, E. Berlinger. 
Cahill Shoe Co., Cincinnati, O.— 
L. B. Cahill. 

D. H. Chandler Shoe Co., Vine- 
land, N. J.—Geo. W. Chandler. 

Cincinnati Shoe Co., Bethel, O.— 
W. J. Wichgar. 

Crescent Shoe Co., Reading, Pa.— 
F. Zuber. 

Dalton Co., Brockton, 
H. M. Hamilton. 

Devine & Yungel Shoe Mfg Co., 
Harrisburg, Pa.—J. P. Yungel. 

Eby Shoe Co., Lititz, Pa.—H. 
Eby and Martin Eby. 

Ever-Ready Shoes, Inc., New 
York City—C. Arthur Stevens. 

Fibre Specialty Co., Kennett Sq., 
Pa.—Geo. B. Scarlet. 

Firestone Tire & Rubber Co., 
Akron, O.—Harry D. Hamilton. 

Garden City Shoe Co., Beverly, 
Mass.—W. H. Carr. 

Greenbury, Miller Co., Inc., Al- 
lentown, Pa.—E. M. Speares. 

Hagerstown Shoe & Legging Co., 
Hagerstown, Md.—Roger Whipple. 

Wm. Heiber & Son, Rochester, 
N. Y.—Wm Heiber 

Herzog’s, New York City—Jos. 
Perkins. 

Hirth, Kruse Co., Rockford, Mich. 
—G. H. Shotthafer. 

Hub Gore Makers, Boston, Mass. 
—C A. Stevens. 

A. R. Hyde & Co., Cambridge, 
Mass.—Mr. Hyde. 

Jacobs & Co., Lynn, Mass.—Mr. 
Jacobs. 

“Just Shoes,” Ill.— 
C. H. Daniels. 

Little Falls Felt Shoe Co., Little 

alls, N. Y.—F. H. Burrows. 

E. C. Livingston, New Oxford, Pa. 
—J. W. Hanley. 

R. H Long & Co., So. Framing- 
ham, Mass.—C. F. Bearce 

Luedke-Schafer-Buttles Co., Mil- 
waukee. Wis.—E. A. Luedke. 

Lund-Mauldin Shoe Co., St. Louis, 
Mo.—B. W. Williams. 

Marion Shoe Co., Marion, Ind.— 
J. W. Little. 

Martin & Shribman, Marblehead. 
Mass. 

R. S. McNeill Last Co., Brooklyn, 
N. Y —F. W. Cooke 

Merrill, Potter & Co., 
Mass.—W. F. Crooke. 

Miller, Hess & Co., Akron, Pa.— 
A. N. Wolf. 


Mass.— 


Chicago, 


Lynn, 





Milwaukee Shoe Co., Milwaukee, 
Wis.—Jos. L. Casper. 

D. Myers & Sons, Baltimore, Md. 
—Elkan R. Myers. 

Newcomb-Anderson Co., Roches- 
ter, N. H—A. H. Oliver. 

New Oxford Shoe Mfg. Co., New 
Oxford, Pa.—W. J. Best. 

J. Phelan’s Sons, Rochester, N. 
Y.—W. P. Phelan. 

A. Ridgway & Co., Delanco, N. J. 
—A. C. Ridgway. 

Rindge, Kalmbach, Logie Co., 
Grand Rapids, Mich.—Wm. 8 
Logie. 

Rosenwasser Bros., Inc., Long 
Ialsnd City, N. Y.—B. L. Teitel- 


baum. 

M. Shortell & Co., Beverly, Mass. 
J. W. Hanley. 
J. Spaulding & Sons, Rochester, 


‘Stewart & Potter Last Co., New 
York City—J Daetsch. 
United Slipper Co., New York 


City. 

A. H. Weinbrenner Co., Mil- 
waukee, Wis.—G. H. Murray. 

R. E. Yeager Shoe Co., Selins 
Grove, Pa.—F. M. Machmer. 


HOTEL ESSEX 


Bielefield & Spahn Co., Scranton, 
Pa.—Louis Spahn, A. G. Stromberg, 
J. A. Ascher. 

Blum Shoe Mfg. Ca., Dansville, 
N. Y.—Philip Welles. 

C. A. Browning Co., Boston, Mass. 
—C. A. Dow. 

Central Shoe Co., Philadelphia, 
Pa.—Chas. Freedman. 

Dolgeville Felt Shoe Co., Dolge- 
ville. N. ¥Y.—Henry I. Patrie. 

Duane Shoe Co., New York City— 
H. W. Lederer. 

Dunn, McCarthy, Auburn, N. Y. 
—C. W. Ross, W. B. Hefner, G. K. 
Davenport. 

Engel Shoe Co., Everett, Mass.— 
P. L. Fenerty. 

Field Bros. & Gross Co., Auburn, 
Me.—Geo. T. Cummings. 

Hoag & Waldon, Lynn, Mass.— 
R. T. Rollins. 

Krohn, Fechheimer Co., Cin- 
cinnati, O.—J. Erman. 

N. & H. Shoe Co., Chelsea, Mass. 
—P. C. Yaker. 

Nason & Philips, Haverhill, Mass. 
—Gordon Goldsmith, E. G. Fancher. 

New York Last Co., New York 
City—J. L. Stanton. 

Rickard Shoe Co., Haverhill, 
Mass.—Mr. J. W. Hoben. 

Rosenwasser Bros., Long Island 
City—J. N. Sachs. 

Smaltz-Goodwin Co., Philadelphia 
Pa.—E. L. Puffer. 

K. M. Stone Importing Co., New 
York City—Gordon Goldsmith. 

Thompson-Whitmore Shoe Co., 
Auburn, N. Y.—A. H. Thompson. 

Travis Shoe Co., Lynn, Mass.— 
Mr. Hobin. y 

Upham Bros. Co., Stoughton, 
Mass.—A. A.* Mead, Gregory E. 
Stone. 

United Shoe Manufacturing Co., 
St. Louis, Mo.—Sydney Curry. 

Worcester Felt Shoe Co., Worces- 
ter, Mass.—E. A. Robinson. 
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IN BUSINESS 


The Week’s Failures, Suspensions, Changes 


FAILURES 


Somerville, Mass.—Harry Swartz. shoes, re- 
a offering to compromise at 25 per 
cent. 

West Newbury, Mass.—Geo. H. Davis (Essex 
Baby Shoe Co.), manufacturers, reported 
petitioned into bankruptcy. 

Stoughton, Mass.— Willis B. Churbuck, shoes, 
reported filed a vennetary petition in bank- 
ruptcy, scheduling liabilities at $2184.71 
with assets of $615. 

Waltham, Mass.—Cummings Bros., shoes, 
reported H. T. Talty appointed receiver. 
Springtield and Worcester, ass.—S. A 
Sosuer, wholesale and retail shues, reported 
assigned fur benefit of creditors to Louis 
Jolles of Boston and E Walter Smith of 
Worcester. The liabilities are reported to 
be about $42,000 with asscts of $26,000. 
omens of creditors scheduled for January 


Courtland, Ala—John G. McLeod, shoes, 
etc., reported petitioned into bankruptcy. 
Luverne, Ala.—Giddens, Reddoch & Beaver 

0., shoes, ete.. reported petitioned into 
bankruptcy—receiver appointed. 

Montgomery, Ala.—William Pinner, shoes, 
ete.. reported offering to compromise at 
25 per cent. 

Little Rock, Ark.—Ike Lofton. shoes, etc., 
reported petitioned into bankruptcy. Re- 
ported receiver —_ ‘ 

Bridgeport. Conn.—Ignatz Moskovitz, shoes, 
etc., on eg = yee into bankruptcy. 
San Francisco, Cal.—J. Schwartz, shoes, etc., 

reported asking general extension. 

Jacksonville, Fla.—J. Dixon Shoe Co., 
shoes, reported petitioned into bankruptcy. 

Hazlehurst, Ga—Schwartz Bros. (Sol 
Schwartz), shoes, etc., reported petitioned 
into bankruptcy. Stock and fixtures esti- 
an by local authorities to be worth about 

‘ . 

West Point, Ga.—Nathan Stark. shoes, etc., 
reported petitioned into bankruptcy. 
Bloomington, [ll.—Harry Wilzinski, shoes, 
etc., reported petitioned into bankruptcy. 
Bicknell, Ind.—Clint St. John, shoes, re- 
rted meeting of creditors called for 

anuary 13 

Lyons, Ind.—Horace S Depew, shoes, etc., 
reported petitioned into bankruptcy. 

Shreveport, La—Guarantee Shoe Store, 
shoes, reported embarassed. 

Rumford Falls, Me.—Asckoff & Persky. shoes, 
etc., reported Harry M. Taylor appointed 
receiver 

Laruel. Miss.—Burtin-Love Co., shoes, etc., 
reported meeting of creditors called for 
January 11. 

Dunagin Whitaker Co., shoes, etc.. re- 
ported petitioned into bankruptcy. Called 
meeting of creditors for January 16. 

Starkville, Miss.—I. Katz, shoes, etc., re- 

orted assigned. 

Minneapolis, Minn.—A. E. Hanson & Co. 
(A. E. Hanson, Proprietor), shoes, reported 
meeting of creditors called. 

Tri City Shoe Co., shoes, reported offer- 
ing to compromise at 33 1-3 per cent. 

Shubuta, Miss.—W. L. Weems Co., shoes, 
etc., reported petitioned into bankruptcy. 

Plattsburg, Mo.—R_ E. Pulliam, shoes, etc., 
reported petitioned into bankruptcy. 

West Point, Miss.—A L. Landreth (Land- 
reth’s Cash Store), shoes, etc., reported 
petitioned into bankruptc 

Newark, J.—Benjamin Kicin, shoes, re- 
ported embarrassed. Reported meeting of 
creditors called for January 4, last. Re- 
ported offering to compromise at 50 per 


cent. 

Monroe, N C.—Nassiff & Joseph, shoes, etc., 
reported have filed a voluntary petition in 
bankruptcy, scheduling liabilities of $9,000 
and nominal assets of $4,000, Meeting of 
creditors called for January 13. 

Waterloo. N. Y.—Herman Bros., shoes, etc., 
reported pee into bankruptcy. 

Brooklyn, N. ¥Y.—Louis Ricardo, shoes, re- 
ported meeting of creditors called. 

Akron, Ohio.—A. Woloveck, shoes, etc., re- 
ported petitioned into bankruptcy. 

Toledo, Ohio.—Fashion Boot Shop (Edw. P 
Blessmann, Proprietor), shoes, etc., re- 
ported essigned. 

Astoria, Ore.—W. Clement, shoes, etc.,re- 
ported petitioned into eng 

North Powder, Ore.—Forstrom Pilcher Co.. 
shoes, etc., reported petitioned into bank- 
rupcty. 

Coshocton, Ohio.—A. S. Rosenberg, shoes, 
etc., reported assigned. Reported offering 
to compromise at 25 per cent. 

Toledg, Ohio.—Sam Dreyfus, shoes, etc., re- 
ported offering to compromise at 25 per 
cent. 





Philadelphia, Pa.—J. Selkow, shoes, reported 
offering to compromise at 25 per cent. Re- 
ported meeting of creditors called. 

Lancaster, Pa.—William West Co., shoes, 
etc., reported offering to compromise at 
33 1-3 per cent. 

Scranton, Pa.—Max Howitch, shoes, etc., 
reported embarassed. 

Charleston, S. C.—Jos. Sharnoff, shoes, etc.‘ 
reported petitioned into bankrupcty. 

pap Ban pore ere eae. shoes, etc., 
re petitioned into bankruptcy. 

Dallas, Texas.—M. B. Cohen, shoes, etc., re- 
ported meeting of creditors called for Janu- 
~~ 8, last. ° , 4 

Leesburg, Va.—Mrs. Celia Dunn, shoes, etc., 
reported assigned. : 

Newport News, Va.—Louis Ward, shoes, etc 
reported offering to compromise at 25 per 


cent. 
Charleston, W. Va.—Wellworth Store Co., 
shoes, etc., reported petitioned into bank- 


ruptcy. 
Nashville, Tenn.—Morris Lerman, shoes, re- 
rted meeting of creditors called for 
anuary 6, last. 

Waco, Texas.—Berkman Bros., shoes, etc., 
reported —- into bankruptcy. 

Memphis, Tenn.—Nate Morris, shoes, etc., 
en titioned into yy ee 

St. Elmo, Tenn.—A. Gross & Co., shoes, re- 

rted have filed petition in bankruptcy. 

he assets as listed consist of stock of goods, 
here at St. Elmo $6,200, and stock o cone 
at Alton Park, Tenn., $2,400. The liabili- 
ties as listed are $15,031. 

Jackson, Tenn.—Sol Aizenshtat, shoes, etc., 
repor' an assignment, scheduling lia- 
bilities amounting to about $17,000, assets 
$4,000. We are further advised that until 
several months ago Aizenshtat owned real 
estate valued at about $500, but recently 
transferred same to his father. 

Port Angeles, Washington.—I. Greenbaum, 
shoes, etc., reported petitioned into bank- 
ruptcy. 

Winnipeg, Manitoba.—Quebec Shoe Co., 
shoes, reported assigned. 


CHANGES 


Boston, Mass.—Baker & Kimball, Inc., leath- 
er, incorporated with authorized capi 


$50,000. 

Erhard Shoe Co., wholesale shoes, suc- 
ceeded by A. H. Crafts Co., Inc. 

Julius Kallman, shoe manufacturers’ 

8, authorized capital incre 

150,000. 

U.S. Leather Co. of Massachusetts, leath- 
er, incorporated with authorized capi 

Brockton, Mass.—T. D. Barry Co., shoe 
manufacturers, authorized capital increased 
to $15,000. 

Beverly, Mass.—J. H. Baker Co., shoe manu- 
facturers, incorporated with authorized 
capital of $75,000. 

Lynn, Mass.—Campbell-Jones Co., shoe 
manufacturers, recently commenced busi- 
ness, incorporated wih euthorized capital 
of $10,000. 

Ww. & E. W. La Croix, Inc., counter 
manufacturers, incorporated with author- 
ized capital of $50,000. 

Saugus, Mass.—N. E. Lace & Braid Co., shoe 
nae etc., incorporated with capital of 

30,000 


Huntsville, Ala.—McWilliams & Lewter, 
shoes, etc., sold out to B. H. Collier. 

Hurtsboro, Ala,—T. J. Britt, shoes, removed 
to Andalusia. 

Lemore, Cal.—G. Bauer, shoes, etc., sold out 
to I. Brown & Son. 

Argenta, Ark.—Goldberg & Baron, shoes, 
etc., I Baron retires. 

Los Angeles, Cal.—The Young Shoe Company 
has n incorporated in_ this Px by 
W. W. Wilson, A.B., and A. C. Young 
with a capital stock of $25,000. s 

Wallace, Cal.—Otto White, D. W. Price and 
T. R. Mason. have incorporated a shoe 
store here under the firm name of White 

The firm has a capital 
of $50,000. 


Liberty, Ind.—C. F. Bond, shoes, etc., sold 
out to J. R. Hutcherson. 

Amboy, Ind.—G. A. Lewis & Son, shoes, etc., 
incorporated with capital of $15,000. 

Hayes, Kan.—Ashant & Smith, shoes, etc., 
will be succeeded by Peter Smith 

Bardwell, Ky.— Walker & Jones, shoes, etc., 
succeeded by Lucien Jones. 

Bangor, Me.—Chas. J. Jones, shoes, etc., 
sold out to F, E. Stover and Chas. R. 
Sugden. 











